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TheOmdal 
Shopping  Bag  of 

New  York 


As  the  weekend  approaches  for  Brooklyn 
and  Staten  Island  residents,  one  of  the 
most  anticipated  events  is  the  delivery 
of  the  Marketeer  bag  to  their  front 
door.  It  has  become  as  much  a  part  of 
their  lives  as  a  good  morning  cup  of 
coffee. 

Over  the  past  15  years  the 
Marketeer  has  become  New  York's 
most  effective  means  of  commu¬ 
nication  between  the  advertiser 
and  the  consumer. 

Every  week  our  readers 
receive  an  exciting  blend  of 
local  and  major  offerings 
ranging  from  their  favorite 
supermarket  or  home  center 
circulars  to  coupon  values 
from  their  local  24  hour  bagel  shop 


The  Marketeer's  25  free  home 
delivered  weekly  editions 
reach  over  a  million  readers 
making  it  easy  for  businesses 
to  saturate  their  prime  target 
area  or  the  entire  New  York 
Metropolitan  region. 

The  Marketeer's  advertising 
menu  includes  a  powerful, 
results  oriented  weekly  paper, 
free  standing  insert  programs 
delivered  any  day  of  the  week, 
custom  print  &  deliver  packages, 
direct  mail  programs  and  sample 
distribution. 

So  New  Yorkers  know  -  when 
it's  time  to  go  shopping,  the 
savings  are  in  the  bag! 


MARKETEER 

^  ^  PUBLICATIONS^ 

3517  Quentin  Road,  Brooklyn,  New  York  1 1234*  718-376-7676  Larry  Ross  Weinberger,  President/Publisher 
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Now  you  can  beat  tough 
deadlines,  save  time,  and 
enhance  your  bottom  line 
with  the  “Dream  Team”— 
KODAK  EKTAPRESS 
PLUS  100, 200,400,  and 
1600  Professional  Films 
and  the  amazingly\diS\ 
KODAK  Professional  RFS 
2035  Plus  Film  Scanner. 


These  new  films  offer 
improved  image  structure, 
highly  saturated  colors, 
and  broad  lighting 
flexibility,  plus  unmatched 
consistency  and  accuracy 
for  scanning.  What’s 
more,  the  easy-to-operate 
scanner,  which  scans 
full-frame  35  mm  negs 
or  chromes  in  as  little  as 
11  seconds,  can  help  you 
beat  tight  deadlines  with 


Photo  ©  William  Snyder/Da//as  Morning 
News,  1994.  KODAK  EKTAPRESS  PLUS  400 
Professional  Film,  f/4  @  1/750  second. 

KODAK  Professional  RFS  2035  Plus  Film  Scanner. 


According  to  Pulitzer-Prize  winning  photogra¬ 
pher,  William  Snyder  of  the  Dallas  Morning 
News,  “It  was  overcast  after  a  tornado  leveled 
this  man’s  home  in  Texas.  I  chose  PJB 
(KODAK  EKTAPRESS  PLUS  400  Professional 
Film)  for  its  great  contrast  and  wonderful  color. 
I  got  a  near-perfect  negative  from  a  difficult 
situation,  and  it  made  scanning  on  deadline 
with  the  2035  Plus  even  faster.” 


Don’t  miss  your  chance  to  win  with  the 
“Dream  Team.”  Call  1  -800-242-2424  for 
more  product  information  today. 


©  Eastman  Kodak  Company,  1994.  Kodak,  Ektapress,  and  Plus  are  trademarks. 


The 

Livingston 

Awards 

For  Young  Journalists 

Three  $5,000  Prizes 

will  be  given  by  the 
Mollie  Pamis  Livingston 
Foundation  for  the  best 
1994  print  or  broadcast 
coverage  of  local,  national 
and  international  news 
by  journalists  aged  34  and 
younger  in  any  U.S.  medium. 

Purpose: 

To  recognize  and  further 
develop  the  abilities  of 
young  journalists. 

Procedure: 

Aii  entries  wiil  be  judged  on 
the  basis  of  a  single  report 
or,  in  the  case  of  series,  up  to  seven 
reports.  Organizations  may  apply 
for  individuals,  or  individuals  may 
apply  on  their  own.  The  deadline  for 
1994  entries  is  February  6,  1995. 
Application  forms  may  be  obtained 
from  Charles  R.  Eisendrath,  Executive 
Director,  The  Livingston  Awards, 
Wallace  House,  620  Oxford  Road, 
University  of  Michigan, 

Ann  Arbor,  Michigan  48104. 

Telephone:  (313)  998T575. 


Mollie  Pamis  Livingston, 

founder 


Judging  Panel 

Ken  Auletta, 

author 

John  Chancellor,  senior  commentator,  NBC  News 

Richard  M.  Clurman, 

journalist 

Osborn  Elliott 

professor  of  journalism,  Columbia  University 
Ellen  Goodman,  columnist.  The  Boston  Glohe 

Charlayne  Hunter-Gault, 

national  correspondent,  MacNeil/Lehrer  NewsHour 

Clarence  Page 

columnist/editorial  board,  Chicago  Tribune 


Mike  Wallace  ,  correspondent,  CBS  News 


Editori^Publisher 
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NOVEMBER 

1  7»1  R  —  New  England  Society  of  Newspaper  Editors  Convention, 
Sheraton  Tara  Wayfarer  Inn,  Bedford,  N.H. 

24*25  —  International  Federation  of  Newspaper  Publishers 
(FIEJ)/International  Newspaper  Marketing  Association  Readership 
Conference,  Hilton  Hotel,  Paris 

FEBRUARY 

4*8  —  Interactive  Newspapers  ’95  Conference,  Hyatt  Regency  Re- 
union  Center  Hotel,  Dallas 

9- 11  —  California  Newspaper  Publishers  Association  Conference, 
Fairmont  Hotel,  San  Francisco 

2 1  -23  —  Newspaper  Association  of  America/International  News- 
paper  Color  Association-International  Federation  of  Newspaper  Pub¬ 
lishers  Research  Association  Newspaper  Operations  Conference 
Hilton  Hotel,  Walt  Disney  World,  Orlando. 

26-3/1  —  Inland  Press  Association  Convention,  Westin  La 
Polona  Hotel,  Tucson,  Atiz. 


Maria  Moors  Cabot  Prizes.  New  York  Times  Rio  de 
Janeiro  correspondent  James  Brooke,  Associated  Press 
Buenos  Aires  correspondent  Oscar  Jorge  Serrat,  free-lance 
photographer  Susan  Meiselas  of  Magnum  Photos  in  New 
York  and  San  Salvadoran  TV  producer  and  anchor  Carlos 
Mauricio  Funes  Cartagena  have  been  presented  Maria 
Moors  Cabot  Prizes,  recognizing  those  journalists  who  have 
advanced  press  freedom  and  inter-American  understanding. 

The  awards,  administered  by  the  Columbia  University 
Graduate  School  of  Journalism,  were  established  in  1939  by 
the  late  Godfrey  Lowell  Cabot  of  Boston  in  memory  of  his 
wife. 

WVPA  Keiiy  Award.  Robert  Earle,  retired  editor  and 
publisher  of  the  Weston  (W.Va.)  Democrat,  has  received 
the  Adam  R.  Kelly  Premier  Journalist  Award,  the  highest 
honor  of  the  West  Virginia  Press  Association. 

The  award  recognizes  service  to  the  WVPA  and  com¬ 
munity  and  journalistic  achievement  and  is  named  for  the 
late  West  Virginia  newspaper  columnist. 


MARCH 

1  "A  —  National  Press  Photographers  Association  Digital  Imaging 
Conference,  Marriott  Hotel,  San  Francisco 

A“9  —  Suburban  Newspapers  of  America  Conference,  Sheraton  Ho¬ 
tel,  Tucson,  Ariz. 

5-8  —  Newspaper  Association  of  America  Cooperative  Marketing 
Conference/Research  Conference,  Hilton  Hotel,  Walt  Disney  World, 
Orlando 

8- 10  —  Newspaper  in  Education  Week 

8- 11  —  National  Newspaper  Association  Government  Affairs  Con¬ 
ference,  Ritz-Carlton  Hotel,  Arlington,  Va. 

28>30  —  America  East  Newspaper  Conference,  Hershey  Lodge 
and  Convention  Center,  Hershey,  Pa. 

31-4/a  —  Great  Lakes  Production  Conference/Northwest  Print¬ 
ing  Production  Conference,  Radisson  Hotel,  Rochester,  Minn. 

APRIL 

4- 7  —  American  Society  of  Newspaper  Editors  Convention,  Loews 
Anatole  Hotel,  Dallas 

34-36  —  Newspaper  Association  of  America  Publishers’  Conven¬ 
tion,  Hilton  Hotel,  New  Orleans 

MAY 

5- 8  —  DRUPA  Trade  Show,  Dusseldorf,  Germany 

1  4- 16  —  International  Newspaper  Marketing  Association  Confer¬ 
ence,  Park  Plaza  Hotel,  Boston 

38-3 1  —  International  Federation  of  Newspaper  Publishers  (FlEJ) 
World  Newspaper  Congress,  Paris 

31-6/1  —  Association  of  Free  Community  Newspapers,  Ritz-Carl¬ 
ton  Hotel,  Washington 

JUNE 

6- 9  —  Newspaper  Association  of  America/Newspaper  In  Education 
Literacy  Conference,  Hyatt  Regency  Hotel,  Bellevue,  Wash.  ' 

1  7-31  —  International  Newspaper  Financial  Executives  Conven¬ 
tion,  Walt  Disney  World,  Orlando 
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Inland  Casey  Award.  David  Kruidenier,  chairman  of 
Cowles  Media  Co.,  has  received  the  Inland  Press  Associ¬ 
ation’s  highest  honor,  the  Ralph  D.  Casey /Minnesota  Award 
for  Distinguished  Service  in  Journalism,  administered  by 
the  University  of  Minnesota  School  of  Journalism  and  Mass 
Communication. 

Freedom  Forum  Free  Spirit  Awards.  Ten  individu¬ 
als  have  been  presented  with  the  Freedom  Forum’s  Free 
Spirit  Award,  the  Arlington,  Va.,  free  speech  foundation’s 
highest  honor. 

Each  of  the  honors  carries  a  $10,000  cash  award. 

Winners  were  David  Clark,  Citrus  Heights,  Calif.,  who 
is  attempting  to  become  the  oldest  person  to  sail  around 
the  world  solo;  Jaime  Escalante,  Sacramento,  Calif.,  who 
became  famous  for  teaching  mathematics  to  youth  in  east 
Los  Angeles  and  was  the  subject  of  a  movie;  Reuben  Green¬ 
berg,  the  Charleston,  S.C.,  police  chief  who  has  made  a 
substantial  impact  on  the  city’s  crime  rate;  Mary  Hannick, 
a  retired  social  worker  from  Rochester,  N.Y.,  who  has  de¬ 
voted  her  life  to  helping  others;  and  Alex  Hwang,  a  30- 
year-old  police  officer  who  fights  gangs  in  Sheepshead  Bay, 
Brooklyn,  N.Y.,  who  said  he  will  donate  his  award  to  char¬ 
ity. 

Also,  K.W.  Lee,  Sacramento,  founder  of  the  first  na¬ 
tional  Korean-America  English-language  newspaper,  the 
Koreatown  Weekly,  and  retired  editor  of  the  English-lan¬ 
guage  edition  of  the  Korea  Times;  Wilma  Mankiller,  Tahle- 
quah,  Okla.,  principle  chief  of  the  Cherokee  Nation  since 
1985,  who  has  worked  for  the  civil  rights  of  Native  Amer¬ 
icans  and  women;  Dorothy  McPhillips,  Graham,  Wash.,  a 
former  high  school  journalism  teacher  and  newspaper  ad¬ 
viser  and  champion  of  free-expression  rights  in  high 
schools;  syndicated  columnist  Chuck  Stone,  the  Walter 
Spearman  professor  of  journalism  at  the  University  of 
North  Carolina,  Chapel  Hill,  who  directs  the  Freedom  Fo¬ 
rum’s  Rainbow  Institute  for  minority  high  school  journal¬ 
ists;  and  Jerry  Thompson  from  the  Nashville  Tennessean, 
who  writes  the  column  “Thompson  Station.” 
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I  resisted 


Kids  relate  to  rG3Ct.  When  it’s  in  your  paper,  kids  are  too.  r63Ct  is  the  new  weekly  magazine  that 
gives  kids  12  to  15  a  voice  of  their  own,  encouraging  their  involvement  through  letters,  fax,  phone  or 
e-mail.  A  perfect  way  to  boost  circulation.  What  could  be  more  *  •  ’  *  «  '  J 

perfect  for  a  publisher?  You  not  only  help  the  crusade  for  literacy 
in  your  community;  by  involving  new  readers  when  they’re  •  W  ‘ 
young,  you  also  create  loyal  readers  for  a  lifetime.  • 

from  the  publishers  of  Parade 


Call  Fred  Johnson  at  Parade  Publications,  212-450-7121,  to  learn  about  our  revenue  sharing  plan  and  other  advantages  of  react. 
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Ronald  McDonald  and  Big  Mac?  Nope.  It’s  Bergen  County,  N.J.,  Record  board 
chairman,  CEO  and  publisher  Malcolm  Borg,  left,  and  vice  president/circulation 
Donald  Sherlock,  prior  to  making  a  trip  through  the  newsroom  on  Halloween  to  dis¬ 
tribute  candy. 


9  The  Circulation 

Slide  Continues 

Twenty  of  the  country’s  25  largest 
newspapers  report  declining  reader- 
ship,  according  to  the  latest  Audit  Bu¬ 
reau  of  Circulations  FAS-FAX. 

1  1  Information 

Superhighway 
Partnerships 

Media  Alliances  Conference  attendees 
are  told  it’s  nearly  impossible  for  one 
company  to  have  an  adequate  range  of 
core  competencies. 

1 3  Perfect 
Together? 

The  Yellow  Pages  Publishers  Associa¬ 
tion  president  says  he’s  ready  to  begin 
a  dialogue  with  the  Newspaper  Associ¬ 
ation  of  America  on  the  possibility  of 
working  together  on  common  con¬ 
cerns. 

14  Public  Journalism 
Denounced  In 
Philadelphia 

Editors  at  Associated  Press  Managing 
Editors  decry  the  practice  that  encour¬ 
ages  bringing  the  general  public  into 
the  editorial  process. 

15  ...  And  Praised 
In  Spokane 

Pacific  Northwest  Newspaper  Associa¬ 
tion  members  are  told  public  journal¬ 
ism  initiatives  are  off  and  running  at 
newspapers  in  their  region. 

1 6  Plagued 
With  Violence 

The  San  Francisco  newspaper  strike 
takes  a  dark  turn  when  a  union  driver 
is  killed  while  trying  to  cut  power  from 
a  distribution  center  and  a  non-union 
worker  suffers  a  fractured  skull. 

1 7  Beware 

The  Committee  to  Protect  Journalists 
says  the  former  Soviet  republic  of 
Tajikistan  is  the  most  dangerous  place 
in  the  world  for  newspeople. 


1  8  Camera  Will 
Stay  In  O.J. 

Trial  Courtroom 

Judge  Lance  Ito  rules  that  a  pool  cam¬ 
era  may  be  present  during  the  Simpson 
murder  trial,  but  whether  its  presence 
will  be  allowed  during  preliminary 
hearings  on  DNA  evidence  is  still  up 
in  the  air. 

SECTIONS 

24  Legal  —  Federal  court  to  hear 
FDA  information  case 

26  Newspeople  in  the  News 

30  Advertising/Promotion  —  Hol¬ 
iday  Inn  exec  says  promoting  travel  will 
help  world  peace  and  newspaper  profits 

34  Interactive  Communications  — 
Times  Mirror  dailies  on  line  on  both 
coasts 

38  News  Tech 


42  Syndicates/News  Services  — 
Future  not  a  shock  for  ‘Dr.  Tomorrow’ 

46  Classified 

DEPARTMENTS 

2  About  Awards 
2  Calendar 

6  Editorials 

7  Letters  to  the  Editor 

7  Newspaperdom 

22  Writer’s  Workshop 
What  makes  some  writers  think  they 
can  get  away  with  ladling  out  the  same 
old  words,  sentence  after  sentence? 

45  Stock  Tables 

56  Shop  Talk  at  Thirty 
A  cure  for  travel  journalism  skepticism 
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FDA  information  ban 

THE  FOOD  AND  Drug  Administration’s  ban  on  the  distribution  of  infor¬ 
mation  about  off-label  uses  of  FDA-approved  drugs  is  clearly  unconstitu¬ 
tional,  and  its  efforts  to  perpetuate  that  ban  and  defeat  a  court  challenge  by 
the  Washington  Legal  Foundation  and  media  groups  amount  to  weaseling. 

More  than  a  year  ago,  the  Legal  Foundation  filed  its  citizen’s  petition, 
challenging  the  FDA’s  regulation  that  prohibits  drug  manufacturers  from  dis¬ 
tributing  at  medical  conferences  excerpts  from  medical  journals  or  from  text¬ 
books  that  discuss  off-label  uses  for  particular  drugs.  It  has  been  pointed  out 
the  ban  does  not  prevent  doctors  or  individuals  from  distributing  such  mate¬ 
rials  —  only  representatives  of  drug  companies.  Receiving  no  response  to  its 
petition,  WLF  went  to  court,  asking  the  U.S.  District  Court  to  prohibit  en¬ 
forcement  of  the  ban. 

FDA’s  response  was  to  ask  the  court  to  dismiss  the  action,  for  these  rea¬ 
sons: 

1.  The  court  was  the  wrong  venue  for  this  action,  and  the  WLF  had  not 
yet  exhausted  the  administrative  relief  process,  and 

2.  Since  the  ban  was  not  yet  official  FDA  policy,  it  could  not  be  chal¬ 
lenged  as  such. 

Where  else  can  a  citizen,  or  a  group  of  citizens,  go  for  clarification  of  a 
constitutional  issue  other  than  to  the  courts,  especially  since  the  government 
agency  has  stalled  on  the  issue  for  more  than  a  year? 

FDA  has  implemented  this  informal  regulation  since  1992.  It  has  not  yet 
made  it  official  policy.  If  the  WLF  suit  is  dismissed  by  the  court,  FDA  can  en¬ 
force  its  informal  regulation  without  challenge  ad  infinitum. 

The  amicus  curiae  brief  submitted  by  media  groups  states:  “If  the  law  held 
that  an  agency  could  censor  fully  protected  speech  indefinitely  before  the  in¬ 
jured  parties  could  petition  a  federal  court  for  relief,  that  law  would  make  a 
mockery  of  judicial  protection  of  free  expression.’’ 

We  hope  the  District  Court  also  sees  it  that  way. 


Intelligence  budgets 

THE  GOVERNMENT  HAS  told  us  frequently  that  revealing  the  secret  bud¬ 
gets  of  the  numerous  agencies  responsible  for  intelligence  activities  would 
cause  serious  damage  to  the  national  security  of  the  United  States. 

Well,  the  House  Defense  Appropriations  subcommittee  has  published  the 
figures  —  a  total  of  around  $28  billion  —  by  accident,  we  are  told.  What  has 
happened,  as  a  result?  Nothing.  No  one  has  pointed  out  where  our  national 
security  has  been  damaged,  or  compromised,  or  whatever  scary  words  the 
spooks  like  to  use. 

For  once,  there  has  been  no  outcry  about  leaks  to  the  press  and  no  search 
for  a  culprit.  We  wait  to  see  if  any  heads  will  roll  at  the  subcommittee.  The 
country  could  use  a  few  more  accidents  of  this  nature.  Wouldn’t  it  be  com¬ 
forting  if  words  like  “secrecy”  and  “classified”  became  obsolete  in  official 
Washington? 
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Letters  to  the  Editor 

Campus  newspaper  director 
takes  issue  with  survey  results 


YOU  SHOULD  HIRE  more  reporters. 
Perhaps  if  M.L.  Stein  hadn’t  had  to 
produce  so  many  stories  for  your  Sept. 
10  edition,  he  would  have  had  time  to 
call  some  college  newspaper  managers 
before  lending  credibility  to  Professor 
John  Bodle’s  faulty  research  conclusion 
that  college  newspapers  “siphon”  ad 
dollars  from  local  commercial  papers 
(E&P,  p.  26). 

I  agree  with  Bodle’s  revenue  num¬ 
bers  gleaned  from  his  survey  of  college 
dailies.  However,  his  conclusion  that 
general  circulation  newspapers  in  mar¬ 
kets  also  served  by  college  newspapers 
are  “losing  more  than  spare  pocket 
change”  makes  the  giant  leap  of  faith 
that  the  commercial  newspapers  in 
these  college  markets  are  prepared  to 
serve  campus  readers.  They  are  not. 

The  general-circulation  dailies  are 
simply  not  producing  newspapers  that 
are  of  interest  to  college  papers’  core 
readers:  undergraduate  students. 

A  free  campus  daily’s  penetration 
rate  is  typically  85%  to  92%  of  the 
market,  even  when  factoring  in  gradu¬ 
ate  students,  campus  employees  and 
other  local  residents.  Commercial 


Newspaperdom, 

50  YEARS  AGO  ...  A  revived 
and  enlarged  Bureau  of  Advertis¬ 
ing,  with  a  $1  million  budget,  calls 
for  the  establishment  of  a  sales 
committee  and  a  retail  advertising 
department.  The  current  budget 
has  been  $400,000  annually  for  the 
last  six  years. 

As  proceedings  against  the  Asso¬ 
ciated  Press  begin  before  the 
Supreme  Court,  the  government 
asks  the  court  to  impose  tighter  re¬ 
strictions  on  AP  membership  by¬ 
laws. 

From  Editor  &  Publisher 
November  11,1 944 


dailies  never  have,  and  never  will,  cap¬ 
ture  that  many  campus  readers  and, 
thus,  never  will  capture  the  advertising 
dollars  retailers  spend  with  college 
newspapers  to  target  those  readers. 

And  the  free  products  they  have  de¬ 
veloped  to  reach  the  market  have  not 
been  successful  for  the  simple  reason 
that  they  are  not  produced  by  students, 
and,  therefore,  simply  lack  the  neces¬ 
sary  credibility  of  delivering  the  news 
from  a  student  editor  perspective.  And 
that’s  what  makes  college  newspapers 
so  special  journalistically. 

Take  the  example  in  Stein’s  story 
about  the  Purdue  Exponent  (my  alma 
mater)  and  the  local  paper’s  Campus 
Weekly.  The  Campus  Weekly  began  by 
printing  25,000  papers  with  20  to  24 
pages  a  week  and  came  into  the  market 
with  low  advertising  rates  designed  to 
take  market-share  from  the  Exponent. 
After  the  normal  trial  period  by  local 
retailers,  the  Campus  Weekly  now 
finds  itself  printing  about  15,000  a 
week,  16  pages  with  thousands  of  the 
papers  sitting  unread  the  entire  week. 
Further,  the  product  has  had  no  long¬ 
term  effects  on  Exponent  revenues. 

I’ll  close  by  saying  that  I  and  many 
of  my  colleagues  are  enjoying  the  in¬ 
creased  coverage  of  the  campus  press 
in  E&P.  But  E&P  reporters,  just  like 
many  in  the  commercial  newspaper  in¬ 
dustry  which  you  have  served  so  well 
for  so  long,  lack  a  complete  under¬ 
standing  of  college  newspaper  opera¬ 
tions. 

We  are  not  only  about  campus  con¬ 
troversies  and  j -schools  and  professors 
and  teaching  young  journalists.  We  are 
interested  in  serving  our  readers  and 
advertising  clients  as  thoughtfully  and 
professionally  as  possible.  And  we  are 
interested  in  being  competitive.  It’s  not 
a  typical  extracurricular  activity  or  a 
lab  experiment  for  our  students. 

Keep  up  the  good  coverage. 

Kevin  Schtvartt 

Schwartz  is  director  and  general  manager 
of  the  University  of  North  Carolina 
Daily  Tar  Heel. 


Managing  Editor’s  note:  M.L.  Stein’s 
article  covered  a  speech  made  by 
Professor  Bodle  at  the  annual  con¬ 
ference  of  the  Association  for  Educa¬ 
tion  and  Mass  Communication.  The 
article  was  not  portrayed  to  be  any¬ 
thing  more  than  the  reporting  of  Bo¬ 
dle’s  survey  findings.  Perhaps  the 
planners  of  the  conference  should 
have  included  on  the  panel  some 
campus  newspaper  directors  who 
could  have  challenged  the  professor’s 
conclusions.  Not  having  done  so, 
your  comments  are  published  here  in 
full. 


1  AM  WRITING  in  regard  to  Tom 
Winship’s  New  Curmudgeon  column  of 
Sept.  10  (E&P,  p.  19).  Interesting,  but: 

1.  It’s  at  least  an  open  question 
whether  the  Oakland  (Calif.)  Tribune 
would  be  around  today  if  it  weren’t  for 
Dean  Singleton,  as  he  alleges. 

2.  What  “little  local  newspaper”  has 
he  given  “the  Berkeley  intelligentsia”? 

Scott  Cech 
Berkeley,  Calif. 


IN  RESPONSE  TO  your  editorial 
“Checkbook  Journalism”  (E&P,  Sept. 
10): 

It’s  not  surprising  your  publication 
would  be  against  the  pending  Califor¬ 
nia  legislation  that  would  make  it  illegal 
for  a  witness  to  sell  the  media  crime-re¬ 
lated  information  before  or  during  a  tri¬ 
al.  The  prevailing  media  attitude  of  the 
’90s  is  anything  goes,  so  long  as  we  get 
it  on  the  air,  or  in  print,  first. 

Be  honest.  This  is  not  about  First 
Amendment  rights.  This  is  about  mon¬ 
ey  and  greed  and  why  so  many  Ameri¬ 
cans  have  such  a  low  opinion  of  the 
media,  and  rightfully  so,  when  they  de¬ 
vote  hours  and,  in  the  case  of  the  print 
medium,  miles  of  column  inches  to  the 
O.J.  Simpson  case  and  Tonya  Harding 
story. 

Checkbook  Journalism?  A  lot  of 
Americans  would  say  as  far  as  integrity 
in  reporting  goes,  the  media  are  over¬ 
drawn. 

Phillip  DiVece 

DiVece  is  editor  and  publisher  of  the 
Wiscasset  (Maine)  Times. 


Singleton’s  role 
is  questioned 


Overdrawn? 
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MICHIGAN 

Joumdism  FeDows 


$30,000  stipend,  plus  all  tuition  & 
fees  for  academic  year.  Sept.-  April. 

Fellows  are  encouraged  to  devise  a  plan  of  study 
and  select  classes  from  the  full  range  of  courses 
offered  at  the  University  of  Michigan.  Additionally, 
figures  of  major  interest  in  journalism  and  leading 
academics  give  seminars  and  discuss  issues.  The 
Fellowship  is  designed  to  broaden  perspectives, 
nurture  intellectual  growth,  and  inspire  personal 
transformation.  With  no  deadlines,  exams,  or 
papers  to  worry  about,  a  Michigan  Fellowship  frees 
you  to  explore  the  expanse  of  scholarship  available 
at  the  University  of  Michigan.  Spouses  are  invited 
to  participate  actively  in  Fellowship  and  University 
programs. 

Purpose:  To  enable  professionals  who  have  dem¬ 
onstrated  superior  ability  and  commitment  to  attain 
peak  performance,  so  as  to  improve  American 
journalism  in  service  to  the  public  interest. 


Mike  and  Mary  Wallace  House:  This  graceful, 
spacious  home,  a  gift  from  the  CBS  newsman 
and  his  wife,  a  former  producer  for  CBS,  serves 
as  headquarters  for  the  Michigan  Journalism 
Fellows.  It  offers  comfortable  surroundings  for 
seminars,  working  dinners,  and  study,  with 
interactive  computing  facilities. 

Eligibility:  Full-time  U.S.  journalists  with  five 
years'  experience  whose  work  appears  regulary 
in  print  or  broadcast  media. 


12  Fellowships  Awarded 

General  Studies  Fellowships  including: 

Daniel  B.  Burke  Fellowship  •  Time-Warner  Fellowship  for  Minority  Journalists 
Burton  R.  Benjamin  Fellowship  in  Broadcast  Journalism 

Mike  Wallace  Fellowship  in  Investigative  Reporting 

Knight  Specialty  Reporting  Fellowships 

Business/Economics  •  Education  •  Law  •  Medicine/Health  Sciences 


One  application  offers  consideration  for  any  and  all  of  the  Fellowships  available.  Applica¬ 
tion  deadline  Februaiy  1 .  1 995  postmark.  Inquiries  and  applications  to:  Charles  R.  Eisendrath. 
Director.  Michigan  Journalism  Fellows,  Wallace  House.  620  Oxford  Road.  University  of 
Michigan.  Ann  Arbor.  Ml  4Sl()4.  Telephone  (313)  998-7666. 
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Circulation 
Slide  Continues 

Twenty  of  the  country’s  25  largest  newspapers  report 
declining  readership  for  the  period  ending  Sept.  30 


by  Mark  Fitzgerald 

FOR  THE  THIRD  reporting  period, 
the  circulations  of  big-city  newspapers 
slumped  virtually  across  the  board. 

Despite  the  seeming  turnaround  of 
falling  industry  advertising  revenues, 
20  of  the  25  largest  U.S.  newspapers 
showed  circulation  declines,  compared 
with  the  same  period  last  year,  accord¬ 
ing  to  the  latest  Audit  Bureau  of  Cir¬ 
culations  FAS-FAX  report  for  the  six 
months  ended  Sept.  30. 

The  slump  did  not  spare  any  region 
of  the  country  —  and  also  affected  the 
three  largest  nationally  circulated 
newspapers. 

Combined  editions  of  the  Wall 
Street  Journal,  for  instance,  were  down 
38,140  copies  from  last  year  to 
1,780,422. 

USA  Today  had  its  third  consecu¬ 
tive  circulation  decline,  reporting  its 
FAS-FAX  bottom  line  at  1,465,936, 
down  28,993  copies  from  the  last  half 
of  1993.  The  Audit  Bureau  does  not  in- 


The  Sunday  New  York  Daily  News  was  the  biggest  circulation  gainer  for  the 
period,  with  an  increase  of  37,875.  The  rival  tabloid  New  York  Post  was  the  only 
one  of  the  four  major  New  York  City  papers  to  report  a  daily  increase  —  a  sizable 
10,887  gain. 


elude  USA  Today’s  substantial  hulk  port  confirms  a  recent  and  disturbing  the  Sunday  publication  of  the  Knight- 
sales  in  the  FAS-FAX  tally.  trend:  Sunday  circulation,  which  once  Ridder  and  Gannett  joint  agency,  was 

Finally,  the  New  York  Times’  com-  could  be  counted  on  to  weather  even  off  49,676  copies  from  last  year, 
bined  editions  declined  in  circulation,  bad  times,  has  now  begun  drifting  in  In  San  Francisco,  the  jointly  pro¬ 
duced  Sunday  San  Francisco  Examiner 
&  Chronicle  lost  22,079  copies  to 
111  ft  679,988  and  the  Chicago  Sun-Times  fell 

The  slump  did  not  spare  any  region  of  the  country  back  below  the  half-million  mark  with 

—  and  also  affected  the  three  largest  nationally  ^  497,526. 

.  ,  j  Both  the  Sun-Times  and  its  down- 

Circulated  newspapers.  town  rival  with  a  higher  single-copy 

-  sales  price,  the  Chicago  Tribune,  re¬ 
ported  circulation  declines  on  Sundays 

both  during  the  week  and  on  Sundays,  the  same  direction  as  daily  newspaper  and  weekdays. 

Daily,  the  Times  was  down  26,461  sales.  The  biggest  loser,  however,  was 

copies  to  1,114,905.  The  Times’  Sunday  Eighteen  of  the  25  largest  Sunday  Newsday,  whose  combined  Long  Is- 
edition,  the  largest  in  the  nation,  was  sellers  reported  circulation  losses,  some  land  edition  and  New  York  Newsday 
down  31,928  to  1,724,708.  of  them  substantial.  suffered  a  54,333  daily  circulation  de- 

Indeed,  this  latest  Audit  Bureau  re-  The  Detroit  Free  Press  and  News,  dine  to  693,556.  On  Sundays,  the 
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ABC  FAS-FAX  for  Top  25  Newspapers 

(For  six  months  ended  September  30,  1994) 


Daily 


Average  daily 
circulation 


1.  Wall  Street  Journal  (m)  1,780,422 

(national  edition) 

2.  USA  Today  (tn)  (M-Th)  1,465,936 

3.  New  Yotk  Times  (m)  1,114,905 

(national  edition) 

4.  Washington  Post  (m)  810,675 

5.  New  York  Daily  News  (m)  753,024 

6.  Newsday  (all-day)  693,556 

7.  Chicago  Tribune  (m)  678,081 

8.  Detroit  Free  Press  (m)  544,606 

9.  Chicago  Sun-Times  (m)  518,094 

10.  San  Francisco  Chronicle  (m)  509,548 

1 1 .  Boston  Globe  (m)  506,545 

12.  Dallas  Morning  News  (m)  (M-Th)  491,480 

13.  Philadelphia  Inquirer  (m)  478,999 

14.  Newark  Star-Ledger  (m)  *  455,919 

15.  Houston  Chronicle  (m)  (M-Sat)  409,340 

16.  Minneapolis/St.  Paul  Star  Tribune  (m)  407,504 

17.  New  York  Post  (m)  405,318 

18.  Cleveland  Plain  Dealer  (m)  394,692 

19.  Miami  Herald  (m)  380,328 

20.  San  Diego  Union-Tribune  (all-day)  372,466 

21.  Phoenix  Arizona  Republic  (m)  362,199 

22.  Detroit  News  (e)  355,970 

23.  Orange  County  Register  (m)  (M-Sat)  350,887 

24.  Baltimore  Sun  (combined  m  &  e)  339,630 

25.  St.  Louis  Post-Dispatch  (m)  333,968 


Gain/loss 
same  period 
last  yeat 

-38,140 


Average  Sunday 


Gain/loss 


-3,250 
+  10,887 
-1,099 
-6,336 
-11,361 
+  14,359 
-11,018 
+6,980 
+2,904 
-8,373 


ounaay 

circulation 

same  period 

last  year 

1 .  New  York  Times 

1,724,708 

-31,928 

2.  Washington  Post 

1,141,964 

+4,721 

3.  Detroit  Free  Press  &  News 

1,136,440 

-49,676 

4.  Chicago  Tribune 

1,080,862 

-21,001 

5.  New  York  Daily  News 

964,030 

+37,875 

6.  Philadelphia  Inquirer 

930,862 

-12,795 

7.  Boston  Globe 

811,100 

-2,936 

8.  Dallas  Morning  News 

797,629 

-17,198 

9.  Newsday 

779,629 

-46,045 

10.  Atlanta  Journal  &  Constitution 

714,538 

+5,978 

11.  Minneapolis/St.  Paul  Star  Tribune 

691,573 

-4,866 

12.  Newark  Star-Ledger  * 

685,551 

-18,696 

13.  San  Francisco  Examiner  &  Chronicle  679,988 

-22,079 

14.  Houston  Chronicle 

608,483 

+  1,958 

15.  Phoenix  Arizona  Republic 

565,419 

+  17,424 

16.  St.  Louis  Post-Dispatch 

547,166 

-12,057 

17.  Cleveland  Plain  Dealer 

543,979 

+929 

18.  Seattle  Times/Post  Intelligencer 

502,619 

-1,839 

19.  Miami  Herald 

499,673 

-9,770 

20.  Chicago  Sun-Times 

497,526 

-26,949 

21.  Milwaukee  Journal 

489,190 

-6,802 

22.  Baltimore  Sun 

485,210 

+4,361 

23.  San  Diego  Union-Tribune 

450,465 

-4,663 

24.  Pittsburgh  Post-Gazettet 

449,667 

-6,717 

25.  Portland  Oregonian 

442,295 

+  1,051 

#  Change  in  frequency  from  all-day  to  morning;  all-day  circulation  same  period 
last  year;  412,959 

*  Average  three  months 

Not  filing;  Los  Angeles  Times,  in  4th  position  same  period  last  year,  and  Denver 
Rocky  Mountain  News,  in  25th  position  same  period  last  year 


t  Pittsburgh-Post  Gazette  was  created  from  defunct  joint  operation  of  Pittsburgh 
Press  and  Pittsburgh-Post  Gazette;  it  did  not  file  for  the  Match  1993  reporting 
period 

Not  filing;  Los  Angeles  Times,  in  2nd  position  same  period  last  year 


Times  Mirror-owned  units  were  down 
46,045  to  779,629. 

The  day  the  Newsday  figures  were 
released,  the  newspaper  announced 
the  departure  of  Robert  Johnson,  the 
tabloid’s  longtime  publisher,  president 
and  CEO. 

A  statement  released  by  the  parent 
Times  Mirror  company  said  that  John¬ 
son  left  over  differences  in  business 
philosophy,  but  concurrent  reports 
stated  that  New  York  Newsday's  circu¬ 
lation  had  dipped  16%  to  230,000,  and 
the  Long  Island  edition  had  slipped 
2%  to  463,000. 

Despite  the  drop  in  circulation  by 
the  New  York  City  edition,  Newsday 
officials  pledged  to  continue  full  sup¬ 
port  of  the  battle  for  New  York  City 
readers. 

Among  the  winners  for  the  report¬ 
ing  period  were  New  York  City’s  other 
two  tabloids: 

The  New  York  Daily  News  was  up 
37,875  to  964,030  on  Sundays,  although 
the  newspaper  suffered  a  modest  de¬ 


cline  of  8,603  copies,  to  753,024,  on 
weekdays. 

The  New  York  Post,  which  does  not 
appear  on  Sundays,  was  up  10,887  to 
405,318. 

The  biggest  circulation  gainer 
among  the  dailies  was  the  Phoenix 
Arizona  Republic,  which  showed  an  in¬ 
crease  of  14,359  to  362,199.  The  Repub' 
lie  also  reported  a  Sunday  gain  of 
17,424  to  565,419. 

The  Orange  County  Register  report¬ 
ed  a  daily  increase  of  6,980  to  350,887, 
and  the  Baltimore  Sun,  a  combined 
morning  and  evening  paper,  showed  a 
daily  circulation  growth  of  2,904  to 
339,630,  and  a  Sunday  increase  of  4,361 
to  485,210. 

The  Sunday  Atlanta  Journal  and 
Constitution  reported  a  5,978  gain  to 
714,538. 

This  latest  FAS-FAX  report  paral¬ 
leled  the  seemingly  anomalous  trend 
among  newspapers:  bad  circulation 
news  accompanying  rising  financial 
performance. 


As  occurred  in  past  reporting  peri¬ 
ods,  some  papers  were  quick  to  blame 
local  or  national  phenomena  for  their 
losses. 

A  favorite  excuse  this  time  involved 
the  strikes  of  professional  baseball  and 
hockey. 

In  May,  when  the  figures  for  the  six 
months  ending  March  31  were  re¬ 
leased,  many  publishers  blamed  the 
drop  in  sales  on  the  harsh  winter  in 
the  Northeast,  the  floods  in  the  Mid¬ 
west,  and  the  earthquakes  on  the  West 
Coast. 

Sutton  joins 
Maryland  j -school 
board  of  visitors 

GARY  (IND.)  POST- Tribune  vice  pres¬ 
ident  and  editor  William  Sutton  Jr.  has 
been  appointed  to  the  board  of  visitors 
of  the  University  of  Maryland  College 
of  Journalism. 
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Partnerships 
On  The 

Information  Highway 

Conference  attendees  told  it’s  nearly  impossible  for  one 
company  to  have  an  adequate  range  of  core  competencies  and 
economically  prohibitive  to  ‘run  the  gauntlet  without  cover’ 


by  M.L.  Stein 

CLOSE  ENCOUNTERS  OF  the  elec¬ 
tronic  kind  should  be  be  uppermost  in 
the  minds  of  media  drivers  on  the  in¬ 
formation  superhighway. 

This  was  the  theme  of  the  Media 
Alliances  Conference  in  San  Diego, 
which  drew  over  300  executives  of 
newspapers,  interactive  information 
services,  phone  companies  broadcast 
stations.  Yellow  Pages  firms  and  other 
businesses. 

The  Nov.  1-3  meeting  was  sponsored 


by  Editor  &  Publisher,  the  Kelsey 
Group  and  Prodigy  Services,  which  al¬ 
ready  is  allied  with  the  Los  Angeles 
Times  in  a  joint  electronic  venture. 

The  prime  word  was  viewing  intern¬ 
ships  as  a  means  of  surviving  and  per¬ 
haps  thriving  in  the  next  ce  ntury. 

One  keynote  speaker,  Jeffrey  M. 
Killeen,  president  of  Electronic  Shop¬ 
ping  Service  Ventures,  a  joint  venture 
of  the  Los  Angeles  Times  and  Pacific 
Telesis,  sounded  a  recurring  confer¬ 
ence  note  when  he  said:  “Going  it 
alone  in  the  new  media  world  is  proba¬ 
bly  an  option  that  few,  if  any,  of  us  can 
afford.  It’s  all  but  impossible  for  any 
one  company  to  have  an  adequate  ar¬ 
senal  of  required  core  competencies, 
and  it’s  virtually  economically  prohibi¬ 
tive  to  run  the  gauntlet  without  cover.” 


However,  Killeen  and  other  speakers 
warned  that  players  in  the  alliance 
game  cannot  count  on  a  smooth  ride 
on  the  new  information  highway. 

“Clearly,  there  is  danger  and  uncer¬ 
tainty  ahead  of  us,”  Killeen  warned: 
“Danger  that  we  place  the  wrong 
bets — a  bigger  danger  that  we  don’t 
place  any  bets  .  .  .  risk  that  we  prema¬ 
turely  predict  commercial  viability  for 
new  electronic  media  applicators  .  .  . 
and  danger  that  we  misread  the  con¬ 
sumer  and  advertiser,  and  their  willing¬ 
ness  and  readiness  to  sign  on  to  the  fu¬ 


ture  that  the  development  community 
so  forcefully  predicts.” 

But  Killeen  was  optimistic  regarding 
E.S.S.  Ventures,  an  electronic  shop¬ 
ping,  information  and  transaction  ser¬ 
vice  scheduled  to  get  under  way  in 
California  Jan.  8. 

The  Times’  contribution  to  the  ven¬ 
ture,  he  continued,  will  be  a  huge  dis¬ 
play  and  classified  advertising  base,  ed¬ 
itorial  content  and  a  strong  sales  orga¬ 
nization. 

Pacific  Telesis’  Electronic  Publishing 
Services  brings  its  business-listing 
database,  technology  skills  and  “deep, 
statewide  presence”  to  the  partner¬ 
ship,  Killeen  noted.  Both  partners,  he 
added,  are  putting  money  into  the  ven¬ 
ture. 

The  partnership’s  “platforms”  will 


include  voice  services  with  operators 
and  audiotex,  on-line  information, 
and,  ultimately,  interactive  television, 
the  speaker  announced. 

Another  alliance  advocate.  Prodigy 
president  and  CEO  Ross  Glatzer,  in¬ 
troduced  the  word  that  the  media  con¬ 
ferees  probably  wanted  to  hear  most: 
revenue. 

Besides  enhancing  Internet,  Prodigy 
will  give  media  customers  access  “with 
a  single  entry  point  that’s  reliable,  se¬ 
cure,  easy  to  use,  and  a  revenue  oppor¬ 
tunity  every  time  its  content  is  ac¬ 
cessed,”  he  promised.  “And  the  on-line 
service  will  offload  a  lot  of  your  ex¬ 
pense.” 

Glatzer  said  that  Prodigy’s  first  al¬ 
liance  with  a  major  publisher,  the  At¬ 
lanta  Journal  and  Constitution,  “got  off 
to  a  fast  start.” 

Within  90  days.  Access  Atlanta  has 
signed  on  twice  as  many  paying  sub¬ 
scribers  as  any  other  newspaper-affili¬ 
ated,  on-line  service  in  the  country, 
and  today  has  15,000  subscribers  who 
can  access  about  1,600  local  on-line 
features,  he  added. 

Since  then,  Glatzer  said.  Prodigy  has 
formed  partnerships  with,  in  addition 
to  the  Los  Angeles  Times,  the  Tampa 
Tribune,  Newsday  and  New  York 
Newsday,  Dallas  Morning  News,  Mil¬ 
waukee  Journal-Sentinel  and  the 
Spokesman-Review  in  Spokane. 

Glatzer  also  cautioned  against  over¬ 
optimism  about  on-line,  saying, 
“Change  occurs  constantly,  and  we’ll 
be  the  first  to  tell  you  there’s  still  a  lot 
more  we  don’t  know  than  we  do  know 
....  It’s  too  early  to  develop  any  con¬ 
crete  formulas.  The  technology  will 
change,  the  variety  of  alliances  will 
change  —  the  shape  of  the  whole  in- 


“Clearly,  there  is  danger  and  uncertainty  ahead  of 
us,”  Killeen  warned:  “Danger  that  we  place  the 
wrong  bets  —  a  bigger  danger  that  we  don’t  place 
any  bets.” 
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Barbara  Byrd 


dustry  is  changing.” 

Future  uncertainty  notwithstanding, 
a  panel  of  newspaper  representatives 
spoke  glowingly  —  mostly  —  of  their 
alliances. 

Tampa  Tribune  publisher  Jack 
Butcher  said  that  the  paper’s  partner¬ 
ship  with  Prodigy  had  an  “immediate 
impact.” 

During  the  first  72  hours  of  its  in¬ 
ception,  he  elaborated,  more  than 
13,000  computer  users  in  Florida  and 
across  the  U.S.  “came  in,  gave  us  a 
look  and  left  messages  on  our  bulletin 
boards.  Many  of  them  stayed  with  us. 

“The  appeal  and  power  of  computer 
interactive  communications  in  a  news¬ 
paper  context  has  surprised  and  hum¬ 
bled  many  of  us  old-time  newspaper¬ 
men,”  Butcher  observed. 

He  noted  that  some  on-line  users 
are  non-subscribers  to  the  Tribune,  giv¬ 
ing  the  paper  an  opportunity  to  con¬ 
vert  them  to  subscription. 

Today,  Butcher  said,  the  paid,  on¬ 
line  enrollment  totals  a  little  over 
5,000,  with  roughly  46%  figuring  in  the 
Tribune’s  circulation  area. 

The  subscribers  get  local  and  busi¬ 
ness  news,  sports,  features  and  “our 
most  consistent  daily  story  —  the 
weather,”  said  Butcher. 

The  publisher  predicted  the  Tribune 
will  make  money  on  the  venture  but 
probably  will  not  have  a  high  profit 
margin.  Still,  he  said,  the  paper’s  busi¬ 
ness  plan  calls  for  the  on-line  service 
to  break  even  after  3‘/2  years,  and  it  is 
currently  six  months  ahead  of  that 
plan. 

“This  is  our  way  of  experimenting 
on  the  information  superhighway,” 
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Joseph  Hladky 


Butcher  explained.  “Would  we  do  it 
again?  Absolutely,  yes.” 

The  downs  and  ups  of  such  an  al¬ 
liance  were  reported  by  Barbara  Byrd, 
director  of  information  services  for 
Heritage  Newspapers  in  suburban  De¬ 
troit,  which  is  in  partnership  with 
Ameritech,  a  regional  phone  company. 

Heritage  and  the  RBOC,  she  said, 
agreed  to  develop  a  network  for  the 
sole  purpose  of  merging  classified  ads 
from  participating  newspapers  onto  a 
common  database  to  be  accessed  by 
phone. 

Heritage  would  encourage  other  pa¬ 
pers  to  join  the  network,  train  newspa¬ 
per  staffs  on  how  to  sell  the  ads,  devel¬ 
op  promotional  tools,  and  provide  on¬ 
going  sales  support. 

Ameritech  would  develop  the  soft¬ 
ware,  furnish  technical  resources,  and 
provide  the  phone  network.  The  ser¬ 
vice,  named  Custom  Connect  Classi¬ 
fieds,  gives  consumers  quick  and  easy 
access  to  a  variety  of  information  from 
daily  weather  forecasts  to  tips  on  buy¬ 
ing  a  used  car,  Byrd  said. 

The  system  was  plagued  with  per¬ 
sonnel  and  technical  problems  at  the 
outset,  Byrd  said.  She  defined  one 
problem  as  the  partners’  basic  differ¬ 
ence  in  objectives:  Ameritech  saw  the 
project  as  an  opportunity  to  learn 
more  about  the  possibilities  of  this 
type  of  venture,  while  the  newspapers 
considered  it  “the  real  thing.” 

Advertisers  and  customers  com¬ 
plained  the  software  was  unreliable. 

One  panelist  commented:  “Looking 
back  today,  we  feel  that  the  biggest 
hurdle  to  phone  companies’  working 
with  newspapers  is  the  great  gap  in 


business  cultures  between  the  two. 
Newspapers  are  far  more  reactive  in 
their  approach  to  problems  and  expect 
immediate  results  to  help  customers  get 
exactly  what  they  want  out  of  the  in¬ 
formation  provided.” 

The  RBOC  delivered,  Byrd  said,  but 
not  at  the  pace  demanded  by  the  news¬ 
papers. 

Eventually,  she  added,  the  program 
did  work,  producing  over  96,000  ac¬ 
cesses  for  classified  information  in  four 
months,  with  the  largest  inpput  com¬ 
ing  from  newspaper  readers  as  opposed 
to  telephone  directories. 

The  Cedar  Rapids  (Iowa)  Gazette, 
an  independent  daily,  doesn’t  feel  the 
time  is  right  for  a  connection  with  an 
on-line  firm  or  phone  company  but 
manages  to  offer  the  same  kind  of  ser¬ 
vice,  thanks  to  some  local  cooperation, 
said  publisher  joe  Hladky. 

Using  its  own  software,  the  Gazette 
has  an  alliance  with  two  other  Iowa 
dailies  and  its  own  shopper  for  CITY¬ 
LINE,  a  free  service  that  updates  sto¬ 
ries  as  well  as  offering  a  1-900,  pay-per- 
call  operation  for  personal  ads. 

The  Gazette  went  one  step  further 
by  forming  an  alliance  with  a  Midwest 
farm  journal,  which  required  that  an 
equipment  dealer  place  a  medium-size 
ad  in  both  publication  in  order  to  be 
included  in  the  listings  on  the  elec¬ 
tronic  service,  Hladky  said.  The  paper, 
he  went  on,  is  now  exploring  the  idea 
of  using  its  database  for  the  direct  mar¬ 
keting  of  households. 


Telescan  takes 
on-line  partner 

HOUSTON-BASED  TELESCAN  Inc. 
has  tentatively  agreed  with  Lenox, 
Mass. -based  Berkshire  Computer  Pro¬ 
cessing  Center  Inc.  to  jointly  develop 
on-line  networks  for  publishers. 

The  companies  expect  a  definitive 
agreement,  including  creation  of  a  mar¬ 
keting  unit,  by  the  end  of  November. 

Berkshire  already  has  ov’er  700  maga¬ 
zines  under  contract,  and  Telescan  is 
applying  its  technology  to  developing 
on-line  networks  for  Editor  &  Publisher 
Co.,  BPI  Communications  Inc.  and  oth¬ 
er  publishers. 

Telescan  chairman  David  L.  Brown 
called  the  deal  “a  major  and  very  impor¬ 
tant  addition  to  our  strategic  alliances 
with  the  publishing  industry”  and  said 
Berkshire  offers  a  chance  to  greatly  ex¬ 
pand  use  of  Telescan’s  technology. 
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Perfect 

Together? 

President  of  Yellow  Pages  Publishers  Association  says  he’s 
ready  to  begin  dialogue  with  Newspaper  Association  of  America 
on  the  possibility  of  working  together  on  common  concerns 


by  M.L.  Stein 

NEWSPAPERS  AND  YELLOW  Pages 
publishers,  once  seemingly  implacable 
foes,  may  have  a  future  together  after 
all,  it  was  suggested  at  the  recent  Me¬ 
dia  Alliances  Conference  in  San 
Diego. 

In  fact,  James  Logan,  Jr.,  president 
of  the  Yellow  Pages  Publishers  Associ¬ 
ation,  said  his  organization  is  ready  to 
begin  a  dialogue  with  the  Newspaper 
Association  of  America  with  the  idea 
of  working  together  on  common  con¬ 
cerns. 

One  example,  he  added,  would  be 
NAA’s  research  on  standards  for  ad 
sizes,  which  also  is  an  issue  of  interest 
to  YPPA. 

Logan  said  that  after  checking  with 
NAA,  the  Direct  Marketing  Associa¬ 
tion  and  other  media-related  groups, 
YPPA  noted  that  “not  only  were  we  all 
doing  the  same  studies  but,  not  surpris¬ 
ingly,  we  were  all  coming  out  at  about 
the  same  place.” 

The  speaker  said  he  believes  the  fu¬ 
ture  of  media  lies  in  mergers,  a  process 
already  taking  place. 

“The  differences  between  newspaper 
companies,  radio  companies,  television 
networks,  telephone  companies  — 
even  software  companies,  computer 
companies  and  on-line  companies  — 
are  becoming  less  clear,”  Logan  ob¬ 
served. 

He  contended  that  the  development 
of  new  media  will  create  new  issues,  re¬ 
quiring  the  training  of  both  users  and 
advertisers,  as  well  as  the  establish¬ 
ment  of  industry-wide  standards,  infor¬ 
mation  programs  and  new  ethics  codes. 

“Associations  provide  a  neutral  safe 
harbor  for  competitors  to  come  togeth¬ 
er  for  the  benefit  of  the  industry  at 
large,”  Logan  added.  “In  periods  of 
rapid  change,  associations  can  play  an 
important  strategic  role  . .  .  and  can  be 


a  cost-effective  and  powerful  way  to 
move  industries  forward  effectively.” 

Matthew  Stover,  president  and  CEO 
of  Nynex,  an  information  resources 
firm  involved  in  Yellow  Pages  and  data¬ 
bases,  was  another  speaker  who  sound¬ 
ed  the  call  for  information-related 
companies  to  form  strategic  alliances 
for  profit. 

Nynex,  he  noted,  already  has  initiat¬ 
ed  a  project  with  Neivsday  that,  said 
Stover,  is  scheduled  to  be  the  first  ad¬ 
vertiser-supported,  on-line  Yellow 


Pages,  and  is  scheduled  to  kick  off  in 
January  on  Prodigy. 

To  achieve  successful  alliances, 
Stover  urged  that  interested  companies 
stop  defining  themselves  in  terms  of 
technology  and  individual  product. 

“Instead  of  calling  ourselves  news¬ 
papers,  Yellow  Pages,  software  compa¬ 
nies,  audiotex  services,  and  so  forth, 
^i'e  should  acknowledge  our  common 
identity  and  purpose  and  identify  our¬ 
selves  as  information  companies,”  he 
said. 

“We  are  entering  a  world  where  the 
differentiation  will  not  be  on  how  you 
transfer  bits  but  on  their  quality,  avail¬ 
ability  and  attractiveness,”  said  the  ex¬ 
ecutive. 

Stover  contended  that  a  clear  dis¬ 
tinction  should  be  made  between  busi¬ 
ness  alliances  and  mergers  or  acquisi¬ 
tions.  An  alliance,  he  pointed  out,  rec¬ 
ognizes  that  a  firm  will  learn  more. 


grow  faster  and  ultimately  be  more  suc¬ 
cessful  by  cooperating  with  other  com¬ 
panies  than  by  going  it  alone. 

“All  parties  may  not  wind  up  with 
the  same  benefits  from  an  alliance,  but 
we  will  all  get  some  benefits  and  the 
industry  will  grow,”  he  stated. 

Stover  also  stressed  that  information 
providers  should  stop  “stereotyping” 
customers  as  subscribers  or  users. 

“They  are  not  subscribers  or  users; 
they  are  people  who  will  define  the 
killer  application  for  us,”  he  said,  not¬ 


ing  that  companies  should  “treat  cus¬ 
tomers  as  individuals.  We  have  the 
savvy  and  technical  skills  to  communi¬ 
cate  with  them  and  enrich  their  ability 
to  communicate.  Shame  on  us,  if  we 
squander  our  advantages  by  not  con¬ 
sidering  what  customers  want.” 

Bell  Atlantic  has  embraced  the  al¬ 
liance  idea  with  the  introduction  of  In- 
fotravel,  an  interactive  version  of  the 
Yellow  Pages  that  is  available  on  hotel- 
room  TV  screens,  according  to  Robert 
Graham,  president  of  the  company’s 
directory  services. 

The  system  provides  travelers  with 
detailed  information  about  restaurants, 
places  of  interest,  and  services  in  their 
local  area.  The  hotel’s  front  desk  will 
even  print  out  a  map  for  guests  on  how 
to  get  to  their  desired  destination. 

Graham  indicated  that  it’s  too  early 


“Instead  of  calling  ourselves  newspapers,  Yellow 
Pages,  software  companies,  audiotex  services,  and 
so  forth,  we  should  acknowledge  our  common 
identity  and  purpose  and  identify  ourselves  as 
information  companies,”  he  advised. 
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Public  Journalism 
Denounced 

Editors  decry  the  practice  that  encourages  bringing 
the  general  public  into  the  editorial  process 


by  Tony  Case 


PROPONENTS  OF  THE  controver¬ 
sial  movement  known  as  public  jour¬ 
nalism,  which  encourages  newspeople 
to  help  solve  society’s  problems  rather 
than  simply  report  on  them  and  advo¬ 
cates  including  the  general  public  in 
the  editorial  process,  met  a  couple  of 
impassioned  detractors  last  month  at 
the  Associated  Press  Managing  Editors 
convention. 

“Too  much  of  what’s  called  public 
journalism  appears  to  be  what  our  pro¬ 
motion  department  does,  only  with  a 
different  kind  of  name  and  a  fancy, 
evangelistic  fervor,”  Washington  Post 
executive  editor  Leonard  Downie  said. 

Describing  the  concept  as  gimmicky 
and  packaged,  Downie  said  his  ideal  of 
journalism,  “whether  you  call  it  public 
or  otherwise,  is  to  provide  citizens  with 
as  much  as  possible  of  the  information 
they  need  to  conduct  their  lives,  pri¬ 
vate  and  public,  and  to  hold  account¬ 
able  the  increasing  number  of  powerful 
people  and  institutions  that  hold  sway 
in  our  lives.” 

And  Philadelphia  Daily  News  edito¬ 
rial  page  editor  Richard  Aregood  said 
he  doesn’t  believe  newspapers  are  do¬ 
ing  themselves  any  good  in  letting  out¬ 
siders  set  their  agendas. 

“What  in  God’s  name  are  we  think¬ 
ing  about?”  he  asked. 

“We  are  abandoning  a  piece  of  our 
own  jobs  if  what  we  are  doing  is  asking 
people  what  we  should  do.  Are  we  to 
draw  up  panels  of  our  readers  and  ask 
them  what  they  want  and  put  them  in 
the  newspaper?  We  may  as  well  go  into 
the  mirror  business.” 

But  the  philosophy  has  been  em¬ 
braced  by  many  prominent  news¬ 
papers,  including  the  Seattle  Times, 
which  regularly  sponsors  focus  groups, 
conducts  polls  and  invites  public  dis¬ 
course  within  the  paper’s  pages,  and 
the  Beacon  Journal  in  Akron,  Ohio, 


“Too  much  of  what’s  called  public 
journalism  appears  to  be  what  our 
promotion  department  does,  only  with  a 
different  kind  of  name  and  a  fancy, 
evangelistic  fervor.” 

—  Washington  Post  executive  editor 
Leonard  Downie 


Jay  Rosen,  the  NYU  journalism  pro¬ 
fessor  who  directs  the  project,  has  been 
traveling  the  country  to  promote  jour- 
nalist-as-activist  principles.  In  recent 
weeks,  he’s  shown  up  at  meetings  of 
APME  in  Philadelphia,  the  Pacific 
Northwest  Newspaper  Association  in 
Spokane  (see  facing  page)  and  the  Na¬ 
tional  Conference  of  Editorial  Writers 
in  Phoenix. 

At  APME,  Rosen  touted  public  jour¬ 
nalism  as  an  antidote  to  disconnected 
communities  and  the  public’s  growing 
disgust  with  newspeople  and  politi¬ 
cians. 

“The  test  for  any  serious  philosophy 
of  journalism  today  is  what  it  proposes 
to  do  about  the  troubles  that  plague 
public  life,”  he  said. 

The  professor  noted  that  a  recent 
Times  Mirror  survey  found  71%  of 
Americans  think  the  media  get  in  way 
of  the  populace  solving  its  problems. 

“While  journalists  treasure  their  role 
as  watchdog  and  critic,  increasingly 
they  are  seen  as  insiders  themselves, 
part  of  a  discredited  political  class,”  he 
said. 

journalism  practitioners  and  schol¬ 
ars  fret  over  protecting  the  freedom  of 
the  press,  but  Rosen  contended  they 
should  also  be  mindful  of  the  citizenry’s 
desire  for  freedom  from  the  press  — 
“what  people  choose  when  they  quit 
reading  newspapers  and  take  no  seri¬ 
ous  interest  in  public  affairs.” 

Cole  Campbell,  executive  editor  of 
the  Norfolk  Virginian' Pilot  and  Ledger' 
Star,  said  the  public  views  the  press  as 
a  citadel,  designed  to  keep  it  out  of  the 
democratic  process. 

“Our  obligation  as  journalists  in  a 
free  society  is  to  help  our  readers  find 
out  what  is  going  on  by  reinvigorating 
traditional  journalism  and  help  them 
discover  how  they  can  take  responsi¬ 
bility  by  devising  new  ways  to  listen 
and  exploring  community  connec¬ 
tions,”  he  told  APME  editors. 
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which  won  a  Pulitzer  Prize  for  directing 
an  ongoing  community  conversation 
on  race  relations. 

The  Project  on  Public  Life  and  the 
Press  at  New  York  University,  a  self-de¬ 
scribed  information  source  on  public 
journalism,  is  funded  by  the  John  S. 
and  James  L.  Knight  Foundation  and 
operated  by  the  Kettering  Foundation 
in  association  with  NYU  and  the 
American  Press  Institute. 

The  program  and  API  host  work¬ 
shops  for  newspeople  who  are  involved 
in  or  want  to  know  more  about  public 
journalism  initiatives.  Participation  is 
by  invitation  only. 


“Conventional  journalism  too  often 
emphasizes  conflict  and  polarization 
rather  than  search  for  common 
ground.  It  exalts  experts  and  public 
opinion  over  citizens  and  public  judg¬ 
ment.” 

Aregood  found  it  astonishing  that 
talking  to  readers  is  being  passed  off  as 
a  “bold  new  trend  in  journalism,”  not¬ 
ing  the  Daily  News  has  long  run  a  dai¬ 
ly  guest  column  on  its  editorial  pages. 

“I  don’t  know  what  the  hell  every¬ 
one’s  talking  about  because,  basically, 
we’re  talking  about  something  which 
good  newspapers  are  already  doing  or 
we’re  talking  about  things  no  newspa¬ 
per  in  its  right  mind  should  ever  do,” 
he  said. 

The  editor  doesn’t  see  newspapers  as 
a  sort  of  moral  compass.  He  suggests 
newspeople  would  do  better  to  “simply 
look  within  ourselves  and  do  the  no¬ 
blest  thing  newspapers  can  do,  which 
is  tell  people  the  truth.” 

Downie,  whose  views  on  journalistic 
objectivity  are  widely  known  —  he  re¬ 
portedly  doesn’t  vote  or  read  editorials, 
even  those  in  his  own  paper  —  charges 
public  journalism  makes  reporters  and 
editors  “actors  on  the  political  stage.” 

Journalists  are  put  in  the  position  of 
“forcing  candidates  to  participate  in  a 
dialogue  with  voters,”  he  said,  “staging 
campaign  events,  deciding  what  the 
good  of  the  citizenship  is  and  force- 
feeding  it  to  citizens  and  candidates, 
and  encouraging  citizens  to  vote.” 

His  remedy  for  bringing  together 
newspapers  and  the  public  and  main¬ 
taining  the  vitality  of  the  medium:  a 
renewed  emphasis  on  investigative  re¬ 
porting,  context,  clarity  and  interpre¬ 
tation.  But  he  also  recommends,  as  do 
adherents  of  public  journalism,  that 
news  organizations  report  on  solutions 
as  well  as  the  problems  of  the  day. 

Downie  proposes  that  following  this 
plan  of  action,  rather  than  redefining 
journalism’s  mission,  “will  keep  news¬ 
papers  alive,  keep  them  credible,  keep 
them  connected  to  the  community, 
and  help  people  perform  their  proper 
roles  in  the  democracy.” 

Va,  paper 

increases  frequency 

THE  MANASSAS,  VA.,  edition  of  the 
Prince  William  Journal  in  suburban 
Washington,  D.C.,  published  by  Journal 
Newspapers  Inc.  of  Fairfax,  Va.,  now  is 
published  twice  a  week. 


In  praise  of 
public  journalism 

Editors  in  the  Northwest  say  such  programs 
are  off  and  running  at  their  newspapers 


by  M.L.  Stein 

PUBLIC  JOURNALISM,  AN  emerg¬ 
ing  idea  that  encourages  newspapers  to 
exchange  their  traditional  objectivity 
for  an  activist  role  in  community  af¬ 
fairs,  appears  to  have  found  a  receptive 
audience  in  the  Northwest. 

After  hearing  a  pitch  from  New  York 
University  professor  Jay  Rosen,  a  cru¬ 
sader  for  the  philosophy,  five  regional 
editors  and  one  publisher  reported  that 
public  journalism  is  off  and  running  at 
their  newspapers. 

At  a  panel  convened  last  month  at 
the  66th  annual  meeting  of  the  Pacific 


The  Olympian  published  two  special 
sections  in  successive  weeks  that  cov¬ 
ered  such  topics  as  the  county’s  infra¬ 
structure  needs,  new  business  and  in¬ 
dustrial  development,  and  the  quality 
of  life  in  the  area. 

In  seeking  citizen  participation  in 
the  project.  Meals  recalled,  the 
Olympian  learned  what  people  wanted 
to  improve  their  lives. 

“Olympia  is  going  through  rapid 
growth,  but  our  readers  wanted  less  de¬ 
pendence  on  government  jobs,  preser¬ 
vation  of  their  natural  environment, 
businesses  that  help  improve  the  quali¬ 
ty  of  life  and  uniform  health  and  safe¬ 


‘‘You  can  succeed  or  fail  in  public  journalism^  but 
you  are  not  likely  to  succeed  if  you  don’t  try  it  — 
especially  if  traditional  reporting  methods  fail .... 


Northwest  Newspaper  Association  in 
Spokane,  Wash.,  Seattle  Times  associ¬ 
ate  managing  editor  Cynthia  Nash  said 
her  paper  has  sponsored  open-ended 
focus  groups,  conducted  a  statewide 
phone  poll  to  find  out  “what’s  on  peo¬ 
ple’s  minds,”  started  a  weekly  Forum 
page,  and  put  together  two  senatorial 
candidates  for  a  “conversation”  with 
five  voters. 

“These  are  real  people  with  real 
concerns”  that  include  family  life,  fi¬ 
nancial  security,  health,  crime  and  em¬ 
ployment,  Nash  said. 

The  Times  also  solicits  views  from 
readers  on  what  they  read  in  the  paper, 
prompting  hundreds  of  letters. 

“And  there  is  an  acceptance  in  the 
newsroom  on  readers’  ideas,”  Nash 
said.  “This  is  significant.” 

Pamela  Meals,  who  recently  left  as 
publisher  of  the  Olympian,  Olympia, 
Wash.,  to  become  publisher  of  the 
Boise  Idaho  Statesman,  said  the 
Olympian’s  foray  into  public  journalism 
“made  editors  more  popular  and  creat¬ 
ed  greater  visibility”  for  the  Gannett- 
owned  daily. 


ty  regulations,”  she  said. 

“This  is  a  marvelous  role  for  news¬ 
papers  to  play  —  to  make  these  things 
happen.  Otherwise,  various  groups  will 
bicker  among  themselves  and  not 
come  to  the  table  to  learn  how  to  re¬ 
solve  whole  community  problems.” 

The  Olympian  and  the  Thurston 
County  Regional  Planning  Council  co¬ 
operated  on  a  project  to  assess  the  eco¬ 
nomic  needs  of  the  county.  Meals  re¬ 
lated. 

Under  the  direction  of  the  council’s 
chair  and  Olympian  executive  editor 
Vikki  Porter,  a  series  of  meetings  were 
held  throughout  the  county. 

The  Vancouver  (Wash.)  Columbian 
became  involved  in  public  journalism 
to  the  extent  that  it  restructured  the 
newsroom  to  eliminate  most  tradition¬ 
al  beats  in  favor  of  “topic  areas,”  said 
editor  Tom  Koenninger. 

The  paper  has  run  a  “Kids  and  Vio¬ 
lence”  series,  in  which  staffers  met 
with  a  cross-section  of  residents. 

“The  series  had  a  high  impact,” 


(See  Public  journalism  on  page  45) 
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Plagued 
With  Violence 

San  Francisco  newspaper  strike  takes  dark  turn  when  union 
driver  is  killed,  non-union  worker  suffers  fractured  skull 


by  M.L.  Stein 

THE  SAN  FRANCISCO  newspaper 
strike,  already  plagued  with  violence, 
took  an  even  darker  turn  when  a  pick- 
eter  was  electrocuted  while,  apparently 
trying  to  cut  off  electrical  power  from  a 
suburban  newspaper  distribution  cen¬ 
ter. 

Police  said  Kent  Wilson,  45,  a  Team¬ 
ster  driver,  was  killed  Nov.  6,  when  he 
was  hit  by  1,200  volts  of  electricity, 
hurling  him  15  feet  from  a  power  pole 
that  he  had  been  scaling. 

A  police  sergeant  said  Wilson  had 
managed  to  cut  power  to  about  half,  at 
the  building  operated  by  the  San  Fran¬ 
cisco  Newspaper  Agency  in  Mountain 
View,  about  35  miles  south  of  San 
Francisco. 

Previously,  the  agency  reported  that 


bricks  had  been  thrown  through  paper 
carriers’  windshields  as  they  drove 
from  the  company’s  downtown  distrib¬ 
ution  center. 

One  non-union  driver  for  the  San 
Francisco  Chronicle  reportedly  was  hit 
on  the  head  with  a  lead  pipe,  suffering 
a  fractured  skull. 

SFNA  president  and  CEO  Jim  Hale 
issued  a  statement  saying,  “A  number 
of  our  replacement  drivers  have  been 
physically  attacked  ....  Three  drivers 
are  in  the  hospital.”  He  added  that  five 
delivery  trucks  had  been  destroyed. 

Meanwhile,  the  strikers  and  man¬ 
agement  issued  conflicting  reports 
about  how  many  copies  of  the  Chroni¬ 
cle  and  San  Francisco  Examiner  were 


being  distributed. 

Doug  Cuthbertson,  chairman  of  the 
striking  Conference  of  Newspaper 
Unions,  blamed  some  of  the  violence 
on  “out-of-town  goons”  imported  by 
management. 

Hale  stated  that  the  agency  was  “in 
no  way  responsible  for  the  striker  vio¬ 
lence.” 

However,  both  sides  continued  talks 
in  an  effort  to  end  the  walkout  by 
2,600  workers  representing  eight 
unions.  They  met  in  the  office  of  San 
Francisco  Mayor  Frank  Jordan,  who 
said  Wilson’s  death  should  “serve  as  a 
serious  wake-up  call”  to  everyone  in¬ 
volved  in  the  labor  dispute.  Also  pre¬ 
sent  at  the  meetings  was  a  federal  me¬ 
diator. 

Joining  the  walkout  are  reporters, 
photographers,  ad  sales  persons,  librar¬ 


ians,  pressmen,  printers,  janitors,  mail¬ 
ers  and  others. 

According  to  a  published  report  in 
the  Nov.  2  Examiner,  the  main  issues 
in  the  strike  are  wages  and  the  agency’s 
intention  to  reduce  the  number  of  dri¬ 
vers. 

Unions,  tbe  report  said,  asked  for  a 
3.5%  annual  raise  while  management 
offered  2.46%.  For  a  top  reporter  or 
photographer,  this  last  figure  would 
mean  an  increase  of  about  $9  per 
week. 

Hale  insisted  that  management  does 
not  seek  to  lay  off  any  drivers  but  to 
“eliminate  some  positions  through  at¬ 
trition.” 

The  Teamsters,  he  claimed,  refused 


to  accept  the  proposal. 

Hale  reported  that  more  than 
420,000  copies  of  the  combined  Exam¬ 
iner  and  Chronicle  Sunday  paper  were 
delivered  by  9  a.m.,  Nov.  6. 

In  addition,  he  said,  street  copies 
were  available  throughout  the  Bay 
Area. 

Hale  said  that  on  Monday,  Nov.  7, 
412,475  papers  were  delivered,  includ¬ 
ing  34,599  in  home  delivery  and  39,342 
single  copies  for  racks  and  retail  out¬ 
lets.  The  total  figure  included  338,534 
copies  for  suburban  and  country  areas, 
the  CEO  said. 

Normally,  the  Chronicle  sells  most  of 
its  newspapers  outside  San  Francisco. 

At  a  press  conference,  Cuthbertson 
said  that  “thousands  of  newspapers  are 
sitting  in  warehouses,  undelivered,” 
and  that  only  a  “smattering”  of  papers 
are  going  to  outlying  areas. 

He  termed  Hale’s  distribution  figures 
a  “transparent  coverup  by  manage¬ 
ment. 

“Many  advertisers  are  dissatisfied 
with  assurances  that  their  ads  will  be 
delivered  to  customers,  and  some  have 
asked  that  their  pre-prints  be  returned 
so  they  can  be  delivered  to  targeted 
customers,”  Cuthbertson  said. 

He  added  that  the  unions  have  car¬ 
ried  out  a  “successful  campaign  to  pull 
advertisers  out  of  the  paper,  and  the 
number  of  those  advertisers  is  expect¬ 
ed  to  grow.” 

This  statement  was  countered  by  the 
agency’s  advertising  director,  Bartley 
Green,  who  said  advertisers  are  con¬ 
tinuing  with  their  original  plans. 

“Due  to  continuing  advertising  de¬ 
mand  and  a  limited  page  capacity, 
we’ve  actually  had  to  turn  business 
away,”  Green  reported. 

The  unions  are  publishing  a  weekly 
paper,  the  San  Francisco  Free  Press.  A 
union  spokesman,  Greg  Lewis,  said  the 
plan  is  to  increase  publication  of  the 
tabloid  to  three  times  a  week. 


SFNA  president  and  CEO  Jim  Hale  issued  a 
statement  saying,  “A  number  of  our  replacement 
drivers  have  been  physically  attacked  ....  Three 
drivers  are  in  the  hospital.” 
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The  most  dangerous  place 
in  the  world  for 
journalists:  Tajikistan 


by  Debra  Qersh  Hernandez 

THE  MOST  DANGEROUS  place  in 
the  world  for  journalists  right  now  is 
the  former  Soviet  Republic  of  Tajik¬ 
istan,  according  to  the  Committee  to 
Protect  Journalists. 

Over  the  past  two  and  a  half  years, 
CPJ  has  documented  the  murders  of  at 
least  26  journalists,  who  were  killed 
because  of  their  profession,  as  well  as 
the  current  imprisonment  of  four  tele¬ 
vision  journalists  who  face  the  death 
sentence  for  treason. 

There  has  been  no  official  investiga¬ 
tion  of  the  murders,  and  the  journalists 
in  prison  have  been  awaiting  trial  for 
more  than  18  months,  the  New  York 
City-based  CPJ  reported. 

Tajikistan  has  been  wracked  by  an 
extremely  violent  civil  war  since  the 
collapse  of  the  Soviet  Union  in  1991. 
According  to  CPJ,  in  this  nation  of  5.4 
million  people,  almost  50,000  have 
been  killed  and  another  500,000  have 
been  displaced. 

As  the  report  explained,  “Most  of 
the  journalists  who  have  been  killed  or 
driven  into  exile  worked  for  Tajik- lan¬ 
guage  publications  associated  with  po¬ 
litical  factions,  ethnic  groups  and  Is¬ 
lamic  regional  forces  represented  in 
the  previous  government. 

“After  one  year  in  power,  the  coali¬ 
tion  government  was  overthrown  in 
November  1992  by  former  Commu¬ 
nists,  who  were  aided  by  a  paramilitary 
organization  known  as  the  People’s 
Front. 

“Members  of  the  People’s  Front  are 
believed  by  journalists,  opposition 
sources,  diplomats,  foreign  scholars 
and  other  credible  sources  to  have 
been  responsible  for  most  of  the 
deaths,”  CPJ  reported. 

Following  undocumented  reports  of 
11  journalists  murdered  in  1993,  in  ad¬ 
dition  to  the  four  deaths  that  CPJ  con¬ 
firmed  for  its  annual  report,  the  orga¬ 
nization  launched  an  investigation, 
which  included  sending  staffers  to 
Tajikistan  and  meeting  with  exiled 
sources  worldwide,  explained  CPJ  ex¬ 
ecutive  director  William  A.  Orme,  Jr. 
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during  a  Washington,  D.C.,  press  con¬ 
ference. 

At  one  point,  Orme  said,  they  had  a 
list  of  40  or  50  names,  although  CPJ 
could  not  confirm  that  all  were  jour¬ 
nalists  or  that  they  were  killed  because 
of  their  profession. 

The  list  of  26  confirmed  murders, 
however,  “is  without  a  doubt  an  under¬ 
estimate,”  he  added. 

Contrasting  the  Tajikistan  situation 
with  the  turmoil  in  Bosnia,  where 
there  have  been  17  confirmed  deaths 
since  1992,  Orme  pointed  out  that  in 
Bosnia,  many  of  the  deaths  were  casu¬ 
alties  of  war  reporting  —  such  as  dri¬ 
ving  over  a  land  mine  —  whereas,  in 
Tajikistan,  “the  cases  appear  to  be  de¬ 
liberate  political  assassinations.” 

“The  majority  [of  those  killed]  were 
people  who  struggled  on  behalf  of  free¬ 
dom  of  the  press,  democracy  and  re¬ 
form,”  said  former  Tajik  presidential 
candidate  Davlat  Khudonazarov,  who 
fled  his  country  after  several  assassina¬ 
tion  attempts. 

His  comments  were  translated  by 
Vladimir  Klimenko,  a  freelance  jour¬ 
nalist  who  met  Khudonazarov  in  Tajik¬ 
istan. 

“These  are  people  who  took  advan¬ 
tage  of  [former  Soviet  president 
Mikhail]  Gorbachev’s  perestroika  to 
open  journals  of  their  own.  They  have 
borne  the  brunt  of  punishment  of  the 
regime  that  has  come  to  power,”  he 
said,  adding  that  there  are  “hundreds 
of  journalists  now  living  abroad  as 
refugees.” 

Khudonazarov  added  that,  “Nothing 
good  is  possible  without  freedom  of  the 
press,  neither  democratic  changes  nor 
reform.” 

Scripps  school 
gets  Hearst  grant 

THE  E.W.  SCRIPPS  School  of  Journal¬ 
ism  at  Ohio  University  has  received  a 
$200,000  grant  from  the  San  Francisco- 
based  Hearst  Foundation  to  establish 
the  William  Randolph  Hearst  Endow¬ 
ment  for  Visiting  Professionals. 


Strike  averted  at 
Chicago  Sun-Times 

by  Mark  Fitzgerald 

IN  MARATHON  TALKS  that  extend¬ 
ed  past  a  noon  strike  deadline  —  while 
reporters  in  the  newsroom  refused  to 
perform  work  —  the  Chicago  Sun- 
Times  and  Chicago  Newspaper  Guild 
agreed  to  a  new,  three-year  contract 
Nov.  7. 

The  pact,  which  is  expected  to  be 
ratified  next  week,  provides  for  a  4% 
wage  increase  in  the  first  year  and 
2.5%  raises  in  the  following  two  years. 
Top  minimum  for  a  reporter  was  $975  a 
week  under  the  contract  that  expired 
Sept.  30. 

Though  the  Sun-Times  has  new 
owners  —  Conrad  Black’s  American 
Publishing  Co.  bought  the  paper  for 
$180  million  in  March  —  the  talks  fol¬ 
lowed  a  familiar  pattern  of  fast-paced 
negotiations,  tough  words  from  both 
sides,  and  bargaining  past  a  strike 
deadline. 

As  in  past  negotiations,  the  final 
moments  of  talks  were  held  as  Guild 
members  stacked  picket  signs  along  the 
Irv  Kupcinet  Bridge  beside  the  Sun- 
Times  building,  and  reporters  inside 
donned  coats  and  packed  personal  ef¬ 
fects. 

Both  sides  professed  satisfaction 
with  the  outcome. 

In  addition  to  winning  wage  increas¬ 
es  and  increased  company  contribu¬ 
tions  to  pension  and  health  benefits 
packages,  the  Guild  retained  the  10% 
premium  night-differential  pay. 

Sun-Times  officials  had  loudly  de¬ 
cried  the  night-differential  arrange¬ 
ment  that  is  given  to  employees  who 
work  any  part  of  their  shift  during  the 
hours  of  7  p.m.  to  6  a.m. 

The  company  won  concessions  on 
some  so-called  management  rights  is¬ 
sues.  Reporters  no  longer  have  an  un¬ 
limited  right  to  refuse  out-of-town  as¬ 
signments  —  they  can  now  be  declined 
only  because  of  family  emergencies  — 
and  the  management  won  the  right  to 
reassign  bureau  staff  members  within 
the  first  18  months  of  their  bureau  as¬ 
signments. 

The  contract  also  gives  management 
what  it  calls  improved  control  of  sick- 
pay  procedures. 

James  W.  Artz,  the  newspaper’s  se¬ 
nior  vice  president/human  resources, 

(See  Strike  on  page  41) 
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Camera  Will 
Stay  In  O.J . 

Trial  Courtroom 

Judge  Lance  I  to  rules  that  a  pool  camera  be  present  during 
the  murder  trial  of  O.J.  Simpson,  but  its  presence  during 
preliminary  hearings  on  DNA  evidence  is  still  up  in  the  air 


by  M.L.  Stein 

THE  MEDIA  BREATHED  a  collective 
sigh  of  relief  when  Judge  Lance  Ito 
ruled  Nov.  7  that  a  pool  camera  could 
stay  in  the  Los  Angeles  courtroom 
where  O.J.  Simpson  is  being  tried  on  a 
double  murder  charge. 

However,  the  question  of  whether 
the  Court  TV  camera  can  remain  dur¬ 
ing  preliminary  proceedings  involving 
the  admission  of  prosecution  DNA  ev¬ 
idence  remained  in  doubt. 

The  court’s  main  ruling  was  contin¬ 
gent  upon  the  installation  of  an  unob¬ 
trusive,  remote-controlled  camera  that 
presumably  would  be  less  intimidating 
to  witnesses.  The  camera  operator  would 
be  stationed  outside  the  courtroom. 

Ito’s  decision  came  after  several 
lawyers  representing  the  media  and  the 
American  Civil  Liberties  Union  plead¬ 
ed  for  retention  in  the  interests  of  a 
public  trial. 

Both  the  prosecution  and  the  de¬ 
fense  supported  those  arguments,  al¬ 
though  the  defense  posed  some  objec¬ 
tions. 

Defense  attorneys  Robert  Shapiro 


Lance  Ito 


other  matters.  The  trial  itself  is  expect¬ 
ed  to  get  under  way  in  January. 

Stacked  behind  Ito  in  the  courtroom 
were  21  boxes,  which,  the  judge  said, 
contained  more  than  12,000  letters  re¬ 


The  court’s  main  ruling  was  contingent  upon  the 
installation  of  an  unobtrusive,  remote-controlled 
camera  that  presumably  would  be  less  intimidating 
to  witnesses.  The  camera  operator  would  be 
stationed  outside  the  courtroom. 


and  Johnnie  Cochran  said  they  would 
oppose  camera  recording  of  prelimi¬ 
nary  motions  on  DNA  and  possibly 
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garding  the  trial,  the  “overwhelming 
number”  of  which  asked  that  he  pull 
the  plug  on  the  courtroom  TV  camera. 


The  letters  were  inspired  by  syndi¬ 
cated  columnist  Mike  Royko,  who  sug¬ 
gested  that  his  readers  write  to  Ito  if 
they  objected  to  televised  coverage  of 
the  trial. 

Last  September  30,  Ito  warned  he 
was  considering  removing  the  cameras 
after  a  Los  Angeles  television  station 
broadcast  an  allegedly  erroneous  story 
concerning  DNA  evidence,  and  a  pho¬ 
tographer  took  photos  of  jurors  in  the 
court  building. 

Attorney  Kelli  Sager,  who  argued  on 
behalf  of  a  variety  of  media  organiza¬ 
tions,  including  the  Los  Angeles  Times, 
Associated  Press,  Gannett  Co.,  CBS, 
NBC,  City  News  Service,  Copley 
Press,  Society  of  Professional  Journal¬ 
ists,  and  the  American  Society  of 
Newspaper  Editors,  said  her  clients 
were  “vitally  interested  in  continuing 
electronic  coverage  of  these  proceed¬ 
ings.” 

Noting  that,  under  both  state  and 
federal  law,  Ito  can  permit  camera  cov¬ 
erage  law  unless  it  would  jeopardize  a 
defendant’s  right  to  a  fair  trial,  Sager 
contended  that  “there  is  no  realistic 
chance”  that  this  would  happen  in  the 
Simpson  trial.  “On  the  flip  side,  there 
is  a  tremendous  public  interest  in  the 
case,”  she  added. 

Sager  argued  that  the  DNA  and 
other  leaks  to  the  media,  which  caused 
Ito  to  consider  banning  courtroom 
television,  “have  nothing  to  do  with 
the  cameras  being  in  the  courtroom,” 
and  that  the  judge’s  concerns  would 
not  be  relieved  by  the  removal  of  the 
cameras.  A  pool  still  photographer  also 
is  allowed  to  shoot  in  the  courtroom. 

(See  Camera  on  page  41) 
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Book  Reviews 


Newhouse:  All  the  Glitter,  Pow¬ 
er,  and  Glory  of  America's  Rich¬ 
est  Media  Empire  and  the  Secre¬ 
tive  Man  Behind  It.  Thomas  Maier. 
(St.  Martin’s  Press,  175  Fifth  Ave.,  New 
York,  N.Y.  10010),  446  pages,  $24.95. 

As  far  as  blockbuster  biographies  go, 
this  is  a  rather  tedious  one.  A  thor¬ 
ough  researcher,  Maier  was  plagued  by 
a  double  handicap  —  a  subject  who 
would  not  cooperate  and  who  also  by 
most  accounts  is  not  a  very  interesting 
personality. 

The  book  purports  to  center  on 
Samuel  I.  Newhouse,  Jr.,  known  as 
“Si,”  one  of  two  sons  of  the  late  media 
empire  builder,  Sam  1.  Newhouse,  Sr. 

Si  has  dominated  Advance  Publica¬ 
tions,  the  Newhouse  corporation,  as 
chair  of  the  board  (brother  Donald  is 
president).  The  empire  includes:  news¬ 
papers,  magazines  and  the  nation’s 
largest  book  publishing  group. 

Si  is  pictured  here  as  shy,  even  suici¬ 
dal  during  his  early  years,  a  workaholic 
who  gets  to  the  office  sometimes  be¬ 
fore  5  a.m.  Yet  he  does  have  a  social 
side,  being  fond  of  occasional  parties. 
He  is  depicted  as  ruthless,  a  “lord  high 
executioner”  specializing  in  sudden 
“beheadings”  of  loyal,  long-term  staff 
members. 

The  Newhouse  organization  is 
blamed  in  this  book  for  one  older  edi¬ 
tor  who  jumped  out  the  window  after 
he  had  been  fired. 

Regarded  as  a  “swashbuckler,”  “bru¬ 
tal”  and  “boorish,”  Si  Newhouse  is  also 
praised  for  his  administrative  savvy 
and  willingness  to  change  when  a  ship 
starts  to  sink  below  the  bottom  line. 

Maier  sees  “the  separate  realms  of 
editorial  and  advertising  matter”  as  of¬ 
ten  blending  “into  one  thin  veneer”  in 
a  Newhouse  operation,  redefining  the 
media.  The  Newhouse  mix  of  celebri¬ 
ties  and  gossip  “became  a  permanent 
part  of  the  American  diet,  displacing 
whatever  sense  of  responsibility  these 
editors  and  their  billionaire  owner  may 
once  have  felt  toward  their  audience. 
Call  it  trickle-down-media  —  the 
modern  equivalent  of  ‘Let  them  eat 
cake.’  ” 

Tina  Brown  —  the  coy,  alluring, 
bright  editor  with  a  sense  of  humor, 
who  has  been  a  main  player  on  New- 
house’s  team  —  dominates  this  book. 
She  appears,  it  seems,  on  nearly  every 
other  page,  and  a  whole  chapter  is  giv¬ 
en  over  to  her. 


Brown,  with  a  reputation  of  being  a 
good  sport  and  generally  accessible  to 
journalists,  cooperated  with  the  author 
and  tells  much  more  about  herself,  it 
seems,  than  the  unapproachable  New¬ 
house  does  about  his  own  life. 

Brown  was  “discovered”  in  her  mid¬ 
twenties  after  she  had  been  named  ed¬ 
itor  of  Britain’s  Tatler,  and  rescued  the 
staid,  300-year-old  publication  from 
the  chopping  block.  Newhouse  in¬ 
stalled  her  as  editor  of  Conde  Nast’s 
Vanity  Fair  when  it  looked  as  if  this 
publication,  too,  was  in  its  death 
throes;  then,  in  a  media  surprise  move, 
Newhouse  axed  the  longtime  editor  of 
the  New  Yorker,  William  Shawn,  and 
put  in  Brown. 

One  of  the  livelier  anecdotes  in  the 
book,  in  which  the  ever-onrushing 
Maier  slows  down  and  “fleshes  out”  the 
story,  recounts  the  time  Brown  posed 
as  a  go-go  dancer  when  she  was  a  cor¬ 
respondent  for  Punch. 

Maier  sets  the  scene:  “Hardly  any¬ 
one  watched  when  Tina  Brown,  wear¬ 
ing  a  sequined  G-string  she  had  bor¬ 
rowed  from  another  dancer,  stepped 
onto  the  makeshift  stage.  Slowly,  she 
started  to  grind  to  the  Rolling  Stones 
music  coming  from  a  jukebox  inside  a 
New  Jersey  go-go  bar.” 

The  future  editor  of  the  New  Yorker! 
Yep. 

Brown  had  answered  an  ad  in  the 
Village  Voice,  seeking  a  go-go  girl  in 
Hackensack,  N.J.  Maier  picks  up  the 
conversation,  as  Brown  remembered  it, 
that  took  place  between  the  writer  and 
her  go-go  boss.  Big  Ed,  who  likes  her 
body  but  thinks  she  needs  a  little  more 
swivel. 

While  this  book  could  have  been 
called  Newhouse  and  Tina  (that  title 
would  probably  sell  the  book  better), 
the  would-be  reader  may  hold  out  and 
wait  for  a  book  simply  called  Tina. 

Maier  is  an  investigative  and  busi¬ 
ness  reporter  for  New  York  Newsday. 

Out  of  Tune:  Listening  to  the 
First  Amendment.  John  Frohnmay- 
er.  (The  Freedom  Forum  First  Amend¬ 
ment  Center  at  Vanderbilt  University, 
1207  18th  Ave.  South,  Nashville, 
Tenn.  37212),  135  pages,  free. 

Call  the  congregation  together.  In 
this  case,  a  classroom.  Here  are  inspir¬ 
ing  First  Amendment  “sermons,”  pre¬ 
sented  in  the  exhortative  first  person 


plural, “we.”  Prepared  for  use  in  the 
classroom,  these  lectures,  or  “sermons,” 
offer  an  uplifting  moral  approach  to 
interpreting  the  First  Amendment  be¬ 
yond  its  legal  framework. 

“That  the  First  Amendment  can  be 
a  basis  for  ethical  action  is  part  of  the 
paradox  of  the  American  form  of  gov¬ 
ernment,”  says  Frohnmayer.  Protecting 
people’s  rights,  he  says,  “means  pro¬ 
tecting  everyone,  not  just  those  be¬ 
longing  to  our  own  race,  our  own  gen¬ 
der,  our  own  sexual  orientation  or  our 
own  economic  class. 

“If  we  don’t  start  our  ethical  journey 
with  the  conviction  that  everyone  gets 
cut  into  the  action,  then  we  live  the 
lie,  because  both  the  Declaration  of 
Independence  and  the  First  Amend¬ 
ment  contemplate  that  universality. 
The  paradox  of  freedom  is  the  same  as 
that  which  characterizes  human  love: 
We  receive  it  if  we  are  willing  to  give  it 
to  others.”  Amen. 

Frohnmayer  goes  on  to  point  out 
that  the  First  Amendment  means  not 
only  actively  working  to  uphold  rights 
but  also  being  a  good  listener. 

Discussion  questions  follow  the 
chapters,  which  variously  deal  with  an 
overview  of  the  issues,  politics,  ethics, 
censorship,  religion  and  government. 

Frohnmayer,  a  trial  lawyer  who  has 
served  as  chair  of  the  National  Endow¬ 
ment  for  the  Arts,  was  a  visiting  pro¬ 
fessional  scholar  at  the  Freedom  Forum 
First  Amendment  Center  from  1993  to 
1994. 


Court  TV 
makes  Simpson  trial 
transcripts  public 

THE  CABLE  CHANNEL  Court  TV 
said  it  will  make  transcripts  of  the  O.J. 
Simpson  trial  available  to  the  public  via 
computer,  regardless  of  whether  cam¬ 
eras  are  permitted  in  the  courtroom. 

Complete  transcripts  of  the  previous 
day’s  proceedings  are  carried  on  Court 
TV  Law  Center,  an  on-line  service  ac¬ 
cessible  through  America  Online, 
Prodigy  and  CompuServe. 

The  channel’s  founder  and  editor  in 
chief  Steven  Brill  said,  “We’re  doing 
this  so  that  anyone  who’s  interested  can 
have  access  to  the  entire  proceeding, 
not  just  sound  bites.” 
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WRITER^S  WORKSHOP 


by  Jack  Hart 

How^s  That  Again? 


Y 

m  ou’d  have  to  jail  all  but  the  termi¬ 
nally  dull  before  they’d  eat  the  same 
lunch  every  day.  Hardly  anyone  watch¬ 
es  summer  reruns.  And  you  wouldn’t 
draw  many  paying  customers  on  a  sec¬ 
ond  visit  to  a  zoo  populated  with  noth¬ 
ing  but  hippos. 

So  what  makes  some  writers  think 
they  can  get  away  with  ladling  out  the 
same  old  words,  sentence  after  sen¬ 
tence? 

One  of  the  reasons  readers  keep 
moving  through  news  copy  is  the  same 
impulse  that  sends  the  lunch  crowd 
wandering  in  search  of  new  restau¬ 
rants,  sets  TV  viewers  to  channel  surf¬ 
ing  and  propels  zoo-goers  from  cage  to 
cage. 

Each  new  word  sparks  a  mental  re¬ 
sponse.  The  more  constant  and  in¬ 
tense  that  stimulation,  the  more  likely 
the  readers’  continued  attention.  In 
that  sense,  words  are  addictive.  We  all 
know  that  instinctively. 

Even  grade-school  kids  struggle  to 
find  synonyms  when  repeated  words 
dull  up  their  homework.  They  may 
write  about  hippopotamuses  on  the 
first  reference,  but  they’!!  refer  to  hip¬ 
pos  on  the  second.  They’ll  probably 
reach  even  further  on  the  third.  The 
kid  who  grew  up  to  be  Walt  Disney 
charmed  a  huge  public  by  turning  his 
hippos  into  ballerinas. 

We’re  seldom  that  creative,  of 
course,  and  sometimes  we  slip  into  the 
kind  of  deadening  repetition  that  cuts 
readers  free  from  their  addiction. 

We  repeat  ourselves  in  lots  of  ways. 


Hart,  a  reporter,  editor  and  journalism 
school  professor,  is  senior  editor  for 
writing  and  staff  development  at  the 
Oregonian.  He  welcomes  comments  and 
published  examples  —  identified  by 
publication,  date  and  page  —  at  1320 
S.W.  Broadway,  Portland,  Ore., 
97201. 


however,  which  at  least  demonstrates 
that  we  can  be  creative  about  being 
dull. 

•  “But  the  remarks  by  Hershiser  .  .  . 
seemed  directed  directly  at  the 
Dodgers.” 

Let’s  be  charitable  and  assume  that  a 
tight  deadline  accounted  for  this  mon¬ 
strosity.  This  particular  repetition  rais¬ 
es  a  point,  however.  Lots  of  adverbs  re¬ 
peat  meanings  already  contained  in 
the  verbs  they  modify.  “Climbed  up.” 
“Ambled  slowly.”  “Eased  effortlessly.” 
And  so  on. 

•  “Since  his  death,  Francke’s  family 
has  raised  questions  that  his  death  may 
be  linked  to  corruption  .  .  .  .  ” 

Well,  we  wouldn’t  expect  it  to  raise 
such  questions  before  his  death.  So  the 
repetition  was  unnecessary  in  the  first 
place.  Still,  we  could  have  substituted 
“killing”  for  the  second  reference  to 
death.  English,  an  overlay  of  Romance 
and  Germanic  languages,  is  rife  with 
synonyms.  Let’s  use  ’em. 

•  “.  .  .  Organizers  continue  to  at¬ 
tempt  to  line  up  television  contracts.” 

The  problem  here  is  a  repetition  of 
form  as  much  as  it  is  a  repetition  of 
words.  One  infinitive  directly  follows 
another.  Remember  that  participles  al¬ 
most  always  can  substitute  for  infini¬ 
tives.  We  might  have  written  “attempt¬ 
ing  to  line  up.”  Or  “to  attempt  lining 
up.” 

•  “Parry  Center’s  traditional  fall 
fashion  show  by  Nordstrom  was  shown 
for  the  first  time  this  year  .  .  .  .” 

C 

how  was  “shown”?  How  about 
“show  was  held  for”?  Or  avoiding  the 
passive-voice  construction  altogether 
with  “Parry  Center  staged  its  fall  fash¬ 
ion  show”? 

•  “Kingsley  Field  in  Klamath  Falls 
has  received  the  nation’s  first  ADF-16 
Falcon  jet,  a  $10.5  million  craft  that  is 
one  of  the  world’s  top  fighter  jets.” 


We  certainly  didn’t  need  both  “jet” 
and  “jets”  in  the  same  sentence.  And 
—  given  the  fact  that  today’s  propeller- 
driven  fighters  are  pretty  much  con¬ 
fined  to  air  museums  and  Snoopy’s 
World  War  1  fantasies  —  we  probably 
didn’t  need  “jet”  at  all. 

•  “They  were  participating  in 
needlepoint,  mosaics,  latch  hook, 
cooking,  rocketry,  canning,  cookies, 
outdoor  cookery,  needlepoint,  child 
development,  knitting,  crocheting  and 
child  development.” 

A  test;  How  much  repetition  can 
you  find  in  this  list,  which  apparently 
bored  even  the  writer  senseless? 

espite  all  this  ranting  about  rep¬ 
etition,  one  old  bit  of  editing  wisdom 
bears  repeating:  True,  repetition  of 
most  nouns,  verbs  and  modifiers  dulls 
the  mind  of  both  reader  and  writer. 
But  we’re  conditioned  to  accept  cer¬ 
tain  repeated  parts  of  speech,  maybe 
because  they’re  practically  part  of  the 
words  they  accompany. 

Articles,  for  example,  tell  us  some¬ 
thing  about  the  nouns  they  modify. 
Conjunctions  express  the  relationship 
between  nouns  and  verbs.  Nobody  ob¬ 
jects  to  the  endless  repetition  of  “the,” 
“a”  or  “and.” 

The  same  is  true  of  “said.”  The  verb 
merely  connects  speakers  with  their 
words.  Readers  can  absorb  “said” 
dozens  of  times  without  tiring  of  it. 

So  we’re  needlessly  creative  when 
we  reach  deep  into  the  kit  bag  to  find 
synonyms.  The  effort’s  hopeless,  any¬ 
way,  because  “said”  appears  so  often  in 
journalistic  writing.  Before  long  even 
the  synonyms  get  repetitive.  Besides, 
we’re  usually  straining  when  we  de¬ 
scribe  our  sources  as  “exclaiming,”  “as¬ 
serting,”  “demanding,”  “maintaining,” 
“claiming,”  “suggesting”  and  “quip¬ 
ping.”  Readers  know  we’re  reaching. 
And  that  costs  us  credibility.  BEd?? 
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Federal  court  to 
hear  FDA 
information  case 

Media  groups  are  among  those  who 
filed  an  amicus  curiae  brief  in  the  case 


by  Debra  Qersh  Hernandez 

THE  BATTLE  AGAINST  the  Food 
and  Drug  Administration’s  ban  on  the 
distribution  of  information  about  off- 
label  uses  of  FDA-approved  drugs  has 
moved  to  federal  court. 

Earlier  this  year,  a  number  of  media 
groups  added  their  voice  to  a  petition 
from  the  Washington  Legal  Founda¬ 
tion  against  the  FDA.  The  regulation 
being  challenged  prohibits  drug  manu¬ 
facturers  from  distributing  at  medical 
conferences  excerpts  from  medical 
journals  or  from  textbooks  that  discuss 
off-label  —  or  not  FDA-approved  — 
uses  for  particular  drugs,  a  practice  that 
is  not  uncommon  (E&P,  April  16,  P. 
22). 


Nearly  a  year  after  it  filed  its  citizen’s 
petition  challenging  the  FDA,  and  re¬ 
ceiving  no  response,  the  WLF  moved 
its  case  to  the  U.S.  District  Court  for 
the  District  of  Columbia,  where  it  is 
asking  the  court  to  prohibit  the  FDA 
from  enforcing  the  ban. 

“FDA’s  policy  prohibiting  the  distri¬ 
bution  to  doctors  of  enduring  materials 
[medical  journals,  medical  textbooks, 
and  excerpts  from  those  textbooks]  by 
drug  and  medical  device  manufacturers 
if  the  materials  make  reference  to  off- 
label  uses  of  the  manufacturers’  prod¬ 
ucts  interferes  with  the  ability  of 
WLF’s  doctor-members  to  receive  such 


materials,  in  violation  of  rights  secured 
to  those  individuals  by  the  First 
Amendment  to  the  Constitution,”  the 
WLF  brief  noted. 

The  government  countered  with  a 
motion  to  dismiss,  arguing  that  the 
court  was  the  wrong  venue  for  this  ac¬ 
tion  and  that  WLF  had  not  exhausted 
the  administrative  relief  process.  It  also 
noted  that  since  the  ban  was  not  yet 
official  FDA  policy,  it  could  not  be 
challenged  as  such. 

“Defendants  do  not  believe  that 
drug  firms  and  device  manufacturers 
have  a  constitutional  right  to  promote 
and  market  drugs  and  devices  for  unap¬ 
proved  uses,  or  that  FDA  cannot  regu¬ 
late  these  products  based  on  the  use(s) 
for  which  they  are  promoted,”  the  gov¬ 


ernment’s  motion  to  dismiss  noted. 

“Moreover,  FDA  has  not  prohibited 
doctors  from  engaging  in  any  type  of 
educational,  scientific  or  other  discus¬ 
sion  about  unapproved  uses.  The 
agency’s  regulatory  activities  only  gov¬ 
ern  the  promotion  and  distribution  of 
drugs  and  devices,”  the  government 
noted,  pointing  out  that  “public  health 
policies  should  not  be  fashioned  in  the 
courts.” 

Filing  a  friend-of-the-court  brief  on 
behalf  of  the  WLF  was  the  Media  In¬ 
stitute,  joined  by  the  Association  of 
American  Publishers,  the  Radio-Televi¬ 
sion  News  Directors  Association  and 


the  Thomas  Jefferson  Center  for  the 
Protection  of  Free  Expression. 

Those  groups  earlier  had  comment¬ 
ed  on  the  WLF  petition  challenging 
the  ban,  and  had  called  for  an  end  to 
FDA  pre-screening  of  video  news  re¬ 
leases  from  drug  manufacturers. 

Arguing  against  dismissal  of  the 
case,  the  amicus  curiae  brief  stated, 
“The  FDA’s  censorship  of  textbooks, 
and  other  educational  activities,  is  a 
systematic  and  continuing  violation  of 
the  Constitution. 

“The  First  Amendment  harm  oc¬ 
curs,  and  has  occurred,  daily  since  the 
FDA  upset  the  status  quo  and  imple¬ 
mented  this  policy  in  1992,”  they  not¬ 
ed. 

“If  this  court  dismisses  this  action, 
the  FDA’s  actions  might  never  be  re¬ 
viewed.  Upon  dismissal  of  this  case, 
even  if  the  FDA  does  act  on  WLF’s  pe¬ 
tition,  it  will  enforce  its  current  infor¬ 
mal  policies  in  the  interim.  It  will  be 
many  years,  if  ever,  before  the  agency 
formally  acts.  If  the  law  held  that  an 
agency  could  censor  fully  protected 
speech  indefinitely  before  the  injured 
parties  could  petition  a  federal  court 
for  relief,  that  law  would  make  a  mock¬ 
ery  of  judicial  protection  of  free  ex¬ 
pression,”  the  brief  stated. 

The  media  brief  pointed  out  that  it 
is  up  to  the  courts  to  decide  constitu¬ 
tional  issues,  and  it  argued  that  even 
though  the  ban  is  not  official  policy,  it 
is  being  invoked  as  such  and  the  harm 
is  the  same. 

“Another  concrete  example  of  the 
FDA’s  insensitivity  to  the  First  Amend¬ 
ment  is  its  policy  that  pharmaceutical 
companies  must  pre-dear  video  news 
releases  before  distribution,”  the  media 
brief  continued.  “It  is  unreasonable  to 
presume  the  FDA  was  unaware  that 
banning  book  distribution,  or  requiring 
pre-clearance  of  news  releases,  raises 
sensitive  constitutional  questions. 


Capital  Cities^ 
ratings  upped 

MOODY’S  INVESTORS  SERVICE 
raised  its  ratings  of  Capital  Cities/ ABC 
Inc.’s  senior  unsecured  notes  and  deben¬ 
tures  to  Aa3  from  A1  in  anticipation 
that  Cap  Cities  will  generate  strong 
cash  flow  and  maintain  moderate  debt 
levels. 


“The  FDA’s  censorship  of  textbooks,  and  other 
educational  activities,  is  a  systematic  and 
continuing  violation  of  the  Constitution.” 
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Interactive  Newspapers  ‘95 

The  D^nitive  Conference  for  Irformation  Tedinology  in  the  Newspaper  Industry  \ 


Feb.  5-8,  1995,  Hyatt  Regency  at  Reunion  Center,  Dallas,  Texas 

The  Role  of  Newspapers 
on  the  Information  Superhighway 

On  the  Information  Superhighway,  a  newspapers  success  is  no  accident  It’s  a  nesuft  of 
hard  work,  smart  decisions  and  a  thorough  knowledge  of  the  ever-evolving  interactive 
newspaper  business.  That’s  where  we  come  in.  Interactive  Newspapers  ‘95  is  the  confer¬ 
ence  on  information  technology  in  the  newspaper  industry.  Whether  you’re  currently 
investigating  opportunities,  already  involved  in  multimedia,  or  simply  need  to  understand 
the  interactive  issues  and  implications  for  the  newspaper  industry,  this  conference  is  for  you. 

Interactive  Newspapers  *95  provides  you  with  a  unique  opportunity  to: 

•  Put  all  facets  of  multimedia — fax,  audiotex,  online,  PDAs,  database  marketing — in  perspective. 

•  Investigate  new  business  opportunities  for  newspapers. 

•  Learn  about  the  newest  challenges  in  the  interactive  world. 

•  Network  with  technology  experts  and  newspaper  executives  from  around  the  world. 

•  See  new  products  firsthand  in  our  full  exhibit  hall. 


Among  the  scheduled  sessions; 

❖  Newspapers  Now  &  Tomorrow 
Information  technology  is  just  one  new  arena 
publishers  are  entering.  This  status  report,  deliv¬ 
ered  by  Uzal  Martz,  President /Publisher, 
Pottsville  Republican  and  Vice  Chairman  of  the 
Newspaper  Association  of  America,  provides  per¬ 
spective  on  ways  publishers  are  enhancing  their 
offerings,  on  and  off  the  printed  page. 

^  The  Mediamorphosis 

What’s  the  latest  in  the  debate  over  printed  vs. 
electronic  publishing?  Find  out  from  one  of  the 
most  renowned  visionaries  in  electronic  media. 
Roger  Fidler,  Director  of  Kni^t-Ridder’s 
Information  Design  Laboratory,  delivers  this 
enlightening  keynote  address. 


The  Editorial  PerspetUve 
How  the  shift  from  traditional  news  media  to 
interactive  multimedia  could  change  writing  and 
reporting  forever.  This  unique  perspective  comes 
straight  from  the  top — Louis  Boccardi,  President 
and  CEO  of  the  Associated  Press,  the  world’s 
largest  newsgathering  organization. 

^  Intemationcd  ItUeructivity 
What  are  the  issues  faced  by  interactive  news¬ 
paper  professionals  around  the  world?  Members 
of  this  panel  of  top  international  experts  explain. 

❖  Tutorial 

Optional  session  on  the  basics  of  interactive 
newspapers. 


Join  more  than  800  newspaper  professionals,  technology  experts  and  multimedia  publishers  for  this  exceptional 
three-day  program  that's  packed  with  important  sessions,  breakout  discussions  and  mudi  more. 
Sponsored  by  The  Kelsey  Group,  Editor  &  Publisher,  and  The  International  Newspaper  Marketing  Association. 


Register  before  Dec.  I  and  pay  $795 — a  $200  savings! 
Call  The  Kelsey  Group’s  Natalie  Kaye  today  to  register. 
609-921-7200  ext.  223  or  fax  your  request  to  609-921-21  12. 


Compiled  by  Ian  E,  Anderson 
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Maryann  Shulze 


James  Qalli 


Karen  Minogue 


James  Galli,  information  systems 
manager  in  the  information  manage¬ 
ment  department  of  the  Dallas  Morn¬ 
ing  News,  has  been  named  business 
development  manager. 

Karen  Minegue,  a  certified  public 
accountant  at  the  Louisville,  Ky., 
Courier-Journal,  has  been  promoted  to 
finance  director. 
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F*resident,  17  great  years  with  the 
New  York  Times,  (212)  661-5250. 
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Marybeth  Evans  was  named  con¬ 
troller. 

Jack  Willenbrink  was  appointed 
assistant  controller. 

Tarry  Hall,  publisher  of  the  Bryan- 
College  Station,  Texas,  Eagle,  has  been 
appointed  publisher  of  the  Lynchburg, 
Va.,  News  &  Advance. 

He  succeeds  T.  George  Washing- 
ten,  who  retired  as  publisher  of  the 
Eagle  and  senior  vice  president  of  the 
Eagle's  publishing  company,  Worrell 
Enterprises  Inc. 

Jeffrey  Killeen,  president  of  Amer¬ 
ican  Insurance  Group,  has  been  named 
chief  executive  officer  of  ESS  Ventures, 
a  joint  venture  formed  by  Pacific  Tele- 
sis  Electronic  Publishing  Services  and 
the  Los  Angeles  Times. 

Gale  Clarke  Ellsworth,  senior  vice 
president  and  chief  operating  officer  of 
the  National  Society  of  Fund  Raising 
Executives,  has  been  appointed  execu¬ 
tive  director  of  Women  in  Communi¬ 
cations  Inc. 

Mark  Jurkowitx,  media  critic  at  the 
Boston  Phoenix,  has  been  named  om¬ 
budsman  at  the  Boston  Globe. 

Howard  Mullenary,  advertising  di¬ 
rector  for  the  Hawaii  Newspaper 
Agency  Inc.,  has  been  appointed  exec¬ 
utive  vice  president/advertising  for 
Horvitz  Newspapers  Inc.,  Northwest 
Media  L.P.,  and  its  two  Seattle-area 
daily  newspapers,  the  Bellevue  Journal 
American  and  the  Kent  Valley  Daily 
News. 

In  addition,  Mullenary  will  serve  as 
the  publisher  of  the  company’s  three 


Seattle-area  weeklies  —  the  Mercer  Is¬ 
land  Reporter,  Bothell  Northshore  Cit¬ 
izen  and  North  Bend  Snoqualmie  Val¬ 
ley  Reporter. 

Maryann  Schuixe,  programming 
and  production  director  for  Tribune 
Co.,  Chicago,  has  been  named  project 
manager  of  Tribune  Interactive  Net¬ 
work  Services  at  Tribune’s  Orlando 
Sentinel. 

Gene  McDavid,  president  of  the 
Houston  Chronicle,  has  been  elected 
president  of  the  Southern  Newspaper 
Publishers  Association. 

Other  officers  elected  were  David 
Easterly,  president  of  Cox  News¬ 
papers,  Atlanta  —  chairman;  Frank 
McDonald,  president  of  the  Chat¬ 
tanooga  (Tenn.)  Free  Press  —  presi¬ 
dent  elect;  LIssa  Walls  Vahidiek, 
vice  president  and  chief  operating  offi¬ 
cer  of  Southern  Newspapers,  Houston 
—  treasurer. 

Edmund  Olson,  president  and  pub¬ 
lisher  of  the  Macon  (Ga.)  Telegraph, 
has  been  re-elected  to  a  third  term  as 
chairman  of  the  Board  of  Trustees  of 
the  Southern  Newspaper  Publishers 
Association  Foundation. 

Also  re-elected  to  the  foundation 
were  Harold  Lifvendahl,  senior  vice 
president  of  Tribune  Publishing  Co., 
Chicago  —  vice  chairman;  and  Mary 
Schurz,  publisher  and  editor  of  the 
Danville  (Ky.)  Advocate-Messenger  — 
treasurer. 

Howard  Tyner,  vice  president  and 
editor  in  chief  at  the  Chicago  Tribune, 
has  been  elected  to  the  World  Press  In¬ 
stitute  Board  of  Directors. 
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Michael  Hoffman,  editor  of  the  Ox- 
nard  edition  of  the  Ventura,  Calif,, 
Star-Free  Press,  has  been  promoted  to 
managing  editor. 

Joan  Dxuro,  human  resources  di¬ 
rector  at  the  Santa  Barbara  (Calif.) 
News-Press,  was  named  human  re¬ 
sources  director  in  Ventura. 

Jack  Phillips,  southwest  regional 
media  manager  for  J.C.  Penney  Co. 
Inc.,  was  appointed  research  and  pro¬ 
motions  director. 

Burton  Swopo,  weekend  editor, 
was  promoted  to  city  editor. 

Sandra  Mims  Rowo,  editor  of  the 
Portland  Oregonian,  has  been  named 
treasurer  designate  of  the  American 
Society  of  Newspaper  Editors. 

Jack  Bolich,  newsroom  projects  man¬ 
ager  at  the  St.  Petersburg  Times,  has 
been  named  assistant  to  the  president. 

David  Dahl  was  appointed  Wash¬ 
ington  bureau  chief. 

Ellon  Dohonport,  political  editor, 
will  move  to  Washington  after  the  No¬ 
vember  elections  as  a  national  corre¬ 
spondent. 

Cod  Connolly,  a  reporter  with 
Times  affiliate  Congressional  Quarter¬ 
ly,  joins  the  Washington  bureau. 

Vito  Colaprico,  senior  vice  president 
of  manufacturing  and  administration 
at  the  New  York  Times  Co.’s  magazine 
group,  has  been  appointed  director  of 
paper  and  manufacturing  services  at 
the  Times  Co. 

Lylo  Exstrom,  publisher  of  the 
Arkadelphia  (Ark.)  Daily  Siftings  Her¬ 
ald,  has  been  named  publisher  of  the 
Altus  (Okla.)  Times. 

He  succeeds  Rogor  Foil,  who  has 
retired. 

Judith  Collins,  publisher  of  the 
Pawhuska  (Okla.)  Journal-Capital, 
takes  over  in  Arkadelphia. 


All  three  papers  are  part  of  Donrey 
Media  Group,  Fort  Smith,  Ark. 

Joan  Stowart,  editor  at  the  Easton 
(Pa.)  Express-Times,  has  been  appoint¬ 
ed  editor  at  the  Business  Journal  Serv¬ 
ing  Greater  Milwaukee. 

Donald  Mlllor,  publisher  of  the  Al¬ 
ton,  111.,  Telegraph,  has  been  appointed 
president  of  Suburban  Newspapers  of 
Greater  St.  Louis  Inc. 

Thomas  Rico,  president  of  Subur¬ 
ban  Newspapers  of  Greater  St.  Louis 
Inc.,  is  publisher  of  the  Telegraph. 

J.  Michaol  Womack,  circulation  di¬ 
rector  at  the  St.  Petersburg  Times,  has 
been  elected  chairman  of  the  board  of 
the  Southern  Circulation  Managers 
Association. 

Other  officers  elected  were  Mar¬ 
shall  Androws,  circulation  director 
at  the  Hattiesburg  (Miss.)  American  — 
president;  Tom  Harrison,  circulation 
director  at  the  Memphis  Commercial 
Appeal  —  first  vice  president;  Rohort 
Koarloy,  circulation  director  at  the 
Daytona  Beach  (Fla.)  News-Journal  — 
second  vice  president;  Don  Cunning¬ 
ham,  circulation  director  at  the  Mor¬ 
ristown  (Tenn.)  Citizen  Tribune  — 
third  vice  president;  and  LInnIo 
Prido,  circulation  director  at  the  Sa¬ 
vannah  (Ga.)  News-Press  —  secretary 
and  treasurer. 

Doniso  Rayflold,  benefits  manager 
for  the  Hearst  Corp.,  New  York,  has 
been  named  senior  manager  of  the  em¬ 
ployee  benefits  department. 

Karon  O'Noll,  former  publisher  of 
the  World  Travel  Directory  and  direc¬ 
tor  of  database  marketing  for  Reed  El¬ 
sevier  International,  has  been  appoint¬ 
ed  president  of  the  Litchfield  County 
Times,  a  weekly  newspaper  in  New 
Milford,  Conn. 


Jonathan  Lazarus,  news  editor  at 
the  Newark,  N.J.,  Star-Ledger,  has  been 
named  night  managing  editor. 


Correction 

IN  THE  OCT.  29  “Newspeople  in  the 
News”  section,  the  name  of  Robert 
Guenther  was  misspelled.  Guenther, 
property  and  facilities  director  at 
Phoenix  Newspapers  Inc.,  was  named 
to  oversee  the  construction  of  the  com¬ 
pany’s  10-story  corporate  headquarters. 
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TALK  TO 
PUBLISHING 
BUSINESS 
SYSTEMS 


Newspapering  today  is  a  whole  new  world.  It  demands 
managers  who  are  bold  and  decisive,  in  addition  to  being 
brave.  Your  advertising  business  has  ebbed  away,  and  it  won’t 
come  back  by  itself.  You’ve  got  to  go  get  it  back. 

That  means  making  some  big  moves.  Some  smart 
moves.  Now.  There’s  no  time  left  to  stand  pat. 

Publishing  Business  Systems  has  a  keen  understanding 
of  what  advertisers  are  looking  for — the  efficiency  that  accrues 
from  targeting,  the  impact  that  flexibility  generates. 

So  from  the  ground  up,  we  designed  our  MediaPlus™ 
line  of  newspaper  business  software  products  to  make  it  easy 
for  you  to  begin  taking  advantage  of  database  marketing. 

What  sets  MediaPlus  products  apart  is  that  they  are  written 
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in  a  database  language  so  that  you  can  get  going  now. 
Settle  for  anything  less  and  you  are  likely  to  be  playing  catch 
up  for  the  next  two  years. 

What  sets  PBS  apart,  and  a  m^or  reason  why  we 
have  out-stripped  the  competition  for  more  than  two  years 
running,  is  our  almost  fanatical  commitment  to  customer 
service  and  support.  We  insist  on  working  with  our  cus¬ 
tomers  every  step  of  the  way — during  installation,  training 
and,  once  a  system  goes  live,  every  day  thereafter. 

Niche  marketing  has  brought  demands  by 
advertisers  that  media  offer  them  the  ability  to  be  more 
varied  and  more  selective  in  their  promotion  thrusts.  Some 
may  call  it  street-by-street  selling.  Others  one-on-one  or 


personal  marketing.  Database  marketing,  of  course,  is  the 
most  commonly  used  term. 

It’s  an  environment  of  opportunity.  For  you  to  sell 
customized  insert  programs.  Alternate  delivery  sen/ices. 
Direct  mail  campaigns.  All  realistic  sources  of  new  revenues. 
Scores  of  newspa(Ders  are  already  relying  on  PBS  to  help 
them  with  their  most  challenging  business  problems. 

Let’s  talk.  Call  Gina  Spiller,  our  manager 
of  product  devebpment,  at 
708  699-5727.  Or  write  her 
at  1350  East  Touhy  Ave., 

Des  Plaines,  IL  60018. 


Advertising/Promotion 


Peace,  love 
and  profits 

Holiday  Inn  exec  says  promoting  travel 
will  help  world  peace  and  newspaper  profits 


by  Qeorge  Qarneau 

THERE’S  TOO  MUCH  friction  in  the 
world,  says  Holiday  Inn  marketing  boss 
J.  Raymond  Lewis,  so  he  wants  to  re¬ 
place  the  adversarial  relationships  that 
dominate  society  with  “partnerships” 
—  newspapers  included. 

A  “devoted  capitalist”  on  a  “person¬ 
al  kick  to  wipe  out  negativity,”  Lewis 
came  to  White  Sulphur  Springs,  W. 
Va.,  to  invite  the  Southern  Newspaper 
Publishers  Association  to  join  a  sort  of 
“joint  venture”  between  the  newspaper 
and  travel  industries,  in  which  news¬ 
papers  would  peddle  papers  for  peace 
and  profit. 

Lewis  prefaced  his  carrot  with  a 


stick,  suggesting  newspapers  could  use 
a  change.  He  mentioned  that  news¬ 
papers’  share  of  U.S.  advertising  has 
slipped  from  28%  to  23%  since  1980, 
leaving  newspapers  on  the  verge  of  be¬ 
coming  the  second  largest  ad  medium, 
while  direct  mail  has  surged  from  a 
14%  share  to  20%. 

And  despite  the  cyclical  return  of 
advertising  to  newspapers,  he  said,  the 
growth  of  computer  information  ser¬ 
vices  signals  “a  whole  new  way  of  get¬ 
ting  information  coming  down  the  mo¬ 
dem.” 

He  then  got  around  to  the  “partner¬ 
ship”  —  that  much  abused  euphemism 
now  often  heard  where  “customer”  or 
“vendor”  previously  were  used. 


Lewis  wondered  how  newspapers 
can  be  negative  about  travel,  the  na¬ 
tion’s  third-largest  retail  industry  (sec¬ 
ond  in  terms  of  employment),  when  it 
keeps  six  million  people  working  (pay¬ 
roll:  $99  billion),  creates  a  $21  billion 
trade  surplus  and  generates  $52  billion 
in  tax  revenue. 

The  industry,  he  said,  is  about  “fun 
and  entertainment  at  theme  parks,  fab¬ 
ulous  sunsets  on  beaches,  and  incredi¬ 
ble  mountain  panoramas.” 

(Lewis  blamed  his  own  industry’s 
disorganization  for  creating  an  atmos¬ 
phere  in  which  government  wants  “to 
tax  us  out  of  business.”) 

“Are  you  seeing  advertising  dollar 
signs  yet?”  he  asked.  “We’re  big  and  we 


have  the  dinero  to  buy  a  lot  of  space  — 
assuming  we  believe  it’s  the  right  venue 
to  sell  our  product.” 

Newspapers  and  travel  businesses 
can  introduce  people  to  new  friends, 
and  develop  understanding  and  a  glob¬ 
al  community  “that  works  for  the  good 
of  the  whole,”  Lewis  gushed. 

Envisioning  a  higher  calling  than 
just  moving  people  from  place  to  place, 
he  declared,  “It’s  our  job  to  bring  peo¬ 
ple  together,  to  help  people  under¬ 
stand  each  other  as  individuals,  to  ed¬ 
ucate  people  to  the  positive  aspects  of 
their  differences.” 

The  time  has  arrived  for  newspapers 
—  “keepers  of  the  flame  of  truth”  —  to 
join  the  travel  industry  and  “start  mak¬ 


ing  a  difference  in  this  world,”  he  said. 

How?  By  telling  consumers  how  they 
can  enlighten  and  fulfill  their  lives  by 
seeing  new  places  and  meeting  new 
people.  In  short,  newspapers  can  “gen¬ 
erate”  demand  for  travel,  especially 
within  200  miles  of  home. 

“You  can  also  not  only  sell  advertis¬ 
ing  space,  and  ultimately,  sell  news¬ 
papers.  You  can  serve  your  customers’ 
needs  —  meaning  the  reader’s  needs 
and  the  advertiser’s  needs  —  and  con¬ 
tribute  to  building  your  local  economy 
and  the  economy  of  cities  beyond  your 
readership  area,”  Lewis  said. 

Newspapers  can  “stimulate  people  to 
go  where  they  have  no  intention  of  go¬ 
ing,”  simply  by  “providing  the  hard¬ 
core  facts  about  destinations,  about 
times  of  shows,  or  ways  to  get  there,” 
he  said. 

For  example,  he  said,  readers  in  At¬ 
lanta,  a  point  of  origin  for  travelers  to 
the  entire  region,  might  be  influenced 
to  travel  to  eastern  Tennessee  if  they 
knew  about  recreational  opportunities 
there. 

Documenting  his  point  by  anecdote, 
Lewis  told  how  he  once  visited  the 
Grand  Canyon  and  took  a  side  trip  to 
Page,  Ariz.,  site  of  Lake  Powell  and 
breathtaking  vistas.  While  few  Ameri¬ 
cans  have  ever  heard  of  the  place, 
which  he  called  an  “undiscovered  mec- 
ca,”  it  was  filled  with  European  tourists, 
who  presumably  found  out  about  it 
from  guidebooks. 

How?  Lewis  dismissed  the  sugges¬ 
tion  that  newspapers  abandon  their 
role  as  keepers  of  the  flame  of  truth  for 
their  readers  and  devote  themselves  to 
promoting  rental-car  agencies  or  air¬ 
lines.  But,  he  said,  for  example,  the  At¬ 
lanta  newspapers  could  propose  to  ad¬ 
vertisers  in  eastern  Tennessee  a  special 
section  “that  would  promote  the  area 
as  a  weekend  destination.” 

He  suggested  that  a  dozen  or  so 
“gateway”  U.S.  cities  have  hundreds  of 
similarly  wonderful  destinations  near¬ 
by,  “where  travelers  can  taste  the  true 
culture  of  our  nation  and  meet  the 
people  who  comprise  the  largest  part 
of  our  land.” 

One  listener,  Ed  Martin,  general 
manager  of  the  Oklahoma  City  Okla^ 
homan,  said  his  paper  already  does  a 
regular  feature  on  local  travel  in  its 
weekly  travel  section,  “and  1  think 
most  papers  probably  are.” 

Lewis  also  urged  newspapers  who 


“We  desperately  need  a  cost  effective,  highly 
efficient  tool  like  newspapers  to  reach  people,” 
Lewis  said.  “What  we  need  is  your  input  to  help 
convince  us  that  your  newspapers  are  the  vehicle 
of  choice.” 
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want  to  sell  ads  to  Holiday  Inn  and 
other  national  travel  businesses  to  be 
aggressive  and  innovative. 

“We  desperately  need  a  cost-effec¬ 
tive,  highly  efficient  tool  like  news¬ 
papers  to  reach  people,”  Lewis  said. 
“What  we  need  is  your  input  to  help 
convince  us  that  your  newspapers  are 
the  vehicle  of  choice.” 

The  partnership,  as  he  envisions  it, 
calls  for  newspapers  to  demonstrate 
who  their  readers  are  and  how  they 
match  with  travelers. 

“Don’t  wait  for  us  to  come  to  you  to 
buy  advertising.  And  don’t  just  come 
to  us  to  sell  advertising  .  .  .  [but]  to  talk 
to  us  about  how  we  can  solve  our  prob¬ 
lems,  and  how  you  can  meet  our 
needs.” 

But  he  warned  that  the  decision  to 
travel  is  driven  less  by  demographics 
—  everybody  travels  to  some  extent  — 
than  by  the  occasion,  meaning  the  in¬ 
clination  or  invitation  to  go. 

Holiday  Inn,  with  1,600  U.S.  hotels, 
about  33%  of  them  in  10  Southern 
states,  often  overlooks  local  tourist 
destinations  worth  promoting,  because 
it  is  planning  globally,  Lewis  said. 

He  said  he  was  tired  of  paying 
“wastage  premiums”  to  advertise  on 
national  TV  but  needed  newspapers  to 
“help  us  give  you  our  business.” 

Holiday  Inn  is  based  in  Atlanta  but 
has  nine  field  marketing  representa¬ 
tives. 

Lewis  said  local  spending  represents 
18%  of  Holiday  Inn’s  ad  budget,  but 
70%  of  local  spending  goes  to  news¬ 
papers. 

He  invited  newspapers  to  recognize 
promising  recreational  activities 
around  them,  and  to  try  “to  convince 
us  that  advertising  in  your  publications 
is  the  most  intelligent,  cost-effective, 
strategically  sound  thing  the  travel  in¬ 
dustry  can  do.” 

He  urged  newspaper  to  be  “out  there 
in  front  of  us,”  detailing  what  news¬ 
papers  can  do  to  reach  the  audiences 
the  travel  industry  wants  to  reach. 

“Don’t  wait  for  us  to  push  you 
ahead.  Grab  us  and  drag  us  along,”  he 
said. 

Marathon  section 

THE  NEW  YORK  Times  covered  the 
Nov.  6  New  York  City  Marathon  with  a 
special  section  Monday,  Nov.  7. 

The  paper’s  first  marathon  section 
featured  a  list  of  the  runners,  from  a 
field  of  25,000,  who  finished  the  course 
by  5  p.m.,  along  with  news  stories,  pho¬ 
tos  and  graphics. 


Signature  ad  flap 
at  St.  Louis  daily 

Post-Dispatch  reevaluates  its  acceptance 
procedure,  following  the  publication  of 
phony  names  in  an  endorsement  ad 


Now  more  than  25,000 
strong  and  still  mowing 

Missourians  support  Ameriornent  6. 


It  benefits  Missouri' 


The  controversial  ad 


by  Dorothy  Qiobbe 

AN  EMBARRASSING  AD  mishap 
has  prompted  the  St.  Louis  Post-Dis- 
patch  to  reevaluate  its  acceptance  poli¬ 
cy  for  “signature”  ads. 

Late  last  month,  a  group  —  Vote 
YES  on  Amendment  6  —  bought 
space  though  the  Missouri  Press  Ser¬ 
vice  in  17  Sunday  newspapers  and  a 
handful  of  weeklies,  for  a  total  circula¬ 
tion  that  approached  1.5  million.  The 
ad  urged  Missouri  voters  to  support 
Amendment  6,  which  would  allow  slot- 
machine  gambling  on  riverboats. 

The  ad  featured  prominent  copy 
that  claimed  the  amendment  has 
strong  backing  among  Missourians, 
and  it  listed  the  names  of  1,493  people 
supposedly  in  favor  of  the  amendment. 

The  trouble  was,  some  of  those  list¬ 
ed  in  the  ad  are  dead.  Or  are  clergy 
members  who  oppose  the  amendment. 
Or  politicians,  including  Missouri  sen¬ 
ators,  who  either  don’t  support  the 
amendment  or  haven’t  taken  a  position 
on  it.  The  fictional  television  character 
“Gidget”  also  was  listed  in  the  ad  as  a 
supporter. 

Don  Poston,  press  secretary  for  Vote 
YES,  said  the  ad  was  last-minute, 
rushed,  and  the  name  mix-up  was  not 
intentional. 

“When  I  saw  the  ad  on  Sunday 
morning,  I  started  desperately  looking 
in  the  Detroit  phone  book  for  Jack 
Kevorkian’s  number,”  he  said,  referring 
to  the  so-called  “suicide  doctor.” 

“Miscommunication”  between  Vote 
YES,  the  data  house  that  supplied  the 
names,  and  the  group’s  ad  agency  pro¬ 
duced  a  list  of  people,  who,  “in  most 
cases  were  not  pro-gambling,”  Poston 
said. 

“Whenever  a  campaign  starts,  you 
get  as  many  lists  as  you  possibly  can,” 
he  explained.  “What  happens  is  that 
you  get  masses  of  lists  that  keep  kind 
of  ballooning  and  never  get  culled. 
That  list  was  for  internal  use  only.” 

On  Monday  morning,  calls  began 
pouring  into  the  Vote  YES  offices. 


touching  off  a  “feeding  frenzy”  among 
local  media,  Poston  said.  Some  of  the 
clergy  listed  in  the  ad  were  “mad  as 
hell,”  he  added,  “and  rightfully  so  .  .  . 
it’s  been  a  nightmare.” 

Vote  YES  sent  out  apologetic 
telegrams  and  letters  to  all  those  listed 
in  the  ad,  accepting  complete  respon¬ 
sibility  for  the  mistake. 

“It  was  never  the  intention  of  this 
campaign  to  misrepresent  support  for 
Amendment  6  ...  .  We  hope  that  you 
and  the  others  included  in  the  ad  will 
understand  that  no  deception  was  ever 
intended,”  read  the  letter. 

The  group  ran  a  variation  of  the  let¬ 
ter  as  a  full-page  retraction  in  all  of  the 
newspapers  where  the  original  ad  was 
placed. 

However,  even  after  the  apology, 
some  groups  were  skeptical  of  Vote 
YES’  explanation.  In  a  statement, 
Mark  Andrews,  head  of  the  Missouri 
Citizens  for  Life  and  Liberty,  said  “All 
that  can  be  said  about  the  ad  is  it  is 
pure  fraud  ....  They  have  used  names 
in  a  full-page  newspaper  ad  that  they 
were  not  authorized  to  use  ....  Why 
so  many  distortions?  Money,  Money, 
Money.”  (continues) 
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The  Rev.  Lycurgus  Starkey,  Phd., 
chairman  of  another  anti-amendment 
group,  Churches  versus  CasiNOs,  said, 
“Instead  of  stuffing  the  ballot  box, 
[Vote  YES]  stuffed  the  ad  to  give  the 
appearance  of  a  huge  number  of  people 
that  were  on  their  side  ....  It  was  not 
only  wrong  —  it  was  stupid  and  decep¬ 
tive.” 

While  Poston  said  the  incident  died 
down  after  a  few  days,  it  has  caused 
lasting  concern  at  Post-Dispatch,  the 
largest  newspaper  in  Missouri. 
Nicholas  Penniman,  publisher,  said 
that  the  Post-Dispatch  is  mulling  over 
ways  to  avoid  a  similar  situation  in  the 
future. 

Currently,  “Our  policy  is  that  we 
don’t  vet  ads  that  come  in  from  an  ad 
agency,”  Penniman  said.  “We  simply 
got  caught  in  a  situation  that  is  un¬ 
pleasant  for  everyone,  and  it  has 
caused  us  to  evaluate  the  way  we  han¬ 
dle  signature  ads.” 

The  Post-Dispatch  hasn’t  come  up 
with  “an  effective  way  of  checking 
each  name  and  every  signature,  [so]  we 
may  have  a  group  or  an  agency  sign  a 
release  form,  which  seems  prudent,”  he 
said. 

New  York  Post 
temporarily  cuts 
cover  price 

THE  NEW  YORK  Post,  capitalizing  on 
feverish  politicking,  cut  its  city  news¬ 
stand  price  in  half  during  a  nine-day 
Election  Day  circulation  promotion. 

Besides  trying  to  sell  more  papers, 
the  Post  is  trying  to  heighten  awareness 
of  its  political  coverage. 

The  deal  cuts  the  price  to  250  from 
Oct.  31  through  Wednesday,  Nov.  9. 
The  tabloid,  a  unit  of  Rupert  Murdoch’s 
News  Corp.,  also  added  to  its  news  hole 
to  accommodate  more  election  cover¬ 
age. 

The  price  cut  recalled  the  financially 
bloody  U.K.  newspaper  price  war  start¬ 
ed  earlier  this  year  by  Murdoch’s  Lon¬ 
don-based  Sun. 

But  in  New  York,  competing  tabloids 
yawned  at  the  move  by  the  Post,  which 
reported  405,000  average  weekday  cir¬ 
culation  as  of  Sept.  30.,  a  slight  increase 
from  a  year  before,  compared  with  de¬ 
clines  at  the  other  city  papers. 

“We  are  not  expecting  it  affect  us,” 
said  Diane  McNulty,  spokeswoman  for 
the  Times  Mirror  Co.’s  Newsday.  “They 


are  not  really  our  competition.” 

She  said  New  York  Newsday,  the  ur¬ 
ban  guerrilla  unit  of  the  upscale,  subur¬ 
ban  Long  Island-based  tabloid,  planned 
to  hold  its  price  at  500. 

The  Daily  News,  whose  weekday  cir¬ 
culation  slipped  a  bit  to  753,000, 
planned  to  hold  its  newsstand  price  at 
500. 

The  broadsheet  New  York  Times  re¬ 
cently  raised  its  newsstand  price  a  dime 
to  600. 

In  the  face  of  steep  newsprint  price 
increases,  a  circulation  price  war  would 
probably  result  in  a  financial  blood  bath 
for  all  three  tabloids. 

Managements  have  acknowledged 
the  Post  and  New  York  Newsday  are 
losing  money. 

The  News  said  it  was  profitable  last 
year,  but  it  benefited  from  deferred  pay¬ 
ments  for  newsprint. 

—  George  Garneau 

GNAS  to  offer 
video  ad 
distribution 

GANNETT  NATIONAL  Newspaper 
Sales  announced  that  its  National 
Four-Color  Newspaper  Sampling  Net¬ 
work  will  offer  in-home  video  distribu¬ 
tion  to  Sunday  subscribers. 

An  advertiser’s  video  can  be  included 
with  the  newspaper  in  an  imprinted  de¬ 
livery  bag,  and  supported  by  ROP  ad¬ 
vertising,  according  to  Gannett. 

First  Amendment 
touted  in  PSAs 

A  NEW  SERIES  of  public  service  an¬ 
nouncements  touting  the  importance  of 
the  First  Amendment  have  been  pro¬ 
duced  by  actress  Susan  Sarandon,  ad¬ 
vertising  executive  George  Lois  and  the 
Freedom  Forum. 

The  PSAs,  aimed  at  teens  and  adults, 
are  designed  to  educate  the  public 
about  the  importance  of  the  First 
Amendment  in  people’s  daily  lives. 

Narrated  by  Sarandon,  the  ads  also 
feature  William  F.  Buckley,  Madonna, 
Muhammad  Ali,  Martina  Navratilova, 
Spike  Lee,  Ice  T,  and  Gloria  Steinem. 

Two  30-second  commercials  will  be 
distributed  to  1,250  television  stations 
in  the  U.S. 

Through  a  paid  public-service  part¬ 


nership  with  eight  independent  teen 
newspapers,  the  ads  will  appear  during 
the  1994-95  school  year  in  the  following 
publications,  reaching  some  500,000 
high  school  students  each  month;  LA 
Youth,  Los  Angeles;  Metro  Bridge,  Hart¬ 
ford,  Conn.;  New  Expression,  Chicago; 
New  Youth  Connections,  New  York; 
Progeny,  New  Haven,  Conn.;  VOX,  At¬ 
lanta;  Yo.'  Youth  Outlook,  San  Francis¬ 
co;  and  Young  D.C.,  Washington. 

The  print  campaign  includes  a 
teacher’s  guide  with  classroom  exercis¬ 
es,  discussion  questions  and  activities, 
and  both  the  print  and  TV  ads  include 
an  800-number  to  order  a  free  guide  to 
First  Amendment  rights. 

Tampa  Tribune  ad 
helps  capture 
six  fugitives 

SIX  CRIMINALS  WHO  were  wanted 
by  the  Hillsborough,  Fla.,  were  cap¬ 
tured  recently  as  a  result  of  two  public 
service  ads  that  ran  in  the  Tampa  Tri¬ 
bune. 

One  half-page  ad  ran  on  Aug.  4,  and 
another  ran  on  Sept.  10.  The  ads  fea¬ 
tured  mug  shots  of  the  criminals,  their 
descriptions,  aliases,  and  the  charges 
against  them. 

The  ad  was  created  by  the  Tribune’s 
creative  service  department  and  ran  in 
space  donated  by  the  Tribune. 


A  sheriff’s  office  detective  was  quot¬ 
ed  as  saying  the  ads  lead  directly  to  the 
capture  of  the  accused. 


Magazine  ad 
revenues  up 

SEPTEMBER  AD  REVENUES  jumped 
14.3%  to  $799  million,  as  volume  rose 
6.3%  for  the  magazines  tracked  by  the 
Publishers  Information  Bureau. 
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Rush  says  he’s 
‘conquered’  the 
liberal  media 

RUSH  LIMBAUGH  HAS  told  various 
news  outlets  that  by  appearing  in  a  tele¬ 
vision  ad  for  the  New  York  Times,  he 
has  “conquered”  the  “liberal  media.” 

Kit  Carson,  chief  of  staff  for  Lim- 
baugh,  says  that  the  talk  show  host  is 
serious  about  the  conquering  claim. 

“For  the  New  York  Times  to  come  to 
someone  like  him  to  help  sell  their  pa¬ 
per,  and  not  having  to  compromise 
himself ...  he  does  see  that  as  a  victo¬ 
ry,”  Carson  said. 

But  that’s  not  exactly  how  the  Times 
sees  it. 

Nancy  Nielsen,  vice  president  of  cor¬ 
porate  communications,  said  the  ad 
“has  nothing  to  do  with  conquering 
anything.” 

“The  New  York  Times  has  included 
Rush  Limbaugh  as  part  of  a  campaign 
that  uses  a  variety  of  celebrities  to  show 
that  the  New  York  Times  appeals  to  a 
wide  range  of  people  who  hold  a  wide 
range  of  views,”  Nielsen  said. 

In  the  commercial,  Limbaugh,  who 
regularly  skewers  the  New  York  Times’ 


editorial  stance  on  his  radio  show,  is 
seen  reading  the  Times  in  the  back  seat 
of  a  cab.  As  a  narrator  touts  various  as¬ 
pects  of  the  newspaper,  Limbaugh’s  face 
appears,  and  he  says,  “Though  1  find 
some  of  their  reviews  to  be  a  little  too 
. . .  opinionated.” 

Another  spot  features  Jesse  Jackson, 
who  is  seen  reading  the  real  estate  sec¬ 
tion  and  then  stating  he  is  looking  for  a 
“white  house”  in  Washington,  D.C. 

Parade  to  provide 
discussion  guide 
for  on-line  column 

PARADE  MAGAZINE  WILL  provide 
a  discussion  activity  guide  for  teachers 
to  complement  its  weekly  on-line  Fresh 
Voices  column  that  is  offered  through 
PBS  Learning  Link. 

The  guide  will  be  prepared  by  Fresh 
Voices  columnist  Lynn  Minton,  and 
will  direct  students  to  look  in  their  local 
newspapers  for  examples  of  each  week’s 
topic,  to  be  discussed  in  the  classroom. 

Upcoming  topics  will  include 
provocative  clothing,  school  prayer,  and 
preventing  teenage  pregnancy. 


Santa  Fe  daily 
launches  multimedia 
ad  campaign 

THE  SANTA  FE  New  Mexican  has 
launched  a  new  campaign  that  will  run 
on  radio,  television,  rack  cards  and  in 
print  advertising,  using  the  slogan 
“Since  1849.  We  Read  You.” 

Part  of  the  print  campaign  will  in¬ 
clude  ads  with  photos  of  the  New  Mex¬ 
ican’s  mastheads  from  1884  to  1994,  in 
order  to  highlight  the  newspaper’s  long 
involvement  with  the  community. 

N.J*  papers 
sponsor  student 
essay  contest 

LINDSAY  MILLER,  A  student  at  St. 
Mary’s  School  in  Pompton  Lakes,  N.J., 
took  first  prize  in  an  essay  contest  spon¬ 
sored  by  North  Jersey  Newspapers  Co. 
and  Meyer  Brothers  department  store. 

The  essay  topic:  “How  computers  will 
affect  my  future.” 

The  competition  drew  over  600  en¬ 
tries. 


It's  not  dramatic.  No  howling  winds,  roaring  fires,  or 
trembling  earth.  But  it  leaves  a  terrible  mess  in  the 
house...  and  a  costly  cleanup. 

Hundreds  of  thousands  of  homeowners  face  a 
monumental  headache  each  year  when  Old  Man 
Winter  creates  the  silent  disaster  -  frozen  water  pipes. 

But  this  disaster  is  avoidable.  Your  paper  can  tell  your 
readers  how  to  keep  pipes  from  freezing.  We  can  nelp 
by  providing  an  expert  for  phone  interviews. 

(Call  309-7664)935). 

We  also  can  send  you  tips  to  share  with  your  readers 
and  a  non-commercial  brochure  to  offer.  Order  them 
with  the  form  below. 


Please  send  me  the  following  “Prevent  Frozen  Pipes”  information: 

_ Press  release/general  information 

_ “Prevent  Frozen  Pipes”  brochures.  (You  may  want  to  offer  these  to  your  readers. 

We’ll  provide  copies  at  no  cost.  Wc  II  send  you  quantities,  or  you  may  ask 
readers  to  write  us  directly.) 

_ Quantity  needed: _ 

_ Public  service  ads 

Newspaper _ 


Name. 


Address. 


City _ St 

Mail  to:  Frozen  Pipes,  Public  Affairs  Dept. 
State  Farm  Insurance 
One  Slate  Farm  Plaza 
Bloomington.  IL  61710-0001 


Slate  Farm  Fm  and  Casuahy  Cumpony  Home  Office:  BkHminfion.  Illinois 
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Times  Mirror 
dailies  on  line 

Prodigy  carries  L.A.  Times  and  Newsday  to 
PCs  in  the  nations  largest  media  markets 


by  Jim  Rosenberg 

TIMES  MIRROR  CO.  newspapers  on 
both  coasts  launched  comprehensive 
on-line  services  late  last  month. 

Delivered  to  personal  computers  via 
the  Prodigy  network,  the  services  are 
the  creations  of  two  of  this  country’s 
largest  dailies  and  serve  its  two  largest 
media  markets. 

TimesLink,  from  the  Los  Angeles 
Times ,  and  Newsday  Direct,  from  Long 
Island,  N.Y.-based  Newsday,  offer  re¬ 
gional  news,  information  and  commu¬ 
nication  services  for  southern  Califor¬ 
nia  and  the  New  York  metropolitan 
area.  Content  includes  text,  graphics, 
photos  and  animation. 

In  addition  to  the  content  of  daily 


newspapers,  both  services  include  in¬ 
formation  on  entertainment,  recre¬ 
ation,  sports,  shopping,  education  and 
career  opportunities,  local  government 
programs,  transaction  capabilities  and 
locally  hosted  interactive  community 
bulletin  boards,  on  which  subscribers 
can  communicate  with  editors,  re¬ 
porters  and  newsmakers. 

“We  are  prepared  to  put  the  full 
weight  of  our  news-gathering  and  mar¬ 
keting  resources”  behind  the  services, 
said  Times  Mirror  chairman  Robert  Er- 
buru,  announcing  the  launch  Oct.  26. 

“With  these  additions,”  said  Prodigy 
chief  executive  Ross  Glatzer,  “Prodigy 
now  hosts  more  newspapers  than  any 
other  on-line  service.”  Prodigy  is  a 


joint  venture  of  IBM  Corp.  and  Sears, 
Roebuck  &.  Co. 

Times  publisher  and  CEO  Richard 
Schlosberg,  a  Times  Mirror  executive 
vice  president,  said  TimesLink  creates 
“a  big  tent  that  we  hope  other  high- 
quality  content  providers  will  feel  at 
home  in.” 

Half  the  TimesLink  editorial  staff  is 
from  the  newspaper;  the  rest  are  new 
hires  that  include  those  with  computer 
graphics  skills.  Newsday  Direct  created 
new  jobs,  with  titles  like  assistant  pro¬ 
ducer,  to  handle  “work  already  done  in 
the  newsrooms.” 

Organized  in  17  easily  accessible 
categories,  TimesLink’s  hundreds  of 
subjects  come  from  daily  editions  of 
the  Times  and  from  more  than  200 


other  sources,  including  state  agencies 
and  local  governments,  museums,  li¬ 
braries  and  universities.  Up-to-date  re¬ 
gional  legislative  and  congressional 
news  is  furnished  by  the  National  JouT' 
nal  and  California  Journal. 

TimesLink’s  “Under  21”  section  is 
divided  into  areas  devoted  to  younger 
children  and  teens,  each  with  a  differ¬ 
ent  look  and  much  use  of  animation. 
Some  of  the  content  in  both  also  ap¬ 
pears  in  the  “Learning  &.  Careers”  sec¬ 
tion,  which  contains  information  on 
98  California  colleges  and  allows  users 
to  take  college  classes  on  line. 

Newsday  Direct  will  offer  similar 
categories  and  information.  A  special¬ 
ly  programmed  Sports  Ticker  feed  pro¬ 


vides  the  latest  news  and  statistics  on 
all  professional  and  college  sports. 
Other  features  are  Newsday’s  full 
spring/summer  and  fall/winter  “Fun 
Books,”  interactive  maps  that  accom¬ 
pany  recreation  and  entertainment 
guides,  community  guides  to  all  New 
York  City  boroughs  and  Nassau  and 
Suffolk  counties,  a  statistical  guide  to 
more  than  1,000  New  York  City  public 
schools,  and  the  updated  list  of  almost 
200  programs  in  “Kids’  Culture  Calen¬ 
dar.” 

Among  the  more  than  50  outside 
information  sources  are  major  medical 
centers  and  transportation  agencies. 

On  occasion,  electronic  news  or  fea¬ 
tures  packages  will  point  users  to  spe¬ 
cial  bulletin  boards  for  comment.  Sub¬ 
scribers  also  have  access  to  standing 
Newsday  Direct  bulletin  boards,  where 
the  users  control  the  topics  under  dis¬ 
cussion. 

Newsday  electronic  publishing  di¬ 
rector  Fred  Tuccillo  explained  that  in 
the  opening  screens  (from  which  all  el¬ 
ements  of  Newsday  Direct  can  be  ac¬ 
cessed),  “traditional  front-page  design” 
was  used  to  create  “a  frame  of  refer¬ 
ence  that  readers  would  find  familiar 
and  intuitive.” 

Users  have  access  to  both  New  York 
City  and  Long  Island  versions  of 
Newsday  Direct,  and  indicate  which 
they  prefer  to  appear  first. 

The  development  team,  he  said, 
“adapted  Prodigy  tools  to  create  a 
largely  automated  system  that  clones 
copies”  of  all  stories  from  each  edition 
of  the  paper,  then  “sends  them  into  a 
Newsday  Direct  menu  structure  based 
on  the  sections  of  the  newspaper.” 

Menus  are  comprehensive  —  every¬ 
thing  from  international  news  to  local 
obituaries  —  and  offer  at  least  seven 
days’  worth  of  stories. 

“For  updates,”  said  Tuccillo,  “we  de¬ 
cided  to  let  users  have  newsroomlike 
access  to  news  and  sports  wires,”  as 
well  as  up-to-the-minute  weather. 

As  called  for  by  recently  replaced 
Newsday  publisher  Bob  Johnson,  the 
service’s  packages,  said  Tuccillo,  “lever¬ 
age,  rather  than  duplicate,  all  of  the 
work  already  being  done  in  our  news¬ 
rooms.”  Times  and  Newsday  managers 
stressed  that  their  “news-plus”  services 
are  only  the  start  of  electronic  en¬ 
hancement  of  their  print  products,  of¬ 
fering,  in  Tuccillo’s  words,  “more  sto¬ 
ries,  more  photos,  more  background.” 


“We  are  prepared  to  put  the  full  weight  of  our 
news-gathering  and  marketing  resources”  behind 
the  services,  said  Times  Mirror  chairman  Robert 
Erburu,  announcing  the  launch  Oct.  26. 
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Buttons  appear  on  almost  every 
screen  to  help  users  easily  navigate  the 
services,  particularly  through  large  sec¬ 
tions,  from  deep  within  some  content 
and  for  fast  return  to  the  main  high¬ 
lights  page.  A  preview  window  on  the 
main  screen  displays  about  200  choic¬ 
es  available  deeper  in  the  service. 

Readers  pressed  for  time  can  glance 
at  a  TimesLink  section  containing  the 
latest  news  and  information  items,  in¬ 
cluding  AP  Online  news,  weather,  lot¬ 
tery  results,  TimesLink  updates,  mem¬ 
ber  services  and  a  link  to  Prodigy. 

The  new  electronic  medium  offers 
two  of  print  journalism’s  rarest  com¬ 
modities,  space  and  time,  with  practi¬ 
cally  limitless  computer  memory  and 
updating  on  an  as-needed  basis. 

“Deadlines  are  merciless,”  said 
Schlosberg,  “and  there’s  never  enough 
space  to  print  everything  we’d  like. 
Launching  TimesLink  and  Newsday 
Direct  in  the  nation’s  two  largest  mar¬ 
kets  gives  us  the  ability  to  publish 
whenever  we  want  without  waiting  for 
the  next  press  run.” 

“One  of  the  nice  things  about  on¬ 
line  services,”  said  TimesLink  on-line 
editor  Dan  Fisher,  “is  that  cyberspace 
is  cheaper  than  newsprint.” 

That  virtually  unlimited  space  sup¬ 
ports  the  loads  of  local  information 
that  TimesLink  and  Newsday  Direct 
emphasize.  Schlosberg  said  manage¬ 
ment  thinks  TimesLink  also  “can  at¬ 
tract  local  readers  who  don’t  take  the 
Times  at  all  today,  as  well  as  quite  a  few 
people  outside  southern  California 
who  have  ties  here  .  .  .  .  ” 

For  TimesLink,  the  heart  of  local 
coverage  is  its  “Your  Town”  section,  a 
joint  product  of  the  Times  system  staff 
and  Prodigy  programmers.  “We’ve  bro¬ 
ken  down  Los  Angeles,  Orange  and 
Ventura  counties  into  57  microzones 
for  the  purpose  of  organizing  Times- 
Link’s  local  information,”  said  Fisher. 
“We  want  to  add  San  Bernardino  and 
Riverside  counties  to  this  application 
as  soon  as  possible,”  he  added. 

A  button  activates  system  selection 
by  ZIP  Code  and  the  automatic  pre¬ 
sentation  of  a  menu  for  the  appropriate 
location.  “Soon  we  will  have  up  to  150 
articles  in  each  of  these  indexes,”  Fish¬ 
er  said. 

Directories  contained  in  “Your 
Town”  list,  among  other  things,  city  of¬ 
ficials  and  departments,  community 
profiles,  and  the  hours  and  collections 
of  more  than  300  public  libraries. 

More  space  also  means  more  pic¬ 
tures  than  in  print  and  a  shelf  life  of 
days  or  weeks  instead  of  hours  for  se¬ 


lected  subjects.  TimesLink  will  post  20 
to  30  photos  daily. 

Newsday  Direct’s  “Photo  Extra”  area 
indexes  news  and  feature  photos,  and 
its  “Portfolio”  area  highlights  special 
work,  very  little  of  which  appears  in 
the  printed  paper  but  which  will  enjoy 
“a  special  run  on  Newsday  Direct,”  ac¬ 
cording  to  Tuccillo. 

Advertisers  are  among  the  “high- 
quality  content  providers”  that  Times¬ 
Link  continues  to  seek,  said  Schlos¬ 
berg,  and  they,  too,  can  take  advantage 
of  the  cheap  cyberspace.  Managers  said 
classified  advertising  is  “coming  soon” 
to  their  services. 

Tuccillo  saw  an  opportunity  for 
Newsday  Direct  to  begin  picking  up 
Newsday's  weekly  in-column  photos  of 
homes  and  cars. 

At  the  outset.  New  York  had  com¬ 
mitments  from  12  advertisers  and  Los 
Angeles  from  five,  with  consumer  elec¬ 
tronics  and  travel  and  leisure  services 
showing  the  greatest  interest,  accord¬ 
ing  to  managers. 

Advertising  now  appears  on  screen 
initially  as  a  leader  that  permits  users 
to  move  into  an  underlying  ad. 

Both  markets  are  heavily  computer¬ 
ized.  Times  Mirror  executives  said 


more  than  750,000  New  York  City  and 
Long  Island  homes  have  PCs,  and 
15%-20%  of  southern  California  is 
similarly  equipped,  with  the  latter  mar¬ 
ket  expected  to  double  in  the  next 
three  years. 

Subscription  fees  and  hourly  use 
rates  are  expected  to  contribute  by  far 
the  greater  part  of  revenue  for  the  first 
few  years,  according  to  Times  Mirror. 

Either  service  alone  costs  $6.95  per 
month  for  unlimited  access  to  almost 
all  content.  Prodigy  subscribers  get  the 
same  access  for  $4.95  per  month.  Bul¬ 
letin  boards  cost  an  extra  $2.95  per 
hour. 

Access  to  the  newspapers’  archives 
(almost  10  years  of  the  Times)  will  be¬ 
come  available  later  at  an  introductory 
hourly  rate  of  $6. 

Record  on  Call 

THE  RECORD,  STOCKTON,  Calif., 
launched  Record  on  Call,  an  audiotex 
system  with  free  access  to  caller-select¬ 
ed  information  about  entertainment, 
business,  sports  and  weather.  It  is  sup¬ 
ported  by  sponsors’  messages  lasting  15 
seconds  or  less.  BE^P 


The  Sigma  Delta  Chi 
Awards  in  Journalism 

For  63  years,  the  Societ)  of  Professional  Journalists  has 
presented  Signia  Delta  Chi  Awards  for  outstanding  contributions 
to  journalism.  Tliese  awards  are  lunong  the  most  cot  eted  in 
the  profession.  Winners  receive  the  SDX  bronze  medidlion  and 
a  plaque.  The  awards  offer  27  categories  for  Print,  Radio  and 
Tele^  ision  Journalism,  plus  Research  in  Journalism. 

>X  inners  are  announced  in  the  special  journalism  awards 
issue  oi Quill,  with  awards  presented  at  the  199S  SPJ  National 
Convention  in  St.  Paul,  Minnesoti. 

The  competition  is  open  to  all  journalists.  Submissions  must 
be  accompanied  by  an  entn  form,  a  co\er  letter  and  a  $60  fee. 


I 


Call  or  w  rite  for  guidelines  &  entn  fonns. 

/  N  Society  of  Professional 
Journalists 

v-,  X  16  South  Jackson  Street 

\  Greenciistle,  Indiana  46133-0077 


(3r)  653-.3.33.3;  FAX  (317)  653-4631 
Judy  Magyar,  ('oninuinication.s  Director 
Entry  deadline:  February  /.  1995 
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Interactive  Communications 


Columnist  vs* 
McDonald^s  in 
on-line  name  game 


by  Qeorge  Qarneau 

NEWSDAY  COMPUTER  columnist 
Joshua  Quittner  has  made  a  thinly  dis¬ 
guised  effort  to  extort  McDonald’s 
Corp.  —  but  humorously  and  for  a 
good  cause. 

Quittner  has  something  he  thinks 
McDonald’s  wants,  even  if  the  giant 
hamburger  company  is  slow  to  realize 
it,  and  he  has  suggested  in  a  column  he 
would  give  it  up  —  for  a  price. 

What  Quittner  has  is  the  McDon¬ 
ald’s  name. 

More  precisely,  he  has  registered  the 
name  as  his  domain,  or  his  address,  on 
the  Internet,  the  global  network  of 
computer  networks. 

In  a  column  Oct.  6,  Quittner  sug¬ 


gested  that,  if  McDonald’s  installed  a 
T1  data  link  to  a  New  York  City  school 
whose  computer  project  he  once  wrote 
about,  the  columnist  would  give  the 
McDonald’s  name  to  McDonald’s  — 
instead  of  to  a  competitor. 

“This  is  not  a  threat,  of  course,” 
Quittner  wrote. 

“1  never  threaten.  Besides,  McDon¬ 
ald’s  has  another  option:  It  could 
change  its  name  to  Quittner.” 

What? 

The  columnist’s  tweak  at  the  burger 
behemoth  highlights  a  stewing  contro¬ 
versy  over  the  growing  commercializa¬ 
tion  of  the  Internet,  which  for  years 
has  been  the  virtual  meeting  place  of 
scientists  and  computer  buffs. 

Seeking  to  exploit  the  Internet’s 


profit  potential,  businesses  have  creat¬ 
ed  a  stampede  to  stake  claims  to  do¬ 
main  names  —  before  their  competi¬ 
tors  do. 

Quittner  first  wrote  of  the  phenom¬ 
enon  earlier  this  year  in  Neu>sday  and 
in  a  longer  article  in  Wired  magazine. 

He  reported  how  2,000  requests  for 
domain  names  a  month,  10  times  the 
rate  of  a  year  ago,  arrive  at  the  federal¬ 
ly  funded  Internet  Network  Informa¬ 
tion  Center  in  Virginia,  and  how  the 
tiny  agency  doesn’t  have  time  to  check 
for  trademark  violations,  so  simply  is¬ 
sues  the  rights  to  a  name  to  whoever 
asks  first. 

One  of  the  first  cases  was  a  dispute 
between  Princeton  Review  and  its  rival 
in  the  education  business,  Stanley  Ka¬ 


plan,  a  unit  of  the  Washington  Post 
Co. 

Princeton  Review  had  registered  the 
Kaplan  name,  kaplan.com. 

Internet  users  who  accessed  ka- 
plan.com  found  a  comparison  of  the 
two  companies’  services  —  with  the 
results  favoring  Princeton  Review.  In 
an  arbitration  case  decided  Oct.  4,  Ka¬ 
plan  won  its  name  back,  Quittner  re¬ 
ported. 

Sensing  an  important  issue  awhile 
back,  Quittner,  with  the  support  of 
Wired,  asked  McDonald’s  if  it  planned 
to  register  its  name  on  the  Internet. 
When  he  got  no  response,  he  registered 
the  name  “ronald@mcdonalds.com” 
with  the  agency  that  acts  as  referee. 
Wired  handled  the  paperwork  and  got 


the  name  a  week  later,  in  early  October. 

Quittner  wrote  that  half  of  the  e- 
mail  he  gets  suggests  he  sell  the  name 
to  McDonald’s  for  a  fortune,  and  that 
the  other  half  suggests  he  use  the  do¬ 
main  to  promote  vegetarianism. 

Quittner  threw  down  the  gauntlet  to 
McDonald’s  in  an  act  of  journalistic 
blackmail,  or  on-line  extortion  —  call 
it  what  you  will  —  in  the  hopes  that 
McDonald’s  would  respond  with  an  act 
of  good  will  toward  a  group  of  students 
that  needs  a  data  line. 

McDonald’s  wasn’t  amused.  It  is  ap¬ 
pealing. 

“McDonald’s  is  a  federally  registered 
trademark,  and  we’re  sure  the  Internet 
is  a  vehicle  for  making  our  registered 
trademark  available  without  our  con¬ 
sent,”  said  McDonald’s  spokeswoman 
Jane  Hulbert.  “We  feel  it’s  appropriate 
to  appeal  the  matter  to  the  Internet, 
and  that’s  exactly  what  we  intend  to 
do.” 

Asked  if  his  printed  challenge  was 
for  real,  Quittner  declared,  “I’m  serious 
—  but  only  so  far  as  they  are  serious.” 

“Normally,  we  don’t  get  to  do  things 
like  this,”  the  columnist  said,  clearly 
enjoying  the  mouse-that-roared  game. 

Besides,  no  matter  how  much  a  T1 
line  costs,  for  McDonald’s  it  adds  up  to 
little  more  than  “French-fry  money,”  he 
said. 

New  bureaus,  client 
for  Sports  Network 

KNIGHT-RIDDER  FINANCIAL  has 
signed  with  the  Sports  Network  to  pro¬ 
vide  sports  information  for  its  financial 
news  services. 

Separately,  Sports  Network,  an  inde¬ 
pendent  sports-reporting  service  based 
in  Huntingdon  Valley,  Pa.,  said  it  has 
opened  its  first  full-time  bureaus,  in 
New  York,  Chicago  and  Los  Angeles. 

A  division  of  Computer  Information 
Network  Inc.,  Sports  Network  employs 
about  70  people,  but  it  uses  a  network 
of  over  300  stringers  worldwide,  said 
president  and  CEO  Mickey  Charles. 

The  company  said  the  bureaus  were  a 
response  to  increasing  demand  — 
clients  include  the  TV  networks.  Tri¬ 
bune  Co.,  and  on-line  information 
companies  Comtex,  Delphi  and  Nexis 
—  and  it  planned  to  open  others  in 
San  Francisco,  Detroit,  Miami,  Boston, 
Toronto,  Montreal,  Atlanta,  St.  Louis 
and  Texas. 


The  columnist’s  tweak  at  the  burger  behemoth 
highlights  a  stewing  controversy  over  the  growing 
commercialization  of  the  Internet,  which  for  years 
been  the  virtual  meeting  place  of  scientists  and 
computer  buffs. 
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On-line  price  war 

PRODIGY  CUT  ITS  prices  recently 
and  ignited  a  price  war  in  the  budding 
market  for  computer  information  ser¬ 
vices  for  consumers. 

Prodigy,  a  joint  venture  of  Sears  and 
IBM,  announced  a  lower-cost  member¬ 
ship  option:  $9.95  a  month,  including 
five  hours  of  use.  Additional  use  costs 
$2.95  an  hour. 

Its  previous  price,  $14  95  for  unlimit¬ 
ed  access  to  most  services,  remains  an 
option.  But  Prodigy  lowered  charges  — 
to  $2.95  an  hour,  from  $3.60  —  for  us¬ 
ing  premium  services  such  as  bulletin 
boards  and  travel  reservations  in  excess 
of  the  five-hour  limit. 

America  Online  responded  the  same 
day  by  cutting  its  hourly  rate  to  $2.95, 
from  $3.50.  It  continues  to  charge  $9.95 
a  month. 

CompuServe,  the  largest  computer 
information  service  for  consumers, 
charges  $8.95  a  month  for  unlimited 
basic  service.  About  4.7  million  U.S. 
residents  subscribe  to  on-line  services, 
and  at  the  16%  annual  growth  rate 
recorded  last  year,  the  number  will  be 
about  5.3  million  by  the  year’s  end,  ac¬ 
cording  to  Digital  Information  Group  of 
Stamford,  Conn.  — AP 

PAFET  names  execs 

PAFET,  THE  CONSORTIUM  of  six 
media  companies  formed  to  research, 
develop  and  evaluate  emerging  technol¬ 
ogy  that  can  support  the  creation  of 
new  media  products  and  services, 
named  David  Lipman  chairman,  and 
Marla  McDonald  executive  director  of 
its  operating  committee. 

The  Partners  Affiliated  for  Explored 
Technology  include  A.H.  Belo  Corp., 
Central  Newspapers  Inc.,  Cowles 
Media  Co.,  Freedom  Communications 
Inc.,  McClatchy  Newspapers  and 
Pulitzer  Publishing  Co. 

Based  in  St.  Louis,  Lipman  is  chair¬ 
man  of  Pulitzer  2000,  Pulitzer  Publish¬ 
ing’s  research  and  development  unit.  As 
committee  chairman,  he  replaces  Pat 
Irestone,  who  left  Cowles  Media’s  Min¬ 
neapolis  Star  Tribune  last  month  to  be¬ 
come  president  and  chief  operating  of¬ 
ficer  of  SpanLink  Communications. 

Dallas-based  publishing  technology 
specialist  McDonald,  most  recently  a 
consultant  with  Coopers  &.  Lybrand, 
fills  a  new  PAFET  position.  Alan  Fla¬ 
herty  of  ComPlan  Inc.  served  in  the 
role  of  executive  director  during 
PAFET’s  formation. 
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The  1995  Editor  &  Publisher  Journalism  Awards  and  Fellowships  Directory  will 
be  used  year  long  as  the  definitive  source  of  information  for  awards,  fellowships, 
grants  and  scholarships  available  to  journalism  students  and  journalists. 
Hundreds  of  awards  in  all  areas  of  newspapering  are  included  in  this  unique 
directory-a  convenient  pullout  section  in  the  December  31st  issue  of  E&P. 


Make  sure  ads  promoting  your  special  awards  are  part  of  this  important  section 
which  will  reach  more  than  83,000  readers.  Call  your  local  E&P  advertising  rep¬ 
resentative,  or  call  Advertising  Director  Steve  Townsley  at  (212)  675-4380,  to 
reserve  your  space  today! 
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News  Tech 


Vendors^ 

appointments 

Who’s  where  at  newspapers’  suppliers 


James  Fuller,  formerly  systems  mart' 
ager  at  the  Enterprise,  Brockton, 
Mass.,  joined  Harris  Publishing  Sys¬ 
tems  Corp.,  Melbourne,  Fla.,  as  a  cus¬ 
tomer  support  site  manager. 

Since  1990  Fuller  held  classified  ad 
taking,  ad  make-up  and  pressroom  ap¬ 
prentice  positions.  He  became  business 
systems  manager  before  overseeing  in¬ 
stallation  and  start-up  of  publishing 
systems  from  Harris. 

Harris  also  opened  a  Mexico  City 
office,  managed  by  sales  director  Mar> 
CO  Antonio  Munguln,  who  will  as¬ 
sist  with  sales  elsewhere  in  Latin 
America.  A  communications  and  elec¬ 
tronics  engineer,  Munguia’s  20-plus 
years  in  the  newspaper  industry  in¬ 
clude  work  for  newspaper  and  radio 
station  owner  Organizacion  Editorial 
Mexicana,  where  he  served  for  d'/z 
years  as  technology  vice  president  for 
its  El  Sol  group. 

Mark  Niomann-Ross  joined  Man¬ 
aging  Editor  Software  Inc.,  Jenkin- 
town.  Pa.,  as  director  of  third-party  de¬ 
velopment,  working  with  third  parties 
connecting  to  Managing  Editor  appli¬ 
cations  and  Quark  XTensions. 

Based  in  Denver,  he  also  serves  as 
key  liaison  to  Quark  Inc.,  where  he 
previously  guided  XTension  developers 
and  served  for  five  years  as  third-party 
product  manager.  He  earlier  spent  five 
years  in  the  printing  industry. 

Vern  Crandall  was  appointed  to  the 
new  position  of  software  development 
and  quality  control  vice  president  at 
Digital  Technology  International, 
Orem,  Utah. 

A  computer  science  professor  at 
Brigham  Young  University  for  24  years 
and  a  software  development  consultant 
to  various  computer  firms,  Crandall 
developed  the  software  engineering 
curriculum  for  IBM’s  Technical  Educa¬ 
tion  and  in-house  training  for  Sperry, 
Novell,  Microsoft,  Unisys  and  other 


organizations.  He  was  software  devel¬ 
opment  vice  president  at  Novell  Inc. 
before  becoming  senior  staff  engineer 
at  SunSoft  Inc.,  a  Sun  Microsystems 
company. 

Sales  support  staffer  Barry  Krusa 
was  promoted  to  West  Coast  regional 
sales  manager,  replacing  John  Por- 
chulyn,  who  left  to  run  his  own  Los 
Angeles-area  photography  and  imaging 
service  bureau.  Kruse  earlier  worked 
for  System  Integrators  Inc.’s  Telco  divi¬ 
sion. 

Nicola  Drapoau  was  promoted  to 
executive  vice  president  and  chief  op¬ 
erating  officer  at  National  Digital 
Corp.,  Falls  Church,  Va. 

Before  joining  NDC  in  March  as 
general  manager  and  sales  vice  presi¬ 
dent,  Drapeau  held  sales  management 
positions  with  ADP  and  MCI  sub¬ 
sidiary  Async. 

The  provider  of  image  management 
systems  also  appointed  hardware  and 
software  development  manager  and 
consultant  Warron  Holford  as  man¬ 
ager  of  NDC’s  coming  archive  product 
and  Jacquoline  Burton,  formerly  in 
sales  and  marketing  at  Async  and 
Comsys  Technical  Services,  as  market¬ 
ing  director. 

Joo  Snoll  was  promoted  to  business 
unit  manager  for  the  publishing  divi¬ 
sion  at  Seattle-based  network  integra¬ 
tor  NovX  Systems  Integration. 

New  publishing  systems  engineers  at 
NovX  are:  Lisa  Frlodman,  formerly 
system  project  manager  at  the  Everett, 
Wash.,  Herald  for  six  years  and  earlier 
with  the  Washington  Post  for  five  years; 
Tom  McKInnoy  (front  end  and  data¬ 
base  installations),  a  former  systems 
vice  president  for  a  South  American- 
based  multinational  corporation;  Bry- 
on  Bakor  (front  end  and  pagination 
installations),  who  had  been  data  pro¬ 
cessing  manager  for  four  years  at  the 
Yakima  (Wash.)  Her  aid' Republic. 


Esthor  Nolton,  formerly  product 
manager  for  ESE  Inc.,  and  earlier  with 
Atex,  both  in  Bedford,  Mass.,  was  ap¬ 
pointed  customer  services  manager  for 
Edgil  Associates,  No.  Chelmsford, 
Mass.,  where  her  customer  accounts 
responsibilities  include  installation 
and  customer  support  services  and  im¬ 
plementation  of  upgrades  and  options. 

Jeff  Koslorek,  formerly  with  Ori¬ 
on  Electronics  Corp.,  Acton,  Mass., 
was  hired  as  marketing  coordinator. 

Edward  Houcek  was  promoted  from 
sales  manager  to  sales  and  marketing 
vice  president  at  Software  Consulting 
Services,  Nazareth,  Pa. 

A  20-year  industry  veteran,  Houcek’s 
responsibilities  include  promotion 
strategy  for  the  full  product  line,  trade 
shows  and  advertising. 

SCS  also  announced  the  promotion 
to  project  management  director  of  cir¬ 
culation  project  manager  Kurtli 
Jackson,  who  now  oversees  produc¬ 
tion  schedules  of  all  products  and  the 
creation  and  coordination  of  schedules 
with  customers. 

Michael  MartuccI  was  appointed  to 
the  new  position  of  sales  and  market¬ 
ing  director  at  PressLink,  Reston,  Va. 

Before  joining  Knight-Ridder’s  on¬ 
line  service  for  the  media,  Martucci 
worked  for  TelePad  Corp.,  maker  of 
hand-held  computers,  and  Apple 
Computer’s  Federal  Systems  Group. 

Tim  Flaherty,  formerly  DuPont 
Newspaper  Systems  marketing  vice 
president,  formed  TP.  Flaherty  Associ¬ 
ates,  Bedford,  N.H.,  a  prepress  tech¬ 
nology  consulting  firm.  Services  in¬ 
clude  workflow  and  ROl  analyses, 
planning  for  new  technology,  RFP  gen¬ 
eration  and  management,  system  eval¬ 
uation  and  installation  management 
and  technology  tutorials. 

Flaherty’s  involvement  with  news¬ 
papers  began  more  than  20  years  ago 
at  the  Eagle-Tribune,  when  tbe 
Lawrence,  Mass.,  daily  converted  to 
cold  type.  He  joined  Compugraphic 
under  Bill  Garth,  then  took  up  the 
marketing  post  at  start-up  Hendrix 
Electronics,  becoming  involved  in  early 
pagination  efforts. 

After  moving  to  Harris,  where  he 
served  as  international  marketing  di¬ 
rector,  he  returned  to  Hendrix  (Hastech) 
as  sales  and  marketing  vice  president. 
Crosfield  acquired  Hastech,  then 
Dupont  acquired  Crosfield. 
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Customer  Support 


You  may  never  have  a  major  hardware  or  software  problem  with 
your  SII  publishing  system.  But  even  little  glitches  can  look  huge 
at  2  a.m.  At  times  like  this,  it’s  good  to  have  someone  you  can  call. 

That’s  why  we  created  SllG/oba//Vet™.  From  around  the  world, 
around  the  clock,  you  can  talk  to  Sll  experts  for  fast  and  thorough 
answers  to  hardware,  software  or  network-related  problems.  From 
the  SWGlobaUiet  service  center,  Sll  technicians  can  look  into  your 
system  in  real-time,  check  out  what’s  wrong  and  help  you  fix  it. 


System 


Integrators,  Inc.® 

Call  or  ^  SO  today  for  your  free  video,  SAGIobaltiet’' on  Commarxl 
1-800-44S-4744 

Real  Issues.  Solid  Answers."" 


SWGlobalNet.  When  you  have  questions  -  we’re  the  answer. 


The ‘S' SfNem  Inofranv  Inc,  SO.  Itol  fawo.  Sdd  Anwn.’.  aid  SUGIciUNr  ac  RCHacd  ndanab  of  S^HRB  Iratyaion.  Inc. 


Technical  Briefs 


New  board  at  SII 

THE  SYSTEM  INTEGRATORS  Inc. 
reorganization  plan  took  effect  Oct.  31, 
as  it  emerged  from  Chapter  11  bank¬ 
ruptcy  protection  and  named  a  new 
board  of  directors,  which  had  its  first 
meeting  this  month. 

All  four  directors  have  backgrounds 
in  computing  and  telecommunications 
technologies.  Early  in  their  careers  the 
outside  directors  were  IBM  managers. 

In  addition  to  SII  president  and  CEO 
William  Aaronson,  the  board  consists 
of  George  Martin,  executive  vice  presi¬ 
dent,  mass  marketing,  for  Dun  &  Brad- 
street  Information  Services,  Vaughn 
Morgan,  founder  of  Cybertek  Corp. 
and  a  private  investment  counselor,  and 
Edward  Thompson,  former  Amdahl 
Corp.  chief  financial  officer. 

Ziff  sell-off 
nearly  finished 

IN  THE  SECOND  and  third  phases  of 
its  self-liquidation,  the  Ziff  family’s  in¬ 
formation  empire  has  agreed  to  sell  its 
Information  Access  Co.  to  Thomson 
Corp.  for  $465  million,  and  its  trade 
show  business  to  a  Japanese  company 
for  $202  million.  The  Thomson  agree¬ 
ment,  announced  Oct.  31,  was  expected 
to  close  by  year’s  end. 

Information  Access,  based  in  Foster 
City,  Calif.,  is  an  information  database 
whose  clients  include  30,000  public, 
academic  and  corporate  libraries. 

The  deals  follow  by  a  week  the  an¬ 
nouncement  of  the  planned  sale  of  Ziff’s 
core  computer  and  trade  magazine  hold¬ 
ings,  New  York-based  Ziff-Davis  Publish¬ 
ing  Co.,  publisher  of  the  one  million-cir¬ 
culation  PC  Magazine,  to  the  invest¬ 
ment  firm  Forstmann,  Little  &  Co.  for 
$1.4  billion. 

Thomson’s  acquisition  also  follows 
the  rejection  of  its  bid  to  buy  Mead 
Data  Central,  operator  of  the  Nexis 
database.  That  electronic  information 
reseller  was  awarded  to  Reed  Elsevier 
for  $1.5  billion. 

Thomson,  a  publicly  traded  holding 
company  based  in  Toronto,  reported 
$5.9  billion  in  revenues  last  year,  in¬ 
cluding  about  $2.8  billion  from  its  infor¬ 
mation  and  publishing  group. 

Ziff  has  been  for  sale  since  last  June. 
The  private,  family-controlled  firm 
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founded  by  William  Ziff  Jr.  hired  hazard 
Freres  &  Co.  as  its  advisor. 

Also  on  Oct.  31,  the  Ziff  family  said  it 
had  agreed  to  sell  its  trade  show  and 
conference  businesses  to  Softbank 
Corp.  of  Tokyo. 

Still  for  sale  is  Ziff’s  Interchange  Net¬ 
work  Co.,  which,  according  to  plans 
will  serve  as  the  platform  for  the  elec¬ 
tronic  versions  of  the  Washington  Post 
and  Minneapolis  Star  Tribune. 


MEDIA  GENERAL,  RICHMOND, 
Va.,  said  it  will  sell  its  49%  interest  in 
the  Pronapade  100%  recycled 
newsprint  mill  in  San  Luis  Potosi,  Mex¬ 
ico,  to  majority  owner  PIPSA,  an 
agency  of  the  Mexican  government. 

PIPSA  has  held  an  option  to  buy  out 
Media  General’s  stake  for  $3.6  million. 
On  Jan.  31  it  is  to  pay  that  sum  plus  in¬ 
terest  dating  from  Oct.  15. 


US.  DAILY  NEWSPAPERS  consumed 
730,000  metric  tons  of  newsprint  in  Au¬ 
gust,  3.4%  more  than  a  year  earlier,  ac¬ 
cording  to  revised  figures  released  by 
the  Newspaper  Association  of  America. 

Publishers’  end-of-month  August 
newsprint  inventories  totaled  996,000 
tons,  representing  a  4Tday  supply,  a 
13.1%  decline  from  the  1.146  million 
tons  (49  days)  in  August  1993. 

Orlando  Sentinel 
bills  direct 

THE  ORLANDO  SENTINEL  has 
shifted  to  direct  billing  of  all  280,000 
home  delivery  subscribers. 

The  move,  accomplished  over  15 
months,  centralized  billing  records  of 
more  than  200  contract  distributors.  It 
was  led  by  a  special  interdepartmental 
task  force  and  was  completed  three 
months  ahead  of  schedule. 

The  change,  designed  to  serve  read¬ 
ers  better,  “positions  us  to  communicate 
directly  with  our  subscribers  and  will 
certainly  sharpen  our  acquisition  and 
retention  actions,”  said  Robert  Eickhoff, 
vice  president  and  circulation  director. 


Direct  billing  enhances  circulation 
marketing  and  database  marketing  ca¬ 
pabilities.  To  those  ends,  the  Sentinel  is 
testing  a  coupon  book  designed  to  re¬ 
ward  subscription  upgrades,  and  plans 
call  for  extensive  use  of  bill  inserts  as  a 
way  to  communicate  with  subscribers. 


A  TWO-DAY  symposium  on  newspa¬ 
per  operations  will  be  held  Feb.  22-23 
in  Orlando  by  the  Newspaper  Associa¬ 
tion  of  America  and  the  INCA-FIEJ 
Research  Association.  It  is  the  first  time 
the  two  organizations  have  joined  to 
present  such  a  meeting. 

“Newspaper  Operations  Around  the 
World:  Learning  from  Each  Other”  will 
feature  U.S.  and  European  publishers 
and  industry  experts.  Keynote  speakers 
will  be  Tribune  Co.  and  NAA  chair¬ 
man  Charles  Brumback  and  IFRA  and 
Ringier  AG  chairman  and  president 
Michael  Ringier. 

Sessions  will  look  at  approaches  and 
solutions  implemented  in  different 
countries  regarding  the  issues  of  labor 
relations,  government  regulation,  repro¬ 
duction  quality,  global  industry  stan¬ 
dards,  newsprint  management,  produc¬ 
tion  automation  and  customer  satisfac¬ 
tion. 

The  large  memberships  of  both  orga¬ 
nizations  represent  countries  world¬ 
wide,  although  NAA  is  principally  a 
North  American  group  and  IFRA,  a 
European  group.  The  latter  is  the  tech¬ 
nical  arm  of  the  International  Federa¬ 
tion  of  Newspaper  Publishers,  and  was 
created  by  incorporation  of  the  Inter¬ 
national  Newspaper  Color  Association. 


CTEXT  INC.  MOVED  across  Ann  Ar¬ 
bor,  Mich.,  to  1428  E.  Ellsworth  Rd. 
(313/677-4700),  where  it  has  larger  cus¬ 
tomer-training  facilities. 


EDGIL  ASSOCIATES  INC.  makes  a 
short  move  this  month  to  a  larger 
building  in  North  Chelmsford,  Mass.  Its 
new  telephone  number  is  (508)  251- 
9932. 


NAA,  IFRA  to  hold 
joint  symposium 


Media  General 
sells  stake  in  mill 


Newsprint  numbers 


CText  relocates 


Edgil  moves 
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Together 

Continued  from  page  13 

to  tell  if  the  program  will  be  successful 
—  the  bulk  of  the  computer  hookups 
will  be  made  in  1995  —  but  he  stressed 
that  a  lot  of  research  was  employed  to 
assure  Bell  that  it  had  a  good  chance 
of  coming  up  with  a  hit. 

Graham  added  that  some  alliances 
have  failed  because  they  lacked  a  “vi¬ 
able  market. 

“Alliances  are  filled  with  risks,”  he 
warned,  “but  if  you  wait  too  long  you 
could  be  crowded  out  of  the  market. 
We’re  charting  a  new  course  on  the 
electronic  frontier  that  will  produce 
new  customers  and  expanding  profits.” 

Earl  Mix,  Jr.,  president  and  chair¬ 
man  of  Centennial  Media  Corp.,  an¬ 
other  large  Yellow  Pages  producer,  said 
YPPA  research  has  shown  that  Yellow 
Pages  partnerships  with  other  media 
work  out  well. 

When  an  advertiser’s  message  is  in¬ 
corporated  into  Yellow  Pages  and  oth¬ 
er  media,  he  noted,  the  number  of  peo¬ 
ple  who  are  influenced  by  the  message 
increases  up  to  twice  as  much,  com¬ 
pared  to  its  impact  on  television  and 
radio  or  in  newspapers  and  magazines. 

“This  is  a  compelling  reason  for  Yel¬ 
low  Pages  to  understand,  explore  and 
experiment  with  other  media,  in  creat¬ 
ing  new  ways  to  support  delivering  the 
advertiser’s  message  with  greater  cross¬ 
media  weight,”  Mix  asserted. 

Centennial,  he  said,  has  put  this 
theory  to  work  in  its  alliance  with 
KKTV  in  Boulder,  Colo.  Mix  said  that 
the  station’s  original  information  pack¬ 
age  of  weather,  sports  and  stocks  re¬ 
ports  is  far  more  readily  available 
through  the  distribution  of  Centenni¬ 
al’s  directory. 

Although  he  shied  away  from  pro¬ 
jections  of  double-digit  revenue  growth 
due  to  their  participation.  Mix  was  still 
bullish  on  the  subject  of  partnerships. 

“Media  is  changing,”  he  explained. 
“We  must  be  involved  despite  the  un¬ 
certainties  of  the  outcome,  for  it  is 
only  in  this  way  that  we  can  help 
shape  the  future  arrangements  of  me¬ 
dia  packages  ...  to  help  our  customers 
reach  their  customers.” 

Annenberg  fellow 

USA  TODAY  FOREIGN  editor  Johan¬ 
na  Neuman  has  been  named  a  fellow 
for  1994-95  at  the  Annenberg  Washing¬ 
ton  Program  in  Communications  Policy 
Studies  of  Northwestern  University. 


Strike 

Continued  from  page  1 7 

said  the  changes  would  “benefit  editors 
in  running  the  newsroom.” 

In  a  week  that  saw  San  Francisco’s 
daily  newspapers  essentially  cease  pub¬ 
lishing  in  a  bitter  strike  and  the  lock¬ 
out  of  unions  at  Southam  Inc.’s  Van¬ 
couver  Sun  and  Vancouver  Province  in 
Canada,  the  Sun-Times  settlement  was 
a  kind  of  throwback  to  traditional 
newspaper  labor  negotiations. 

“Despite  the  rhetoric  the  Guild  had 
to  know  by  what  we  did  .  .  .  that  we 
weren’t  out  to  create  a  war,”  Artz  said. 
“We  weren’t  out  to  put  them  out  to  the 
edge  and  push  them  over.  What’s  dif¬ 
ferent  certainly  in  .  .  .  San  Francisco  is 
they  [are]  out  to  make  fundamental 
changes  in  the  relationship.  That  was 
never  our  intention.” 

Camera 

Continued  from  page  1 8 

If  anything,  the  lawyer  said,  Ito’s 
concerns  might  be  exacerbated  if  the 
cameras  are  prohibited,  “as  news  media 
might  turn  to  other  areas  rather  than 
covering  the  court  proceedings.” 

Sager  termed  the  courtroom  TV 
camera  “the  most  accurate  source  of 
information  the  public  may  have”  of 
the  trial. 

When  Ito  pointed  to  the  boxes  of 
letters,  saying  only  800  of  them  fa¬ 
vored  courtroom  TV,  the  lawyer  re¬ 
sponded  by  saying,  “My  clients  would 
be  happy  to  organize  a  letter-writing 
campaign  if  that  is  the  way  the  court 
were  to  decide  issues  in  this  case  .... 
I  would  urge  the  court  not  to  make  rul¬ 
ings  based  on  public  opinion.  If  20,000 
people  wrote  and  said  the  DNA  evi¬ 
dence  should  come  in,  I’m  sure  the 
court  would  not  make  an  opinion 
based  on  the  fact  that  the  public  has 
spoken.” 

Sager  further  argued  that  the  TV 
camera  should  remain  for  the  prelimi¬ 
nary  motions  as  well  as  for  the  trial. 
She  said  print  journalists  would  be  es¬ 
pecially  hard  hit  by  its  removal,  since 
many  of  them  rely  on  watching  pro¬ 
ceedings  on  pressroom  monitors  due  to 
the  limited  media  seating  in  the  court¬ 
room. 

Floyd  Abrams,  a  prominent  New 
York  First  Amendment  attorney,  who 
represented  Court  TV,  said,  “In  a 
sense,  I  speak  for  the  camera  itself,  and 
the  camera  pleads  absolutely  —  100% 
—  not  guilty.  It  didn’t  do  anything 


wrong  or  show  anything  wrong.  It 
hasn’t  shown  anything  outside  the 
courtroom  or  violated  any  court  rule.” 

Abrams  added  that  nothing  harmful 
has  happened  in  the  presence  of  the 
camera.  “The  camera  has  not  been  the 
problem  and  will  not  be  the  problem,” 
he  said. 

ACLU  attorney  Douglas  Mirell  sup¬ 
ported  media  lawyers’  efforts  to  keep 
the  camera  running  during  the  actual 
trial  hut  agreed  with  the  defense, 
which  wants  to  bar  it  during  the  pre¬ 
liminary  stage. 

Ito  apparently  will  rule  on  that  issue 
at  a  later  date  after  arguments. 

Shop  Talk 

Continued  from  page  56 

over,  and  suggest  solutions? 

•  Art  critics.  Michelangelo’s  Sistine 
Chapel  frescoes,  Velasqez’  Las  Meninas 
at  the  Prado,  and  Veronese’s  Marriage 
at  Cana  at  the  Louvre,  look  very  dif¬ 
ferent  than  they  did  ten  years  ago. 
Mainly  to  beef  up  tourist  revenues,  art 
conservators  are  mounting  more  and 
more  aggressive  restoration  campaigns. 
Let  independent  critics,  not  in  the 
conservators’  pockets,  honestly  assess 
such  projects  for  the  public. 

•  Conventioneers.  Noted  naturalists, 
biologists,  geologists,  meteorologists, 
anthropologists,  doctors,  and  histori¬ 
ans,  often  convene  in  far  places.  They 
should  be  encouraged  bring  their  spe¬ 
cial  viewpoints  to  bear  upon  the  con¬ 
vention-hosting  sites  at  which  they 
find  themselves,  not  just  by  way  of 
conference  papers  but  also  in  the  me¬ 
dia. 

•  Artists.  A  century  ago,  sketchers, 
etchers,  watercolorists  and  photogra¬ 
phers  roamed  the  planet  doing  travel- 
book  and  magazine  illustrations.  Now 
that  art  reproduction  costs  have  plum¬ 
meted,  that  grand  and  glorious  tradi¬ 
tion  ought  to  be  revived. 

In  short,  the  travel  industry  can 
cause  fresh  winds  to  blow  throughout 
the  media. 

The  money  is  there  and  the  creative 
possibilities  are  brilliant.  Private  cul¬ 
tural  foundations  should  be  established 
for  the  purpose.  Book,  magazine  and 
newspaper  publishers  can  play  their 
parts  as  well,  mainly  by  negotiating 
proper  (not  “work  for  hire”)  copyright 
agreements  up  front. 

Concerted  action  is  required  of 
course.  The  immediate  necessity,  I  re¬ 
peat,  will  be  to  establish  a  proud  and 
unashamed  Rule  of  Uniform  Disclo¬ 
sure. 
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Syndicates/News  Services 


Future  not  a  shock 
for  ‘Dr.  Tomorrow’ 

Canadian  columnist  Frank  Ogden  tells  an  audience 
of  feature  editors  that  change  should  be  embraced 


by  David  As  tor 

ANY  AUDIENCE  MEMBERS  that 
were  still  half  asleep  when  Frank  Og¬ 
den  began  speaking  quickly  received  a 
wake-up  call  —  from  the  future. 

“If  you’re  not  part  of  the  bulldozer  of 
change,  you’re  going  to  be  part  of  the 
road,”  warned  “Dr.  Tomorrow,”  who  re¬ 
cently  addressed  American  Associa¬ 
tion  of  Sunday  and  Feature  Editors 
conventioneers  in  Seattle  at  the  un¬ 
godly  hour  of  7:50  a.m. 

The  Vancouver-based  futurist,  who 
writes  a  column  syndicated  in  Canada, 
added:  “You’ve  got  to  look  through 
new  eyes,  not  through  industrial-age 
eyes.  Knowledge  is  doubling  every  18 
months.  Ninety  percent  of  the  prod¬ 
ucts  that  will  be  used  in  10  years  still 
don’t  exist.” 


Frank  Ogden  works  out  of  a  “floating 
electronic  cottage”  —  a  houseboat 
moored  in  Vancouver  harbor. 


Ogden  cited  a  number  of  coming  or 
current  products  and  technological  ad¬ 
vances,  many  originating  in  Asia.  They 
include  ceramic  scissors  tough  enough 
to  cut  through  a  bulletproof  vest,  sili¬ 
con/limestone  houses  that  can  be 
erected  in  two  hours,  cars  that  open 
via  fingerprints  rather  than  keys,  and  a 
CD-ROM  that  will  use  a  layer  system 
to  have  enough  storage  capacity  for 
100,000  books. 

“Students  with  a  computer  already 
have  access  to  more  information  in 
one  evening  than  their  parents  had  in 
a  lifetime,”  said  the  74'year-old  Ogden. 

But  what  about  information  over¬ 
load?  “It’s  a  myth,”  declared  the  widely 
traveled  speaker  and  consultant,  not¬ 
ing  that  the  human  brain  will  adapt  to 
handle  an  increasingly  digital  world. 

Ogden,  whose  “Dr.  Tomorrow”  col¬ 
umn  clients  include  newspapers  owned 
by  the  Vancouver-based  Sterling 
chain,  is  also  an  author.  His  latest  ef¬ 
fort,  The  Last  Book  You’ll  Ever  Read 
and  Other  Lessons  for  the  Future 
(Macfarlane  Walter  &  Ross,  Toronto) 
was  published  simultaneously  in  print 
and  on  computer  disk. 

The  new  America  is 
focus  of  a  new  wire 

A  DIVERSITY-THEMED  daily  wire 
service  has  been  introduced  by  the 
New  York  Times  Syndicate. 

The  New  America  News  Service 
offers  approximately  15  stories  a  week 
by  and  about  ethnic  communities, 
women,  gays  and  lesbians,  youth  and 
the  disabled.  Some  of  the  material  is 
accompanied  by  art. 

Included  is  commentary  by  Leroy 
Aarons,  formerly  of  the  Oakland  Tri¬ 
bune,  on  gay  and  lesbian  issues;  Tim 


Giago,  publisher  of  Indian  Country  To¬ 
day,  on  Native  American  issues;  Juan 
Gonzalez  of  the  New  York  Daily  News 
on  Hispanic  issues;  and  Bill  Maxwell 
of  the  St.  Petersburg  Times  on  black  is¬ 
sues. 

There  is  also  news  about  demo¬ 
graphic  trends,  immigration  issues  and 
workplace  changes  reported  by  award¬ 
winning  Washington,  D.C.,  journalist 
Eileen  Shanahan;  selections  from  Na¬ 
tional  Public  Radio’s  Crossroads  pro¬ 
gram;  and  a  weekly  “Coming  to  Amer¬ 
ica”  feature  adapted  from  Ellis  Island 
oral  histories. 

Lifestyle  features  include  columns 
on  world  music,  living  with  disabilities 
and  international  foods. 

In  addition,  there  is  a  Q&A  on  pop- 
culture  topics  by  19-year-old  Samantha 
Shapiro,  excerpts  from  books  by  writ¬ 
ers  of  color  and  regular  selections  from 
more  than  50  publications. 

Syndicate  executive  editor  Gloria 
Brown  Anderson  said  the  service  “is 
designed  to  tap  the  richness  of  the  new 
America,  a  dynamic  country  taking  on 
new  looks  and  customs  as  the  popula¬ 
tion  changes.” 

Charter  clients  include  the  Arizona 
Republic,  Atlanta  Journal  &  Constitu¬ 
tion,  Boston  Globe,  Denver  Post, 
Houston  Chronicle,  New  Orleans 
Times-Picayune,  Portland  Oregonian 
and  San  Jose  Mercury  News. 


Clockwise,  from  upper  left,  are  Juan 
Qonzalez,  Eileen  Shanahan,  Leroy 
Aarons  and  Tim  Qiago. 
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XTU'RE  iSOINg 


Scar  is  up  to  no  good  in  this  Disney-created  strip. 


‘Lion  King’  comics 
are  offered  by  King 

A  FOUR-WEEK  series  of  comics  based 
on  Disney’s  blockbuster  Lion  King  film 
is  being  offered  by  King  Features 
Syndicate. 

“Simba’s  Winter  Festival,”  which  is 
available  in  color  or  black  and  white, 
has  already  been  sold  to  more  than  200 
papers. 

UFS  is  distributing 
cartoons  by  Davies 

THE  EDITORIAL  CARTOONS  of 
Matt  Davies  are  being  offered  by  Unit¬ 
ed  Feature  Syndicate. 

Davies  is  the  award-winning  car¬ 
toonist  for  the  11  Gannett  Suburban 


Newspapers  headquartered  in  White 
Plains,  N.Y.  His  work  has  also  ap¬ 
peared  in  USA  Today,  the  Neic  York 
Times  and  Newsweek. 

Originally  from  London,  England, 
Davies  moved  to  the  U.S.  in  1983  and 
studied  illustration  and  fine  art  at  the 
Savannah  College  of  Art  and  Design 
in  Georgia  and  the  School  of  Visual 
Arts  in  New  York  City. 

Tribune  has  service 
with  on-line  listings 

TRIBUNE  MEDIA  SERVICES  has 
announced  the  creation  of  a  service 
that  will  provide  newspapers  with  up- 
to-date  listings  of  celebrity  guest  ap¬ 
pearances  and  other  major  events  on 
the  nation’s  on-line  services. 

“What’s  Online”  —  available  in  dai¬ 
ly  and  weekly  formats  —  also  will  in¬ 
clude  highlights,  previews,  reviews  and 
tips. 

“Interest  in  on-line  services  grows 
every  day  and  on-line  events  are  get¬ 


ting  more  and  more  interesting,”  said 
TMS  vice  president/editorial  and  de¬ 
velopment  Michael  Silver.  “Just  like 
newspapers  became  a  source  for  radio 
listings  and  now  print  television  list¬ 
ings,  we  think  the  time  is  right  for 
newspapers  to  begin  to  help  readers 
find  out  what’s  on  line.” 

The  new  service  will  cover  Com¬ 
puServe,  Prodigy,  America  Online, 
GEnie,  Delphi,  eWorld  and  Inter¬ 
change  as  well  as  significant  events 
from  regional  services,  such  as  those 
operated  by  newspapers. 

TMS,  which  will  authorize  subscrib¬ 
ing  papers  to  use  the  listings  in  their 
own  on-line  services,  also  will  provide 
an  audiotex  version  of  “What’s  On¬ 
line”  through  its  Voice  News  Network. 

Speaking  of  VNN,  the  network’s 
newscasters  recently  reported  on  the 
computer-simulated  baseball  playoffs 
featured  in  the  “What  If .  .  .  ?”  column 
by  Bruce  Herman  of  TMS  (E&P,  Nov. 
5,  p.  37). 

Several  columnists 
are  prize  recipients 

CHUCK  STONE  HAS  won  the  Free¬ 
dom  Forum’s  highest  honor,  the  Free 
Spirit  Award. 

Stone  is  a  Newspaper  Enterprise 
Association  columnist  and  journalism 
professor  who  was  the  first  president  of 
the  National  Association  of  Black 
journalists. 

Another  columnist,  Tim  Giago,  has 
been  inducted  into  the  South  Dakota 
Hall  of  Fame. 

Giago  writes  the  “Indian  Country 
Today”  feature  distributed  by  Knight- 
Ridder/Tribune  Information  Ser¬ 
vices.  He  is  the  founder  of  the  Native 
American-owned  Indian  Country  To¬ 
day  newspaper,  whose  stories  also  ap¬ 
pear  on  the  KRT  wire. 

A  third  columnist,  “Computer  File” 
writer  Lawrence  Magid  of  the  Los  An¬ 
geles  Times  Syndicate,  has  received 
the  National  Center  for  Missing  and 


Exploited  Children’s  Tenth  Anniver¬ 
sary  Award  for  his  work  raising  public 
awareness  about  missing  children. 

Also,  Universal  Press  Syndicate 
columnist  Richard  Reeves  has  won  a 
PEN  Center  USA  West  Literary 
Award  for  his  President  Kennedy:  Pro¬ 
file  of  Power  book. 

Self-syndicated  “Life  in  the  Slow 
Lane”  writer  Gary  Schwartz  has  won 
an  award  for  best  humor  column  from 
the  Washington  Newspaper  Publishers 
Association. 

And  in  an  honor  of  a  different  sort, 
“Sherman’s  Lagoon”  creator  j.P. 
Toomey  of  Creators  Syndicate  was 
the  featured  celebrity  at  a  fund-raising 
dinner  for  the  Texas  State  Aquarium 
in  Corpus  Christi. 


Attention  Opinion 
PAqE  EdiTORs: 

No  one  offers  better  weekly 
commentary  on  Mexico's  most 
pressing  issues  than  the  contributing 
editors  of  the  Copley  News  Service 
Mexico  Wire. 

Six  of  America's  most  respected 
authorities  on  Mexico  write  on  border 
affairs,  the  environment,  politics,  the 
economy  and  more. 

Get  the  views  of  Paul  H.  Boeker, 
president  of  the  Institute  of  the 
Americas  at  UCSD;  Sidney 
Weintraub,  director  of  the 
U.S.-Mexico  Policy  Studies  Program 
at  the  University  of  Texas;  Peter 
Smith,  director  of  the  Center  for 
Iberian  and  Latin  American  Studies  at 
UCSD;  Wayne  Cornelius,  founding 
director  of  the  Center  for 
U.S.-Mexican  Studies;  John  D.  Wirth, 
professor  of  Latin  American  Studies  at 
Stanford  University;  and  George  W. 
Grayson,  professor  of  government  at 
the  College  of  William  &  Mary. 

Call  toll-free  (800)  238-6196  today 
for  a  sample,  or  fax  this  ad  with  your 
name,  address  and  phone  number  to 
(619)  297-0537. 
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Syndicates/News  Services 

Markey  to  Creators 

HUMOR  COLUMNIST  JUDY 
Markey  is  now  with  Creators  Syndi¬ 
cate. 


Judy  Markey 


Markey,  who  was  previously  syndi¬ 
cated  by  United  Media,  is  based  at  the 
Chicago  Suri'Times.  She  is  also  a  pop¬ 
ular  radio  personality  in  Chicago. 

It’s  on  CompuServe 

“RELATIONSHIPS,”  THE  WEEKLY 
column  by  Jane  Adler  of  Whitegate 
Features  Syndicate,  is  now  available 
on  CompuServe. 

In  the  column,  Adler  finds  the  an¬ 
swers  to  reader  questions  such  as  “How 
do  1  work  with  a  perfectionist  boss?” 
and  “How  do  I  encourage  my  husband 
to  go  to  a  doctor?” 

Marotta  compilation 

A  COLLECTION  OF  columns  called 
I  Thought  He  Was  a  Speed  Bump  .  .  . 
and  Other  Excuses  from  Life  in  the  Fast 
Lane  has  been  published  by  Raven- 
scroft  Press. 

The  book  is  by  Terry  Marotta,  who 
has  been  self-syndicating  since  1980 
and  now  appears  in  about  80  news¬ 
papers.  Her  often  humorous  weekly 
feature  discusses  family  life  and  more. 

Marotta  travels  to  numerous  locales 
to  try  to  sell  her  column  to  potential 
clients.  Before  visiting,  she  contacts 
the  local  library  and  offers  to  give  a 
talk  about  her  book.  Then  she  calls  ra¬ 
dio  stations  to  promote  the  book,  the 


talk  and  the  column.  Then  she  calls  lo¬ 
cal  bookstores  and  offers  to  do  sign¬ 
ings. 

“It’s  nice  for  the  library  and  nice  for 
the  town;  it’s  nice  for  the  paper  and  it’s 
certainly  nice  for  me  because  I  get  to 
develop  a  sense  for  each  of  the  cities 
and  towns  where  my  column  appears,” 
said  Marotta,  a  magna  cum  laude  grad¬ 
uate  of  Smith  College  and  former  high 
school  teacher. 

Ravenscroft  is  based  at  P.O.  Box  270, 
Winchester,  Mass.  01890. 

Neat  need  not  apply 

CAREERS  COLUMNIST  LONA 
O’Connor  recently  conducted  a 
“Messy  Office  Contest”  that  drew  re¬ 
sponses  from  190  readers  in  five  states. 

One  woman  revealed  that  the  only 
place  she  could  put  her  fax  machine  in 
her  crowded  home  office  was  over  the 
cat  litter  box. 

The  two  winners,  Florida  steel  sup¬ 
ply  company  owner  Warren  Thomas 
and  Michigan  attorney  Peter  Dawson, 
received  “de-junking”  sessions  with 
professional  organizers. 

The  self-syndicated  O’Connor  is 
based  at  P.O.  Box  810091,  Boca  Raton, 
Fla.  33481. 

A  ‘Wizard’  birthday 

“THE  WIZARD  OF  Id”  by  Johnny 
Hart  and  Brant  Parker  of  Creators 
Syndicate  is  celebrating  its  30th  an¬ 
niversary. 

Syndicate  launched 

A  SYNDICATE  CALLED  Aaron  Ba¬ 
call  Cartoon  &  Illustration  Service 
has  been  founded. 


"  Never  lell  a  banker  that  you  spend  money  like  water, 
or  yoiiMl  have  trouble  floatinii  a  loan.  ** 


BacalPs  “Thou  Jones” 


“ABCis”  currently  offers  an  educa¬ 
tion/teen  panel,  business  panel,  and 
custom-created  cartoons  and  illustra¬ 
tions  for  businesses. 

Syndicate  editor  Bacall  has  been 
drawing  and  selling  cartoons  for  20 
years.  He  has  appeared  in  publications 
such  as  the  Staten  Island  (N.Y.)  Ad¬ 
vance,  Wall  Street  Journal,  National 
Enquirer,  National  Review  and  Satur¬ 
day  Evening  Post  and  in  books  released 
by  publishers  such  as  Contemporary, 
Harper  &  Row,  Viking  and  Warner. 

“ABCis”  is  located  at  204  Arlene 
St.,  Staten  Island,  N.Y.  10314-3204. 

He’s  in  L.A.  bureau 

MATT  KRASNOWSKI,  A  veteran  re¬ 
porter  from  Copley  News  Service’s 
Springfield,  Ill.,  bureau,  has  joined 


Mark  Krosnowski 


Copley’s  Los  Angeles  bureau  as  legal 
affairs  writer.  He’s  currently  covering 
the  O.J.  Simpson  case. 

The  award-winning  journalist  re¬ 
places  Gale  Holland,  who  moved  to 
USA  Today. 

Krasnowski,  31,  has  also  worked  for 
the  Chattanooga  (Tenn.)  Times  and 
written  travel  stories  syndicated  by 
Copley. 

For  papers  in  Texas 

METRO  CREATIVE  GRAPHICS 

shipped  special  flood  damage-related 
graphics  to  its  newspaper  customers  in 
affected  areas  of  Texas. 

The  84-year-old  company  is  based  at 
33  W.  34th  St.,  New  York,  N.Y.  10001. 
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Public  journalism 

Continued  from  page  15 

Koenninger  said.  “There  was  a  litany  of  problems  and  we 
also  found  that  many  people  blamed  the  messenger  for 
crime.  But  it  was  a  gratifying  way  to  connect  with  the  com¬ 
munity,  and  1  feel  very  good  about  what  we  are  doing. 

“It’s  not  easy,  but  it’s  a  way  to  help  the  community.  We 
want  to  know  how  people  go  about  their  daily  lives.  What 
are  their  successes  and  their  failures?” 

The  editor  said  the  paper  also  tries  to  aid  people  in  pene¬ 
trating  government  bureaucracy. 

The  Columbian  sets  up  town  hall  meetings  and  editor- 
public  sessions  each  quarter  so  the  citizenry  “can  tell  us 
what  we’re  doing  right  and,  constructively,  what  we’re  doing 
wrong,”  he  said. 

In  the  same  spirit,  the  paper  has  developed  400  topic  ar¬ 
eas  for  reporters,  ranging  from  “leisure/free  time  to  commu¬ 
nity  glue  —  the  bureaucratic  things  that  hold  a  community 
together  —  and  the  forgotten  people,  such  as  the  homeless 
and  high  school  dropouts,”  he  added. 

The  Columbian,  Koenninger  noted,  is  also  moving  ahead 
with  a  program  to  provide  the  newspaper  to  the  blind  with 
a  new  software  program. 

Michele  McLellan,  team  leader  for  public  life  at  the  Port¬ 
land  Oregonian,  said  the  paper’s  interpretation  of  public 
journalism  is  to  “add  something  to  public  life  rather  than 
just  reflecting  it.” 

In  an  election  campaign,  for  example,  the  Oregonian  at¬ 
tempts  to  synthesize  the  issues  instead  of  “concentrating  on 
the  hot  air,”  she  explained. 

In  the  current  campaign,  the  paper  has  published  75  vot¬ 
er  guides  on  key  issues,  McLellan  said. 

By  asking  readers  to  define  “core  issues,”  the  paper,  in  ef¬ 
fect,  allows  readers  to  shape  coverage,  she  allowed. 

In  keeping  with  this  action,  the  Oregonian  has  published 
a  series  of  broad-issue  stories  based  on  what  it  heard  from 
citizens. 

“This  is  changing  our  idea  of  who  is  our  audience,  and  by 
providing  information  we  are  encouraging  public  participa¬ 
tion,”  McLellan  said. 

For  Bremerton  (Wash.)  Sun  editor  Mike  Phillips,  a  news¬ 
paper’s  decision  to  practice  public  journalism  should  he 
based  on  affirmative  answers  to  two  questions:  Is  their  a 
public  demand  for  it,  and  will  there  be  practical  results? 

“Will  it  mean  better  relations  between  black  and  white 
schools  and  black  and  white  parents?  Will  it  raise  public 
standards  and  confidence?” 

He  said  the  Sun  decided  the  public  journalism  approach 
was  right  for  it  and  plunged  in. 

One  of  its  projects  involved  tapping  into  public  opinion 
and  then  submitting  a  growth  management  plan  to  the 
county  government,  which  put  it  on  the  ballot. 

It  got  50%  of  the  vote  but  it  was  not  enough  to  carry  the 
measure. 

Phillips  said  the  Sun’s  move  was  in  response  to  citizens’ 
groups  “who  came  into  see  us,  slapped  us  around  and  said, 
‘You’ve  got  to  do  something  about  growth  management.’  ” 

In  terms  of  editorial  content,  the  encounter  resulted  in  a 
14-page  report  on  the  problem. 

“You  can  succeed  or  fail  in  public  journalism,  but  you  are 
not  likely  to  succeed  if  you  don’t  try  it  —  especially  if  tradi¬ 
tional  reporting  methods  fail”  in  helping  a  community  deal 
with  its  problems,  Phillips  said. 

Moderator  Chris  Peck,  managing  editor  of  the  Spokane 
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Spokesman'Review,  one  of  the  pioneers  in  public  journal¬ 
ism,  suggested  that  one  question  likely  to  be  asked  by  skep¬ 
tics  is  whether  public  journalism  is  simply  “boosterism.”  He 
quoted  one  editor  as  sneering  at  the  concept  and  comment¬ 
ing,  “It’s  just  a  way  of  making  editors  popular,  and  I  don’t 
care  about  being  popular.” 

But  Rosen  said,  “It’s  not  boosterism.  Every  institution,  in¬ 
cluding  academia,  must  go  through  change  or  lose  credibili¬ 
ty” 

He  described  public  journalism  as  a  tool  that  “pulls  peo¬ 
ple  out  of  their  private  lives  and  puts  them  in  touch  with 
one  another  —  everything  from  political  meetings  to  ball 
games  to  adult  classes  at  the  local  university.” 

The  panelists,  too,  rejected  the  boosterism  label. 

Public  journalism,  Koenninger  observed,  “forces  you  to 
think  like  a  reader,  and  the  idea  is  catching  on.”  ■ES'P 
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254-7646. _ 

_ CARTOONS _ 

ENVIRONMENT  CARTOON  FEATURES 
Wildlife  humor 

For  samples  call  (21 6)  251-1389 
HEALTH  &  FITNESS 
EXPAND  YOUR  PUBUCATION 
INCREASE  READERSHIP-BUILD 
ADVERTISING  REVENUE-Publish 
Your  Own  Health  &  Fitness 
Newspaper  or  Insert. 

Protected  Territories-Major 
Markets  Available-CR  Material 
on  3.5'  disk,  via  modem  or 
mail.  Support  provided.  Low 
monthly  license  fee.  For  free 
kit  and  video  call  1  (800) 

NEW  LIVING  OR  (51 6)  981-7232 


1 

1 

[•1 1 

1 

'  1 

HOUDAYS 


CHRISTMAS  CAROLS  camera  ready 
SONGBOOKS  ready  to  insert 
Tel-Aire  Publications  (800)  749-1841 


_ HUMOR _ 

I  WRITE  FOR  FREE 
the  funniest  humor  column  in  the 
history  of  Western  Civilization. 
(Hey,  don't  lough  till  you  read  it.) 
'Blundering  On'  is  fast-paced  fun  for 
o  wide  audience.  650  words.  Winner, 
Washington  Press  Association  FIRST 
PLACE  awards,  1 993  ond  1 994. 
Save  your  paper  from  folding— call  for 
free  samples.  (619)435-2514. 


MOVIE  REVIEWS 


MINI  REVIEWS.  Essential  information 
for  moviegoers.  Camera  ready.  Star 
photos.  Graphic,  provocative  rating 
system.  Cineman  Syndicate,  PO  Box 
4433,  Middletown,  NY  10940;  (914) 
692-4572.  Fax  (914)692-8311. 


PUZZLE  FEATURES  SYNDICATE 
The  Finest  In  Crossword  Puzzles 
Phone  (800)  292-4308 
9  am  to  6  pm  Pacific  Coast  Time 


SYNDICATION  SERVICES 


Travel  Theater  Restaurant  Wine 
Computer.  Reviews,  Columns,  Features 
NO  CHARGE!  (212)  755-4363 


It's  a  classified  Secret- 

We'll  never  reveal  the  identity  of  an  E&P  box  holder. 

If  you  don'l  want  your  reply  to  go  to  certain  newyopers  (or  companies),  seal 
your  reply  in  an  envelo(»  addressed  to  the  E&P  tlassified  Advertising 
Department  with  an  attached  note  listing  the  newspapers  or  companies  you  do 
not  want  the  reply  to  reach.  If  the  Box  Number  you're  answering  is  on  your  list, 
we'll  discard  your  reply. 


NEWSPAPER  APPRAISERS 

NEWSPAPER  BROKERS 

APPRAISERS  &  BROKERS 
Appraisals  for  estates,  partnerships, 
taxes,  loans,  divorce,  minority  buyouts. 
Reosonoble  fees.  C.  Peter  Jorgensen, 
Medio  Consultants  &  Associates,  222 
Berkeley  St.,  Box  54,  Boston,  MA 
02116.  (617)536-1900 

BILL  MAHHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  o  property,  you  should  call 
(813)  733-8053 

COMPREHENSIVE  APPRAISALS 
rendered  in  confidence  with  core  for 

or  write  Box  3364,  Clearwater  Beach, 

FL  34630.  No  obligation  of  ccxjrse. 

occuracy  and  detail.  Established  rea¬ 
sonable  prices.  James  W.  Hall,  Jr., 

Jim  Hall  Media  Services 

PO  Box  1088,  Troy,  AL  36081 
(205)  566-7198 

FAX  (205)  566-01 70 

BOUTHO-CRIBB  &  Associates 

Our  Firm  Established  in  1 923 

Bob  Bolitho  -  (407)  820-8530 

Box  3008,  Palm  Beach,  FL  33480 

John  T.  Cribb  -  (406)  586-6621 

1  Annette,  Bozeman,  MT  5971 5 
Newspaper  -  Shopper  -  Specialty 

EXPERIENCED  APPRAISERS 

For  estates,  tax,  stock,  asset, 
depreciation,  insurance,  bank, 
partners,  ESOP,  other. 
BOUTHO-CRIBB  &  ASSOCIATES 
Robert  N.  Bolitho, 

Box  3008,  Palm  Beach 

Buyers  or  sellers.  Call  Dick  Briggs. 

(803)  457-3846.  No  obligation. 

Sales  •  Appraisals  •  Consulting 
RICHARD  BRIGGS  &  ASSOCIATES 

Box  579,  Landrum,  SC  29356. 

FL  33480,  (407)  820-8530 

John  T.  Cribb,  1  Annette,  Bozeman,  MT 
59715,  (406)  586-6621 

C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  •  Appraisals  *  Brokers 
(407)  368-4352 

NEWSPAPER  BROKERS 

1 23  NW  13th  St.,  Suite  21 4-8 

625  Sold-Est.  1 959 

Boca  Raton,  FL  33432 

W.B.  GRIMES  &  COMPANY 

PO  Box  442 

Clarksburg,  MD  20871 

Lorry  Grimes-Pres.-(301 )  540-0636 
Tom  Sexton-N.England-(61 7)  446-071 1 

D.  Claussen-MWest-(414)  272-6173 
Bruce  Lontz-CANADA-(51 9)  631  -5709 

C.  PETER  JORGENSEN 

A  Regional  Braker  representing  papers 
in  the  Northeast  with  personal  service. 
Call  for  0  brochure  and  proposal 
before  listing  your  paper.  222  Berkeley 
St.,  Box  54,  Boston,  MA  02116.  (617) 
536-1900. 

NEWSPAPER  BROKERS 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
41 0  Elm  St.,  Troy,  AL  36081 
(205)  566-7198 
FAX  (205)566-0170. 


MEDIAAMERICA  BROKERS 
Straight  talk.  Hard  work.  Results. 
Lenox  Towers,  Suite  1 000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554 
Fax  (404)  233-2318 
Lon  W.  Williams 


MEL  HODELL,  NEWSPAPER  BROKER 
5196  Benito,  Montclair,  CA  91763 
(909)  626-6440  Fax  (909)624-8852 


MICHAEL  D.  UNDSEY 
1221  N.  Kingston  St. 

Gilbert,  AZ  85233  (602)  813-9344 


PHIlilPS  MEDIA  SERVICES,  INC. 
Consultants-Investments 
Management-Brokers 
PO  Box  3308 

Merrifield,VA  221 16-3308 
(703)  846-8410  Fax  (703)  846-8406 


RICKENBACHER  MEDIA  CO. 

No.  1  in  Texas  and  Southwest. 
3828  Mockingbird  Lane 
Dallas,  TX  75205 

(214)  520-7025  FAX  (214)  520-6951 


NEWSPAPERS  FOR  SALE 


COME  TO  A  BEAUTIFUL  part  of  New 
England  and  own  your  own  weekly 
newspaper.  Turn  key  operation  with 
real  estate.  Grass  $500,000.  Real 
estate  value  at  $300,000  (apprax. 
3900  sq.  ft.)  Owner  retiring  after  22 
years.  Send  financials  and  inquiries  to 
Box  07162,  Editor  &  Publisher. 


FLORIDA:  Suburban  weekly  profitable 
$300,000.  Weekly,  small  island  com¬ 
munity  $70,000.  Beckerman  Assoc., 
(813)971-2061 


NEW  MEXICO'S  leoding  alternative 
magazine.  Manthly  tabloid.  Santo  Fe, 
Albuqueraue,  Taos.  6  years  old.  Utne 
Reader-Village  Voice  quality.  Training 
ovai  lable/stable  staff.  $100,000/ 
terms.  Excellent  business  apportunity. 
(505)  986-0105 


PROFITABLE,  UNOPPOSED,  county 
seat  weekly.  Eastern  Kansas  $285,000. 
John  E  von  der  Linden,  Broker,  Box 
275,  Spirit  Lake,  lA  51360,  (712)  336- 
2805. 


REAL  STEAL-For  quick  sale,  $100,000 
gross,  owner  net  $35,000,  rural  Texas 
weekly  with  building  for  $60,000. 
Also,  0  small  paper  available  with 
practically  zero  down.  Bill  Berger, 
Associated  Texas  Newspapers,  1801 
Exposition,  Austin,  TX  78703.  (512) 
476-3950. 


Fax  Your  Ad  To 
(212)  929-1259 


whitesmith  Publication  Services 
Rod  Whitesmith,  (206)  892-71 96 
Box  4487,  Vancouver,  WA  98662 


CLASSIFIED  ADVERTISING  DEADUNES 

I  IN-COLUMN  ADVERT1SEMENTS:Tuesday  noon  (EST)  (or  following  Scrturdoy  issue  i 
I  CLASSIFIED  DISPLAY:  Friday  5pm  (EST)  8  days  prior  to  publication  I 
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ANNOUNCEMENTS 


NEWSPAPERS  WANTED 


AMERICAN  PUBUSHING  COMPANY  is 
aggressively  seeking  newspa^  acc^isi- 
tions  with  circulations  of  5,000  or 
greater.  APC  is  owner/ryerotor  of  373 
publications,  including  96  doily  news¬ 
papers.  All  correspondence  and  dis¬ 
cussions  ore  confidential.  Contact: 

KENNETH  W.  COPE,  Exec.  V.P. 

1 006  West  Harmony 
Neosho,  MO  64850 
Phone  (417)  451-1520 


NEWSPAPERS  WANTED 


THINKING  OF  RETIRING?  Husband/ 
wife  seek  small  doily  or  weekly.  Zone  2 
preferred.  PO  Box  9090,  Trenton,  NJ 
08650.  . 


NEWSPRINT  FOR  SALE 


ROLLS  Aa  SIZES  30#-28# 
BEHRENS  INTERNATIONAL,  CAUF. 
(714)  644-2661,  fox  (714)  644-0283 


&  SUPPLIES 


MAILROOM 


CUSTOM  DESIGNED 

MAILROOM  SYSTEMS 
Floor  and/or  overhead  conveyors, 
stackers,  strappers,  labelers  and 
inserters. 

Used  refurbished  and  new  equipment 
available.  Design,  consulting  and 
installations  oil  at  worronteed  discount 
prices. 

Coll  MidAmerico  Graphics 
at  (800)  356-4886 


NEEDED  Mueller-Mortini  Quarter- 
Folder.  Model  A492R  or  Model 
A493R.  Write  P.O.  Box  1511, 
Wenatchee,  WA  98807. 


PRE-OWNED  MAILROOM  EQUIPMENT 
Bill  Konipe,  ALTA  GRAPHICS,  INC. 
(404)  428-5817  FAX  (404)  590-7267 


Refurbished  odd  on  pockets 
MULLER  MARTINI  227 
KANSA  320  and  480  AVAILABLE 
Coll  MidAmerico  Graphics  at 
(800)  356-4886. 


USED  MAILROOM  EQUIPMENT 
Stondlee  and  Associates,  Inc. 
(407)  273-521 8  or  (800)  741-1 937 


NEWSPAPER  RACKS 

FOR  SALE-  300-400  used  tabloid  style 
newspaper  coin  rocks.  Most  rocks  have 
totalizer  mechs  and  ore  in  good  condi¬ 
tion.  Best  reasonable  offer.  For  informa¬ 
tion  call  Newsdoy,  Inc.,  Long  Island, 
New  York  (516)  864-7365.  Robert 
Halfman  or  Scott  TeiHer. 


TRADE  ASSOCIATION 

American  Association  of  Independent 
Newspaper  Distributors  -  an  organiza¬ 
tion  for  the  professional.  For  mem¬ 
bership  or  sponsor  info:  (510)  935- 
2026,  FAX  (510)  906-0922  or  write; 
1 6  Santa  Ana  Place,  Walnut  Creek,  CA 
94598. 


Trust  your  own  instinct.  Your 
mistakes  might  as  well  be  your  own, 
instead  of  someone  else's. 

Billy  Wilder 


PRESSES 


ATTENTION 

PRESS  AVAILABLE  FOR  IMMEDIATE 
SALE 

GOSS  1 2  Unit  Heat  Set  Community 
Press 

Sole  price  $1 ,275,000. 

ALSO  AVAILABLE 

After  Burner  Tech  Systems  Phoenix 
6000 

Sale  price  $75,000. 

Call  NOW  for  additional  information 
Bill  Farmer 
(602)  225-2413 
2645  East  Washington  St. 
Phoenix,  AZ,  8^34 
SUN  WORLD  CORPORATION 
METRO,  URBANITE,  COMMUNITY,  SC, 
SSC,  MAN  4/2  presses.  AL  TABER 
(404)  552-1528  FAX  (404)  552-2669 

SINGLE-WIDTH 

1 0-unit  Goss  Urbanite,  1 982/68  with 
5  stacked  sets  of  units,  22  3/4'. 

SC-986  folder  with  upper  former. 
Add-on  Goss  Community  units  and 
folders. 

5- unit  Web  Leader,  late  1970'  s  vin- 
tage. 

Web  Leader  mono  unit,  Quadracolor 
unit  &  Web  Leader  folders. 

10-unit  Color  King  2000,  1989  vin¬ 
tage. 

6- unit/2-folder  News  King,  1 987  vin¬ 
tage. 

5-unit  News  King,  1 977  vintage. 

2-unit  News  King  press. 

Add-on  News  King  units  &  folders. 
DOUBIE-WIDTH 

8-unit  MAN/Rolond  Hoe  Flexo,  23  9/ 
16' 

1  Goss  160-page  double  3:2  folders, 
22  3/4'  each  w/double  upper  formers. 
INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

(91 3)  492-9050  Fox  (91 3)  492-621 7 

WEB  LEADER  II;  complete,  6  units;  2 
folders,  7  roll  stands;  twinner;  Also 
QUADRACOLOR;  sold  together  or 
separately;  NEW  1 990;  Avg:  20-25 
hrs,  one  shift;  Also,  Lektro  Forklift; 
Baldwin  stacker,  Lincoln  ink  pump,  reg¬ 
ister  punch,  cameras,  platemaker.  Sam 
(518)  459-8455. 


NOW  ON  SALE 
1994 

Editor  &  Publisher 

International 
Year  Book 

To  order  your  copy  contact 
E&Fs  Circulation  Department 
at  (212)  675-4380 


PRESSES 


Goss  SSC/C150  4-4  highs,  21.5' 
cutoff,  1983 

Goss  SSC  3-4  highs,  22  3/4'  cutoff, 
1989 

Goss  Urbonite  1 1  units,  22'  cutoff 
Goss  Urbanite  8  units,  23  9/16',  1980, 
(reasonable) 

Goss  Urbanite  6  units,  23  9/16' 

(2  units  new)  1 980 
Creusot  Loire  Gazette,  22  3/4', 

9  units,  4/color,  1983 
Creusot  Loire  Tribune,  21'  (42'  circum) 
Harris  1 650  presses,  22  3/4'  and 
22'  cutoff 

Harris  VI 5D  12  units,  complete  press 

Harris  V25  presses 

Harris  845  presslines,  components 

WE  HAVE  DOUBLE  WIDTH, 
SINGLE  WIDTH  PRESSES, 

AU  CUTOFF'S  AND  COMPONENTS 
AVAILABLE. 

WEBEQ  INTERNATIONAL,  INC. 
PROSPEO  HEIGHTS,  IL 
TEL:  708-459-9700 

_ FAX:  708-459-9707 _ 

SUBURBAN  &  COMM,  folder,  2  grease 
Comm,  units  with  sidelay,  Baldwin 
108  Stacker,  spares.  (703)  261  -8000. 

TWO  URBANITE  PRESSES  -  1 2  Black 
Units,  One  3-Color,  Two  Folders,  Eight 
Cary  Pasters,  In  Tandem,  Operating 
Daily.  Excellent  condition.  Available  as 
One  Press  or  Separately.  Principals 
Only.  Box  07150,  Editor  &  Publisher. 

WANTED  TO  BUY 

CALL  US  -  WE  BUY 
Used  press  and  mailroom  equipment 
Call:  Al  Taber  or  Bill  Kanipe 
ALTA  GRAPHICS,  INC. 

(404)  428-58 1 7  FAX  (404)  590-7267 


IA4MEDIATE  NEED  FOR  MULLER 
MARTINI  INSERTERS  227E  &  227S 
Wia  PAY  TOP  DOLLAR 
Call  Travis  Ferguson  (800)  356-4886 
or  Fax  (816)  887-2762. 


EQUIPMENT 


CAMERA  &  DARKROOM 

SQUeeze  Lens  mfg.  sir>ce  1 968.  Fine 
tune  process  camera  lens  alignment, 
focus  &  calibration  H.  Canbom 
CKOpHcal  (310)  372-0372. 

CONVEYORS 


WE  CONVERT  OVERHEAD  WIRE 
CONVEYORS  TO  BELT  CONVEYORS 
(407)  273-5218  Fax  (407)  273-901 1 


EQUIPMENT  FOR  SALE 

FOR  SALE 

•  Chemco  News  Pager  Camera  model 
1 298  with  transport  and  darkroom. 

•  Chemco  Marathon  Camera  model 
1 248  with  transport. 

•  Pako  Processor  26  ML  model  579. 

•  Two  Crosfield  Mognoscon  Scanners 
model  6461 E. 

•  ITC  Smart-Link  Automatic  Dialing 
System  20  Active  lines,  40  line 
capability. 

Call  Lynn  Hamilton,  501  378-3464. 

MAILROOM 

•  24-P,  48-P,  and  72-P  HARRIS 
INSERTERS.  Reconditioned-Guaranteed 
Prad u ct ian -Tra i n i ng  Program 
Provided.  JIMMY  R.  FOX,  MAIL  ROOM 
CONSULTANT  713/468-5827. 

REMANUFACTURED 
HARRIS-SHERIDAN 
Inserting  equipment  (24-48-72P). 

Performance  upgrades  -  new  equip¬ 
ment  warranty.  Replacement  parts  and 
accessories. 

VALLEY  REMANUFACTURING  CO. 

Bruce  L.  Seidel  (215)  820-9669 

When  faxing  your  ad,  please  remember  to  include  the  billing 
address,  category  under  which  the  ad  is  to  be  placed,  as  well 
as  the  amount  of  times  the  ad  is  to  appear.  Thank  you. 

E&P  Classified  Dept.  Fax:  (212)  929-1259 


INDUSTRY  SERVICES 


CIRCULATION  CONSULTANTS 


KF/IN  BRIAN  KAMEN  &  CO. 
Home  Delivery/Single  Copy  Sales 
Nationwide  (516)  379-2797 


CIRCULATION  SERVICES 


ABOVE  THE  CROWD 
CIRCULATION  DEVELOPMENT  INC. 
Newspaper  Telemarketing  Specialists 
1(800)  247-2338 


Excessive  fear  is  always  powerless. 

Aeschylus 
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CIRCULATION  SERVICES 

Convert  to  private  delivery  and  new  dis¬ 
tribution  start-up.  TMC/saturation  pro¬ 
ducts.  Call  Midwest  Independent  Postal 
(616)  324-1008 


J.  BLENKARN  HOLDINGS 
Circulation  Telemarketing  Experts 
Jeff  Blenkam  (61 6)  458-661 1 


LEM  MARKETING 
Crews.. .Turn-Key  &  Seminars 
(609)  822-3701 


CIRCULATION  SERVICES 


SPEQRUM  MARKETING  SERVICES 
-QUAUTY- 

CREW/TELEPHONE  PROGRAMS 
CALL  DOUG  REESE  (800)  972-6778 


yfnffmr 

THB  CUSTOMER 
CONNECTION 

1-800-327-8463 


CIRCULATION  SERVICES 


PRO  STARTS 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FULL  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 
1  (800)  776-6397 


LEVIS  NATIONAL,  INC. 

'We  Deliver  More  Homes  To  Your 
NEWSPAPER* 
TELEMARKETING 
1  (800)  929-1845 
Our  26lh  Year 

47 


INDUSTRY  SERVICES 


CIRCUIATION  SERVICES 

MARKETING  PLUS 
MANY  YEARS  EXPERIENCE 
QUALITY  +  QUANTITY,  908  738-51 00 


TUBE  ALTERNATIVE 
BuilMn  hook,  low  cosi,  fast  installation 
and  inconspicuous.  Midwest  Indepen¬ 
dent  Postal  (616)  324-1008 

CONSULTANTS 

48  specialists,  generalists  available 
nationwide.  No  obligation  consultation. 
American  Newspaper  Consultants,  Lid., 
(800)  554-3091 . 


DATABASE  SERVICES 

FREE  DATABASE  FOR  XXJRNAUSTS. 
No  Time  Charges.  Access  (410)  363- 
0834  by  modem  for  information  on 
health  care  reform,  business  issues.  Con¬ 
gress,  federal  policies.  For  Assistance, 
call  PR  ON-UNE,  (202)  347-891 8. 

DISTRIBUTION  SERVICES 

DISTRIBUTION  OF  YOUR  NEWSPAPER 
TO  NEWSSTANDS  ACROSS  THE  USA 
Dove  Chilton  1-800-487-6397 
AUSTIN  NEWS  SERVICES  (Notional) 


LAPTOP  SERVICES 


TANDY  LAPTOP  COMPUTER  SUPPORT 
Models  100,  102,  200,  WP2  (onlv!) 
Cables,  RAM  upgrodes,  system  sales 
Club  100:  Box  23438  Pleasant  Hill  CA 
94523.  (510)  932-8856  msg  (510) 
937-5039  fax. 


PRESSROOM  SERVICES 


DO  YOU  NEED  EXPERT  ADVICE  ON 
YOUR  ELEQRICAL  DRIVE  SYSTEM? 

Masthead  can  help.  Masthead  also 
provides  dampening  systems,  parallel 
drives,  horsepower  upgrades  and  mod¬ 
ernization. 

MASTHEAD  INTERNATIONAL 
1(800)  545-6908  (505)  842-1357 
24-Hour  Line  PO  Box  1 952 
Albuquerque,  NM  87103 


PRESSROOM  SERVICES 

GOT  A  PRESS  DRIVE  PROBLEM?  J&K 
can  provide  permanent  solutions  to 
chronic  drive  and  control  problems. 
Fast,  economical  service. 

J&K  Power  Supply  (31 3)  953-0780. 

PRESSROOM  CLEANING  PROBLEMS? 
Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  cotwalks  and  lad- 
derways?  Dirty  air  handling  systems, 
duct  vrork? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFAQION! 

30  Years  experience! 
PRESSROOM  CLEANERS 
CAUTOLL  FREE  1  (800)  657-21 10 


Call  us  about  our  low  contract  rates!  (212)  675-4380 


HELP  WANTED 


ADMINISTRATIVE 


MERGERS  &  ACQUISrriONS-Sooth. 
Premiere  media  brokeroge  Rrm 
seeking  South/SE  basedassociate. 
Should  be  well-connected  with  strong 
business  development  skills.  Com¬ 
mission  only.  High  earnings  expecta¬ 
tion.  Fax  resume,  in  confidience  (301) 
540-0636,  W.B.  Grimes  &  Company. 

PUBLISHER:  Central  Florida,  group 
owned,  paid  weekly  with  shopper, 
350K  gross,  needs  publisher.  Com¬ 
petitive  market.  Immediate  opening. 
Applicant  should  have  newspaper  ad 
and/or  administrative  background,  will¬ 
ingness  to  work  hard  and  community 
involvement  histoiy.  Salary,  bonus,  cor 
allowance,  health  insurance,  401  (k). 
Send  cover  letter,  resume  and  salary 
histary  to  Nick  W.  Drewry,  Republic 
Newspapers,  P.O.  Box  22879,  Knox- 
ville,  TN  37933. _ 

_ ADVERTISING _ 

ADVERTISING  SALES 

The  New  jersey  Press  Association  seeks 
to  add  a  top-flight  sales  pro  to 
represent  New  Jersey's  daily  and 
weekly  newspapers  through  its 
statewide  advertising  network  (NJ- 
ADS).  The  ideal  condidate  is  a  well- 
organized,  prafessional,  aggressive 
sefr-starter  who  loves  to  sell  in  person. 
Newspaper  sales  experience  is  pre¬ 
ferred.  Based  in  Trenton,  the  package 
includes  base  salary,  incentives, 
expenses  and  benefits.  Apply  in  writing 
with  compensation  requirements  to 
George  White,  NJPA/NJ-ADS,  206 
West  State  St.,  Trenton,  NJ  08608.  No 
phone  calls  accepted.  EOE. 

ASSISTANT  CLASSIFIED  MANAGER 
Minnesota  Sun  Publications,  publisher 
of  21  community  vreekly  news^pers  in 
suburban  Minneapolis  is  in  search  of 
an  Assistant  Classified  Manager. 
Responsibilities  include  supervising 
inbound  and  outbaund  sales  or 
classified  advertising  as  well  as  working 
with  retail  telema^eting  group.  Suc¬ 
cessful  candidate  wilFhave  strong 
supervisory  and  classified  experience, 
excellent  sales  performance, 
demonstrated  ability  to  coach,  train, 
motivate,  and  develop  sales  staff  and 
exceptional  cammunication  skills.  Col¬ 
lege  degree  preferr^.  MSP  offers  com- 
pmtive  salary  plus  incentive  compensa¬ 
tion  plan  and  Mnefit  program  includ¬ 
ing  401  (K).  Please  submit  resume  in  con- 
fiderKe  to:  Alan  Holz 

Minnesota  Sun  Publications 

7831  E.  Bush  Lake  Rd 
Bloomington,  MN  55439 


ADVERTISING 


ASSISTANT 

ADVERTISING  MANAGER 
The  Delaware  County  Doily  Times  is 
looking  for  a  self-motivated  person  to 
assist  me  Retail  Advertising  Manoger. 
Interested  candidates  should  have 
exertional  selling  skills,  experience  in 
staff  motivation  as  well  as  talent  to 
create  innovative  programs  to  build 
advertiser  base  and  generate  addi¬ 
tional  revenue.  This  person  will  be 
responsible  for  motivating  6  outside 
sales  representatives,  a  telemarketing 
department  Co-Op,  Art  Department 
and  dispatch.  The  successful  candidate 
will  be  an  independent  thinker  with 
creative  ideas  who  v/onts  to  participate 
on  a  progressive  management  team. 
The  position  is  demanding,  challenging 
and  exceptionally  rewarding. 

YOU  SHOULD  HAVE: 
Advertising  Sales/Management 
experience 

Bachelor's  Degree  in  either  Marketing 
or  Advertising 

Word  Perfect  -  lotus  -  Mac  literate 

The  Delovrare  County  Daily  Times  offers 
excellent  compensation  and  a  compre¬ 
hensive  benefits  package. 

Please  send  resume  to: 

Display  Advertising  Manager 
The  Delaware  Coun^  Daily  Times 
500  Mildrea  Ave. 

Primos,  PA  19018 


_ ADVERTISING _ 

CLASSIFIED  MANAGER 

Award  winning  daily  in  beautiful,  his¬ 
toric  Natchez,  MS  is  looking  for  a 
classified  advertising  manager.  Candi¬ 
dates  must  be  experienced  with 
excellent  telemarketing  skills,  have 
management  experience,  be  well 
organized,  and  have  a  desire  to  suc¬ 
ceed.  Qualified  applicants  will  also 
possess  the  ability  to  communicate, 
train  and  motivate  the  sales  staff.  We 
offer  an  excellent  opportunity  in  career 
growth  for  o  results  oriented  individual. 
Interested  applicants  should  send  a 
resume,  salary  history  and  cover  letter 
to  Steve  Stocks,  General  Manager,  The 
Natchez  Democrat,  P.O.  Box  1447, 
Notchez,  MS  391 21 . 601  -442-9101 . 

METRO  CREATIVE  GRAPHICS,  INC., 
New  York,  NY,  is  accepting  resumes 
for  the  position  of  regional  sales  man¬ 
ager  in  its  New  England  territory. 
Knowledge  of  newspapers  and 
newspaper  technology  is  a  plus,  willing¬ 
ness  to  travel  is  a  requirement.  Send 
resumes  to  Andrew  Shapiro,  Metro 
Creative  Graphics,  Inc.,  33  West  34th 
Street,  New  York,  NY  10001 . 


OUTSIDE  SALES 

Exciting  growth  opportunity- Zone  9 
Competitive  compensotion-  Resumes: 
PO  Box  970,  Dana  Point,  CA  92629 


ADMINISTRATIVE 


ADMINISTRATIVE 


WHO  SAYS  rr  CAN'T  be  done? 

OUR  OKLAHOMA  PRESS  ASSN.  MANAGER,  Ben  Blockstock,  is  retiring  after 
43  years.  Most  of  us  don't  want  him  to  go  but  he  says  it's  time.  Some 
superstitious  people  say  the  next  person  doesn't  hove  a  chance.  But,  someone 
has  to  do  it  and  vre,  the  Board,  Ben,  the  24-person  staff  and  members  will  help 
the  new  manager. 

IT  IS  A  PRETTY  BIG  JOB.  Our  annual  od  sales  exceed  $6-Mil.  Other  income 
grosses  about  another  $2-Mil.  There  are  three  corporations  topped  by  a 
501  (c)6.  plus  a  taxable  affiliate  plus  a  501  (c)3  foundation.  So,  you  really  hove 
to  know  your  stuff  on  tax  lows,  be  a  domed  good  administrotor,  be  very  soles 
oriented,  hove  some  newspoper  experience  and  a  sincere  desire  to  deliver  ser¬ 
vice  to  our  46  daily  &  1 80  weeklies  (100%). 

ALSO,  BE  A  PRETTY  GOOD  WRITER  and  speaker,  hardly  any  bad  habits.  Oh 
yes,  it  does  help  if  you  can  see  in  the  dark,  walk  on  water  and  like  legislators. 
Fax  (405)  524-2201  (or  the  job  description.  Apply  before  1 5  Jonuary  1 995  to: 

BOARD  OF  DIREQORS 
OKLAHOMA  PRESS  ASSOCIATION 
PO  BOX  1 8241 ,  OKLAHOMA  CITY,  OK  73154-0241 


_ ADVERTISING _ 

DIREQOR  OF  ADVERTISING 

The  Times  Orange  County:  Lead  a  team 
of  advertising  sales  professionals  as 
you  strategically  increase  market  share 
and  advertising  revenue  in  one  of 
Southern  California's  most  competitive 
markets. 

You  will  be  charged  with  increasing 
advertising  revenue  in  the  retail, 
automotive,  real  estate,  employment 
and  classified  categories  for  the  Times 
Orange  County.  This  will  require  you  to 
plan  effective  growth  strategies;  create 
and  manage  a  successful  sales  team; 
and  develop  and  implement  new  com¬ 
pensation/incentive  programs  which 
promote  a  performance  culture  and  max¬ 
imize  profitability. 

We  are  seeking  a  dynamic  leader  with 
a  successful  track  record  of  10+  years 
in  sales,  which  includes  a  minimum  of  5 
years  in  a  management  capacity.  A 
newspaper  background  is  desirable, 
but  other  media-related,  packaged 
goods,  or  high  transaction  product 
soles  experience  will  be  considered.  A 
Bachelor's  degree  is  required;  MBA 
preferred. 

The  Los  Angeles  Times  offers  an  outstan- 
ding  compensation  and  benefits 
package  which  includes  company-paid 
ESOP  and  401  (K).  For  immediote  con¬ 
sideration,  please  forward  your  resume 
and  salary  history  to:  Los  Angeles 
Times,  Employment  Office,  Dept.  DA/ 
LK,  Times  Mirror  Square,  Los  Angeles, 
CA  90053.  An  EOE/Affirmative  Action 
Employer, 

LOS  ANGELES  TIMES 
RETAIL  ADVERTISING  MANAGER 

The  Herald-Standard,  a  32,000  circula¬ 
tion  newspaper  located  in  southwestern 
Pennsylvonio,  is  seeking  a  highly 
motivated,  experienced  advertising 
manager  with  a  proven  trock  record  in 
soles  and  management.  The  successful 
candidate  must  be  an  innovative, 
strategic  planner,  able  to  develop  and 
meet  safes  goals  in  a  competitive 
market.  Solary  commensurate  to  expe¬ 
rience.  Excellent  benefits.  Send  resume/ 
salary  history  to:  Maureen  Zorichak, 
Advertising  Director,  The  Herald- 
Standard,  PO  Box  848,  Uniontown,  PA 
15401. 


48 


Editor6?Publisher  •  November  12,  1994 


CIRCULATION 


HELP  WANTED 

ACADEMIC 


_ ACADEMIC _ 

FULL  PROFESSOR,  starting  February  1, 
1995,  to  teach  a  wide  variety  of  jour¬ 
nalism  courses,  including  News  Medio, 
Reporting,  Editing,  and  Broadcast 
News;  ossist  in  administering 
intemship/mentoring  programs,  advis¬ 
ing  laboratory  newspaper,  and  plan¬ 
ning  special  events.  PhD  required  or 
extensive  equivalent  experience,  with 
strong  commitment  to  undergraduate 
teaching/research.  High-level  experi¬ 
ence  as  a  professional  journalist  and 
active  network  among  top-level 
journalists  essential.  Salary  range: 
$48,414  -  $72,096,  commensurate 
with  qualifications/experience.  Send  let¬ 
ter,  vita,  and  the  names,  addresses, 
and  phone  numbers  of  three  references 
to  Dean  Elaine  P.  Maimon,  Kissena  Hall 
315,  Queens  College/CUNY,  Flushing, 
NY  1 1367-1597.  Deadline  for  applica¬ 
tions  is  December  14,  1994.  Starting 
date  for  appointment:  February  1, 
1995. 


NEWS-EDITORIAL  X)URNAUSM 
Tenure  track  Assistant  Professor  position 
beginning  fall  1995.  Ph.D.  in 
appropriate  discipline  required.  Duties 
include  teaching  new  classes  in  news- 
editorial  journalism  and  in  the  area  of 
the  candidate's  special  interest.  The  suc¬ 
cessful  candidate  will  be  expected  to 
develop  a  research  program  and  par¬ 
ticipate  in  service  activities.  Search  con¬ 
tinues  until  filled.  Review  of  applications 
will  begin  Nov.  1 .  Application  letter, 
vitae  and  names  of  three  references  to: 
Prof.  Howard  Eilers,  Department  of 
Journalism,  Texas  A&M  University,  Col¬ 
lege  Station,  TX  77843-41  1  1  (h- 
eilers@tamu.edu.)  Texas  A&M  is  an 
equal  opportunity/affirmative  action 
employer. 

SENIOR  EDITOR 

Tufts  University  Communications  &  PR 
office  seeks  a  Senior  Editor.  Individual 
will  be  responsible  for  enhancing  the 
public  image  of  Tuft's  dental  and  nutri¬ 
tion  schools,  as  well  as  the  Jean  Moyer 
USDA  Human  Nutrition  Research  Cen¬ 
ter  on  Aging.  You  will  write  and  pro¬ 
mote  news  stories  for  local,  national 
and  international  media  re:  research, 
faculty,  students  and  programs.  In  addi¬ 
tion  you  will  edit  and  oversee  the  pro¬ 
duction  of  the  schools'  internal  newslet¬ 
ters,  os  well  as  contribute  to  other  Tufts 
publications  including  the  medical 
school  and  university-wide  alumni 
magazines.  Position  requires  BA/BS,  5 
years  of  news  writing  and  editing  expe¬ 
rience,  strong  public  relations  and 
interpersonal  skills,  and  the  ability  to 
translate  technical  or  scientific 
materials.  Familiarity  with  higher  or  pro¬ 
fessional  education  preferred.  Zone 
One  Applicants  only.  Please  submit  2 
copies  of  your  resume  with  cover  letter 
to:  Jenny  Silver,  Human  Resources,  200 
Harrison  Ave.,  Boston,  MA  02111. 
AA/EOE 

TUFTS  UNIVERSITY 


OHIO  UNIVERSITY'S  School  of  Visual 
Communication  is  searching  for  a 
director.  This  award  winning,  interna¬ 
tionally  recognized  school  is  self¬ 
standing  in  the  College  of  Communica¬ 
tion  and  works  closely  with  the  Schools 
of  Journalism  and  Telecommunications. 
VisCom  has  a  faculty  of  4,  its  own 
facilities  including  state-of-the-art  com¬ 
puter  labs,  an  independent  budget,  250 
undergraduate  majors,  30  graduate  stu¬ 
dents,  scholarships,  and  a  Knight 
Foundation  grant  for  groduate  fellow¬ 
ships. 

Qualifications  for  the  position  are  a 
masters  degree  (preferred)  or  excep¬ 
tional  professional  experience,  a 
national  reputation  in  visual  communi¬ 
cation  with  1 0  or  more  years  of  pro¬ 
fessional  experience,  demonstrated 
teaching  capabilities  (in  one  of  these 
areas:  photojournalism,  photo  illustra¬ 
tion,  picture  editing,  page  design, 
informational  graphics  or  multimedia), 
and  significant  supervisory  experience. 

The  position  is  a  1 2  month  contract  with 
a  teaching  assignment  of  one  class  per 
quarter  (three  per  year).  The  salary 
range  of  $70-80,000  depending  upon 
qualifications,  includes  an  $8,000  incre¬ 
ment  for  serving  as  director. 

The  deadline  for  applications  is 
December  1 5,  1 994.  Submit  applica¬ 
tions  to:  Ed  Pieratt,  Associate  Professor, 
School  of  Visual  Communications,  301 
Seigfried  Hall,  Ohio  University,  Athens, 
OH  45701 .  Ohio  University  is  an  equal 
opportunity/affirmative  action 
employer. 

WAYNE  STATE  UNIVERSITY  seeks  an 
Assistant/Associate  Professor  of  Com¬ 
munication  (tenure  trock)  to  conduct 
research  in  print  and/or  broadcast 
journalism  and  teach  undergraduate 
courses.  Responsibilities  include  con¬ 
ducting  a  program  of  scholarship, 
teaching  undergraduate  students  and 
providing  service.  The  position  requires 
demonstrated  potential  for  scholarly 
research,  excellent  teaching  skills,  and 
professional  experience  in  journalism. 
A  Ph.D.  in  journalism,  communication 
or  related  field  is  required.  Review  of 
applications  begins  Dec.  1,  1994,  and 
continues  until  the  position  is  filled.  Com¬ 
plete  applications  will  include  applica¬ 
tion  letter,  current  vitoe,  three  letters  of 
recommendation,  scholarship  samples 
and  official  academic  transcript.  Send 
applications  to:  Professor  Ben  Burns, 
Chair,  Journalism  Search  Committee, 
Department  of  Communication,  Wayne 
State  University,  Detroit,  Ml  48202. 
PHONE:  (313)  577-4572,  FAX:  (313) 
577-6300.  Wayne  State  University  is 
an  equol  opportunity/affirmative  action 
employer.  All  buildings,  structures  and 
vehicles  at  WSU  are  smoke-free. 
Wayne  State  University-People  work¬ 
ing  together  to  provide  quality  service. 


_ ART/EDTORIAL 

ART  DIREaOR 

A  proud  Southern  paper,  circulation 
42,000,  seeks  leader  of  a  nine-person 
staff  of  photographers  and  graphic  art¬ 
ists.  Must  be  strong  motivator,  assertive 
story/art  planner  and  master  of  Leaf/ 
Mac  technology.  Prior  management 
experience  a  plus.  Send  resume  and 
work  samples  to  Mary  Clarke 
Guenther,  AME,  The  Chattanooga 
Times,  P.O.  Box  951,  Chattanooga,  TN 
37401 . 


GRAPHIC  ARTIST  -  Quality  34,000  sub¬ 
urban  Philadelphia  7-day  AM  seeks 
someone  adept  at  information  graphics, 
page  design,  illustration.  Must  know 
Freehand,  use  Quark,  Photoshop. 
Advancement  potential  with  growing 
group.  Send  resume,  samples  to  Nancy 
March,  Managing  Editor,  Daily  Local 
News,  250  N.  Bradford  Ave.,  West 
Chester,  PA  1 9382. 


PAGE  DESIGNER 

We  are  looking  for  someone  with  a 
flair  for  design  that  can  make  our 
feature  section  covers  and  special  pro¬ 
jects  come  alive.  The  Observer-Dispatch 
at  Utica,  NY,  wants  someone  skillful 
wi  th  Macintosh,  QuarkXPress, 
FreeHand  and  Photoshop.  Copy  editing 
and  headline  writing  abilities  are  a 
must.  Designer  would  lay  out  daily 
feature  section  cover  and  be  involved  in 
special  projects  for  55,000  daily  and 
68,000  Sunday  AM  newspaper.  Close 
to  the  Adirondacks  which  offer  mony 
outdoors  opportunities  outside  work. 
Send  resume  and  samples  to  Rick 
Jensen,  Editor,  221  Oriskany  Plaza, 
Utica,  NY  13501. 

THE  SUN  of  Lowell,  MA  seeks  Art  and 
Graphics  Director  for  award-winning 
daily  serving  24  communities  north 
Boston.  Con  you  design  section  fronts 
and  special  sections;  create  clean, 
informative  graphics;  manage  part-time 
assistant  and  significant  free-lance 
budget?  The  successful  candidate  will 
hove  newspaper  or  strong  design  expe¬ 
rience;  solid  grounding  in  computer 
rophics  and  ability  to  work  under 
eodline  pressure.  Knowledge  of 
Freehand,  Photoshop  and  QuarkXPress 
needed.  Send  letter,  resume  and  work 
samples  to  Jonathan  Kellogg,  executive 
editor.  The  Sun,  PO  Box  1477,  Lowell, 
MA01853.  EOE. 

CIRCULATION 

ASSISTANT  CIRCULATION  DIREaOR: 
sought  for  27K  d,  33K  Sunday  news¬ 
paper  in  a  highly  competitive  market. 
Applicant  must  be  highly  self-motivated 
and  hove  a  "hands  on  take  charge'  atti¬ 
tude.  Responsibilities  include,  direct 
supervision  of  District  Managers  and 
maintaining  a  high  standard  or  delivery 
service  and  training.  This  person  will 
report  directly  to  the  Circulation 
Director  and  will  be  involved  with  all 
areas  of  circulation  marketing  and 
strategy.  Excellent  salary  and  benefits 
lo  include  401 K  plan. 

Send  resumes  and  cover  letter  indicat¬ 
ing  salary  requirements  to: 

Rich  Williams 
Circulation  Director 
The  Tribune 
POBox69 
Fort  Pierce,  FL  34954 


EDITOR  &  PUBLISHER’S 
1994  MARKET  GUIDE 

is  available  through  our  Circulation 
Department  at  (212)  675-4380. 


CIRCULATION  DIREQOR 
Zone  2  18,000  daily  is  looking  for  a 
bright,  aggressive  and  experienced 
individual  with  strong  leadership 
abilities  to  head  its  circulation  depart¬ 
ment.  Perfect  job  if  you're  a  team 
player,  know  the  circulation  business 
through  several  years  of  experience 
and  ore  willing  to  turn  a  poorly  run 
department  into  the  best  one  in  Zone  2. 

A  college  degree  in  marketing  would 
be  a  big  plus  and  proLxsbly  get  you  on 
immediate  interview.  We  hove  a  strong 
management  team  with  10  to  20  yeors 
of  experience  with  our  newspaper. 
Only  weak  link  is  in  circulation  man¬ 
agement.  We  offer  a  very  competitive 
salary,  bonus  plan  tied  into  sales,  ser¬ 
vice  and  collections  and  a  news  product 
that  is  well  received  throughout  our 
market.  We  just  hove  to  get  it  delivered 
in  a  timely  manner.  If  you  feel  you  have 
the  qualifications  to  join  our  prog¬ 
ressive  management  team,  we'd  like  to 
hear  from  you.  We'll  only  respond  to 
serious  inquiries  that  include  a  personal 
note  explaining  your  education  and 
work  history  as  well  as  your  annual 
salary  over  the  post  five  years.  Please 
also  include  any  copies  of  letters, 
reports  or  promotions  that  would  be 
helpful  in  determining  your  potential  for 
our  newspaper.  This  could  be  the 
chance  of  a  lifetime  for  the  right  indi¬ 
vidual.  Are  you  the  one?  Write  Box 
071 56,  Editor  &  Publisher. 

CIRCULATION  MANAGER 

A  superior  opportunity  that  recognizes 
the  ability  of  our  current  manager 
means  we're  looking  for  an  experi¬ 
enced  professional  to  direct  our  circula¬ 
tion  department. 

The  individual  we  seek  must  have 
excellent  communication  skills  and  be 
able  to  hire,  motivate  and  lead  quality 
people,  as  well  as  care  about  devel¬ 
oping  the  potential  in  a  youthful  staff. 
We're  looking  for  an  enthusiastic, 
intelligent,  savvy  person  who  knows 
what  it  is  to  head  a  department,  who 
understands  marketing,  who  can  beat 
serious  competition,  and  who  wants  a 
foundation  of  achievements  with  us  to 
lead  to  greater  opportunities  in  our 
organization. 

This  position  oversees  both  office  and 
distribution  operations  for  afternoon 
delivery  (M-F)  and  morning  delivery  (S- 
S)  of  our  award-winning  19,000 
circulation  paper  in  an  exciting  and 
growing  Midwestern  community  that 
you  and  your  family  will  fall  in  love 
with. 

Tell  us  obout  your  accomplishments  and 
goals.  Please  give  the  names  of  your 
references,  in  confidence,  and  provide 
your  salary  history  or  expectation. 
Write  to  Box  07155,  Editor  &  Pub¬ 
lisher.  Hurry! 

CIRCULATION  MARKETING  MAN¬ 
AGER  sought  for  15,000  PM,  award¬ 
winning  Zone  6  daily.  Looking  for 
someone  familiar  with  me  basics  along 
with  plenty  of  ideas  on  new  approaches 
to  circulation  marketing.  Recent  num¬ 
bers  up  but  hoping  for  more.  You  need 
a  solid  background,  creativity,  ability  to 
plan  &  follow  through.  We're  willing  to 
pay  a  good  base  for  top  candidate, 
plus  offer  realistic  bonuses.  Send 
resume,  cover  letter,  salary  history  to 
Box  071 68,  Editor  &  Publisher. 
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COMMUNICATIONS 

INFORMATION  SYSTEAAS  MANAGER 


EDITORIAL 

ASSISTANT  BUSINESS  EDITOR 


HELP  WANTED 


_ CIRCULATION _ 

CIRCULATION  MANAGER 
For  dynamic  weekly  community  news¬ 
paper  group  and  snopper  in  beautiful 
Long  Island  suburb,  170,000  combined 
circulation.  Heavy  experience  in  sub¬ 
scription  sales  including  phone  room 
monogement  a  must.  AIm  responsible 
for  single  copy  soles.  Knowledge  of 
DMN,  2nd  ana  3rd  class  mailing  pro¬ 
cedures  required.  You  must  be  very  well 
organized  and  self-motivated.  Excellent 
compensation  package.  Send  resume 
with  salary  history  and  references  to; 
Clifford  Richner 
Richner  Publications 
379  Central  Ave. 

Lawrence,  NY  1 1 559 
FAX:  (516)  569-4942 


CIRCULATION  SALES  AND 
MARKETING  MANAGER 

The  Southwest  Florida  market  is  grow¬ 
ing  and  diversifying  and  the  News- 
Press  in  Fort  Myers,  Florida  is  looking 
for  an  aggressive,  motivated  sales 
manager  to  maximize  our  database 
marketing  capabilities.  Applicants 
should  be  experienced  in  direct  market¬ 
ing  and  have  good  analytical  and 
communication  skills.  Telemarketing, 
NIE,  print  and  crew  sales  experience  is 
a  must.  Please  send  resume  to:  Mike 
Huot,  Circulation  Director,  News-Press, 
2442  Dr.  Martin  Luther  King,  Jr.  Blvd., 
Fort  Myers,  Florida  33901 . 


CIRCULATION  SALES  MANAGER 

The  Bucks  County  Courier  Times 
(70,000  AM),  is  seeking  an  experi¬ 
enced  mana«r  to  be  responsible  for  all 
circulation  soles  programs.  We  have  an 
oggressive,  goal  oriented  department 
with  a  record  of  sales  success  and 
circulation  gains.  The  Sales  Manager  is 
responsible  for  telemarketing,  crew 
sales,  carrier  promotion,  direct  mail, 
PBM  promotion,  and  speciol  projects. 
This  is  a  key  position  in  the  department 
and  requires  an  individual  with  pro¬ 
ven  sales  success. 

Mail  or  Fox  your  resume  along  with 
cover  letter  and  salary  history/ 
requirements  to: 

George  W.  Stevenson 
Circulation  Director 
Bucks  County  Courier  Times 
8400  Route  1 3 
Penndel,  PA  19047 
Fax:  (215)949-4114 

CIRCULATION 
MARKETING  MANAGER 

Seek  experienced  marketer  who  can 
develop  and  implement  a  sales  and  pro¬ 
motion  strategy  to  sustain  and  grow 
core  paid  for  top  quality  20,000  circula¬ 
tion  Wisconsin  doily.  Bachelors  degree 
required,  minimum  of  5-10  years 
marketing  experience  with  some  news¬ 
paper  work  required.  Direct  marketing, 
data  base  management,  and/or 
research  exposure  a  plus.  Department 
head  position  reporting  directly  to  pub¬ 
lisher.  Excellent  base  salary  and  bonus 
plan  plus  401  (K)  and  pension  plans. 
Ideal  work  and  community  environment 
with  potential  for  personal  growth  with 
one  of  the  nation's  leading  newspaper 
companies.  Box  07164,  Editor  &  Pub¬ 
lisher. 


_ CIRCULATION _ 

DISTRia  MANAGER 

AM  -  PM,  Combined  weekend  with  Tri- 
Slate  Circulation.  Award  winning  paper 
located  in  western  Maryland.  Sales, 
service,  and  collection  duties.  Com¬ 
petitive  compensotion  and  excellent 
benefits  package.  Please  send  cover  let¬ 
ter,  resume,  and  salary  history  to:  Jock 
E.  Haines,  Herald-Mail  Co.,  PO  Box 
439,  Hagerstown,  MD  21740 

HOME  DEUVERY  MANAGER 

New  York  Capital  District,  31,000 
seven  day  paper,  seeks  a  sharp  candi¬ 
date  with  strong  management  skills. 
Should  have  a  solid  background  in  ser¬ 
vice,  soles  and  contest  planning.  TMC 
experience  preferred.  Position  reports 
to  CD.  Consideration  given  to  ZM's 
looking  for  the  next  step  and  experi¬ 
enced  HDM's  at  smaller  papers.  Send 
resume  to;  The  Record,  501  Broadway, 
Troy,  NY  12181,  Attn:  Al  Getler  or  fox 
to  (518)  270-1204. _ 

OUTSIDE  SALES  MANAGER 

Needed  for  Northwest  Herald,  Circula¬ 
tion  30,000  doily  AM,  32,000  Sunday, 
one  of  the  fastest  growing  newspapers 
in  the  entire  midwest.  This  is  a  key  posi¬ 
tion  on  our  marketing  team.  We  have  a 
dynamic  market,  and  are  seeking  on 
aggressive  individual  to  capitalize  on 
this  unique  and  rewarding  opportunity. 
Responsibilities  include  establishing  and 
managing  year  round  crew  operations, 
developing  outside  soles  agents  and 
increasing  store  sales. 

Successful  candidate  must  be  a 
motivator  plus  have  a  strong  and  pro¬ 
ven  circulation  sales  background,  min¬ 
imum  of  three  years  experience  pre¬ 
ferred.  Team  player  required.  We  offer 
a  competitive  salary  and  excellent  com¬ 
mission  pockage.  For  consideration,  sub¬ 
mit  cover  letter  and  resume  in  con¬ 
fidence  to  Walter  C.  Heskett,  Circula¬ 
tion  Director,  Northwest  Herald,  PO 
Box  250,  Crystal  Lake,  IL  60039-0250. 

COMMUNICATIONS 


DATABASE  MARKETING  ANALYST 
THE  HOUSTON  CHRONICLE 

Houston's  leading  doily  news-paper 
has  on  immediate  opening  for  o 
Datobase  Marketing  Analyst.  This 
individual  will  be  responsible  for 
developing  and  maintaining 
marketing  databases  and  utilizing 
database  applications  to  meet 
advertising,  circulation  and  marketing 
needs.  We  are  looking  for  someone 
with  strong  technical/computer  skills 
as  well  as  the  ability  to  utilize 
technology  to  solve  problems  and 
create  new  business  opportunities. 
College  degree  and  minimum  of  three 
years  of  experience  are  required.  A 
thorough  knowledge  of  desktop 
mapping  software  (preferably 
Mapinfo)  is  also  required.  The 
Chronicle  offers  competitive 
compensation,  benefits  and 
opportunity  for  advancement.  Send 
resume  and  salary  requirement  to; 

Personnel  Department, 
Houston  Chronicle 
801  Texas  Ave., 

Houston,  TX  77002 


We  ore  a  70,000  daily,  85,000  Sun¬ 
day  newspaper  in  Southeast  seeking  an 
Information  Systems  Manager.  We  are 
a  progressive,  family  owned  company 
offering  superb  opportunity,  resources, 
climate  and  standard  of  living  to  the 
right  candidate. 

This  candidate  will  have  multi-platform 
credentials  including  Sll  front-end  and 
Admarc  advertising  systems,  a 
thorough  understanding  of  typesetting 
methodologies  and  layout  systems  and 
the  ability  to  write  clear  documentation 
and  instructions.  Must  have  a  back¬ 
ground  in  IBM,  preferably  AS  400,  and 
an  extensive  knowledge  of  MAC's, 
PC's,  ond  networks.  We  need  o  hands 
on  monager  who  interacts  well  at  all 
levels,  can  meet  critical  deadlines  and 
with  proven  ability  to  recruit,  lead  and 
inspire  a  staff. 

We  expect  a  college  degree,  preferably 
in  computer  science,  or  equivalent 
experience  in  software  operations, 
development  and  management. 

Send  resume  and  salary  history  in  con¬ 
fidence  to:  Box  07160,  Editor  &  Pub¬ 
lisher. 

DATA  PROCESSING 

AS400  PROGRAMMER/ ANALYST 
A  daily  newspaper  in  Zone  1  is  looking 
for  an  AS40O  Programmer/Analyst 
with  5+  years  of  experience.  Familiarity 
with  RPG  and  newspaper  accounting 
systems  is  essential.  Knowledge  of  INSI 
Advertising,  PC  networking  and  DEC 
equipment  a  plus.  If  interested  send 
resume  and  salary  requirements  to;  Box 
07165,  Editor  &  Publisher. 

EDITORIAL 

A-1 

ENVIRONMENTAL  WRITER 

We  need  a  real  pro  who  can  wrestle 
with  the  EPA  and  the  DNR.  Your  clips 
show  you  know  how  to  dig. 

BUSINESS  EDITOR 

You've  proven  you  can  cultivate 
numerous  sources  quickly.  You'll 
manoge  a  business  reporter  ond  a  copy 
editor. 

Apply  for  one  position  only.  We're  a 
seven-day  AM  paper  with  26,000 
circulation.  Respond  to  Human 
Resources  Director,  Oshkosh  North¬ 
western,  P.O.  Box  2926,  Oshkosh,  Wl 
54903. 


AGGRESSIVE  REPORTERS  sought  for 
major  metropoliton  daily.  Experience, 
drive  and  desire  are  musts.  Send 
resume  and  clips  to  John  Gravois,  City 
Editor,  The  Houston  Post,  P.O.  Box 
4747,  Houston,  TX,  77210-4747. 

AGRIBUSINESS  WRITER 

The  Des  Moines  Register  is  looking  for 
on  experienced  form  reporter  to  cover 
agribusinesses,  ag  technology,  farm/ 
environmental  issues,  and  meatpacking 
and  other  food  industries.  Strong  know¬ 
ledge  of  agriculture  is  required.  Send 
cover  letter,  resume  and  samples  of 
work  to:  David  Westphal,  Managing 
Editor,  The  Des  Moines  Register,  P.O. 
Box  957,  Des  Moines,  lA  50304. 


The  Houston  Post  seeks  an  experienced 
editor/writer  with  strong  planning  and 
managing  skills.  Successful  candidate 
will  work  with  business  editor,  eight 
reporters  ond  desk  staff  of  four  on  daily 
section  and  long-range  projects.  Needs 
initiative  in  story  ideas  and  ability  to 
envision  creotive  poge  display.  Send 
resume,  work  samples  and  letter 
explaining  you  goals  to  Business  Editor 
Gerald  Egger,  The  Houston  Post,  PO 
Box  4747,  Houston,  TX  77210-4747. 


ASSISTANT  CITY  EDITOR 

We  need  a  creative,  energetic  assistant 
city  editor  with  a  minimum  of  five  years 
daily  newspaper  experience.  Some  edit¬ 
ing/management  background  pre¬ 
ferred.  Successful  candidate  will  be  full 
of  enterprise  ideas  and  enjoy  working 
closely  with  reporters,  from  story  incep¬ 
tion  to  publication.  Position  requires 
strong  front-end  coaching  and  editing 
skills.  The  News  Journal  in  Wilmington, 
De.,  is  a  Gannett  newspaper  (125,000 
AM  daily)  located  between  Philadel¬ 
phia  and  Baltimore.  The  News  Journal 
values  the  benefits  of  diversity  in  the 
workplace  and  is  committed  to  Equal 
Opportunity  Employment.  Send  resume 
and  clips  to  Cily/State  Editor  CynDee 
Royle,  P.O.  Box  1 5505,  Wilmington, 
De.  19850. 


ASSOCIATE  EDITOR 
Technology 

Nation's  Business  magazine  (circ. 
860,000)  seeks  a  seasoned  technology 
writer.  Must  be  able  to  transform  com¬ 
plex  information  on  computer  hardware 
and  software,  telecommunications,  and 
other  areas  of  business  technology  into 
clear  and  lively  features  for  small- 
business  readership.  Successful  candi¬ 
date  will  possess  5-10  years  major- 
ublication  experience  dealing  with 
usiness  applications  of  technology  pro¬ 
ducts  and  services  and  industry  trends. 
Experience  performing  hands-on  prod¬ 
uct  evaluations  and  reporting  on  gov¬ 
ernment  policy  affecting  Dusiness 
technologies  will  be  strong  ^uses.  Com¬ 
petitive  starting  salary  with  excellent 
benefits.  Send  cover  letter  stating  salary 
history,  resume  and  relevant  writing 
samples  to: 

U.S.  CHAMBER  OF  COMMERCE 
Personnel  Department 
1615  H  Street,  NW 
Washington,  DC  20062-2000 
_ EOE  M/F/D/V _ 

ATTENTION  FINANCIAL  BUSINESS 
WRITERS: 

Do  You  Wont  the  Chance  to  Become  an 
Industry  Guru? 

If  so,  join  our  banking  and  financial 
services  editorial  team.  We  are  looking 
for  an  experienced  jaurnalist  with  an 
enthusiastic  attitude  who  wants  to 
become  an  expert  in  an  industry  and 
serve  readers  better  than  any  other 
publication.  Candidate  must  have 
excellent  business  writing/reporting 
skills,  and/or  financial  services/ 
banking  knowledge.  We  offer  com¬ 
petitive  salary,  growth  opportunities 
and  comprehensive  benefits  pockage. 
Send  cover  letter  detailing  why  you  are 
the  perfect  candidate  along  with 
resume  and  writing  samples  to  Angela 
Duff,  Phillips  Business  Information,  Inc., 
1201  Seven  Locks  Rd.,  Potomac,  MD 
20854. 
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EDITORIAL 


ASSOCIATE  FINANCIAL  EDITOR 

Seeking  experienced  editor/wrilsr  to 
assist  in  coverage  of  one  of  the  most 
economically  viable  and  dynamic  areas 
of  the  Midwest.  Candidates  must  have 
experience  in  covering  consumer 
affairs,  personal  finances  and  work 
ploce  issues  and  trends.  In  addition  to 
routine  reporting,  responsibilities  will  be 
shared  in  maintaining  timely  business 
coverage,  and  planning  daily,  Sunday  CITY  EDITOR:  If  you  believe  in 
and  related  publications.  Must  be  profi-  aggressive  coverage  of  local  news  and 
cient  In  reporting,  writing  and  editing  that  local  news  stories  should  connect 
with  excellent  organizational  skills.  - —  '* - 


EDITORIAL 


CHIEF  EDITOR  for  10  paper  weekly 
group.  Professional  operation  requires 
editor  with  solid  newspaper  experience. 
Job  includes  staff  development,  editing, 
layout,  community  relations.  Salory 
$36-55K,  keyed  to  experience. 

Ed  Weintrob,  Publisher 
Brooklyn  Paper  Publications 
26  Court  St.,  Brooklyn,  NY  1 1242 


with  excellent  organizational  skills. 
Degree  in  journalism  or  related  field. 
Three  to  six  years  experience  in  busi¬ 
ness  reporting,  writing,  editing  and 
page  design.  Competitive  salary  and 
excellent  benefits  package.  Send 
resume,  salary  requirements  and 
appropriate  writing,  editing  and  layout 
samples  by  December  10  to  Trish 
Thoms,  The  Gazette,  P.O.  Box  511, 
Cedar  Rapids,  lA  52406.  EOE 


BAY  AREA  newspaper  group,  led  by 
the  Oakland  Tribune,  seeks  page 
designers  for  our  industry  leading 
pagination  center.  We're  looking  for 
candidates  who  are  team  players  with 
a  keen  sense  for  detail  and  intelligence, 
responsible  journalism.  Experience  with 
electronic  page  design  and  particularly 
HARRIS  pagination  systems  is  highly 
valued.  Send  your  resume  and  samples 
of  your  work  to;  Chris  Campos,  Manog- 
ing  Editor,  Alameda  Newspaper 
Group,  4770  Willow  Road,  Pleasanton, 
CA  94588.  (510)416-4862 


BUSINESS  REPORTER;  Need  motivated 
reporter  to  join  aggressive  3-person 
business  desk  on  growing  metro  daily. 
Must  be  self-starter  with  flair  for  writing 
and  breaking  news.  3  years  daily  expe¬ 
rience  required.  Send  resume  and  clips 
to  Business  editor.  Mesa  Tribune,  l20 
W.  First  Ave.,  Mesa,  AZ  85210.  No 
colls,  please. 


BUSINESS  REPORTER  opening  at 
40,000  daily  on  Texas  Gulf  Coast. 
Some  business  writing  preferred.  Send 
resume  and  clips  to  Gary 
Schneeberger,  The  Victoria  Advocate, 
311  E.  Constitution,  Victoria,  TX 
77902. 


BUSINESS  WRITER 

The  Des  Moines  Register  is  seeking  an 
aggressive  and  talented  business 


with  readers;  if  you  have  a  strong 
reporting  background,  supervisory 
experience  as  a  city  editor  or  assistant 
city  editor,  and  good  people  skills,  then 
we  may  have  the  job  for  you.  The 
News-Gazette,  an  award-winning 
46,000  PM  daily  in  Champaign- 
Urbana,  ll,  seeks  a  city  editor  to 
supervise  a  staff  of  1 5  reporters  and 
direct  local  news  coverage  and  projects 
for  the  daily  and  Sunday  newspapers. 
Send  cover  letter  stating  philosophy  of 
locol  news  coveroge  and  qualifications, 
resume  and  writing  samples  to  John 
Beck,  Managing  Editor,  The  News- 
Gazette,  15  Main  St.,  P.O.  Box  677, 
Champaign,  IL  61 820. 


Seeking  innovative,  organized  and 
aggressive  editor  to  direct  local  news  cov¬ 
erage  in  highly  competitive  market.  Two 
assistant  city  editors  familiar  with  local 
community  will  be  strong  backups.  We 
are  looking  for  at  least  Kve  years  expe¬ 
rience  that  packages  a  strong  reporting 
background  with  good  management 
skills.  The  ideal  person  is  a  creative, 
news-driven  visionary  who  takes  pride 
in  coaching  and  getting  the  best  out  of 
people.  Interested  applicants  should 
write  to  Mr.  Bruce  Lind,  Managing 
Editor,  Bradenton  Herald,  PO  Box  921, 
Bradenton,  FL  34206. 


The  nation's  leading  food  retailing 
trade  newspaper  is  seeking  an  experi¬ 
enced  copy  desk  pro  who  can  take 
charge  quickly  in  the  face  of  heavy 
deadline  pressures.  Minimum  of  5 
years'  copy  editing,  headline  writing, 
and  layout  experience  required.  Profi¬ 
ciency  in  QuarkXPress  a  must.  Daily 
newspaper  experience  is  a  plus.  We 
offer  a  competitive  salary  and  excellent 
benefits.  Please  send  your  resume  and 


COPY  EDITOR/lAYOUT  EDITOR 
Versatile,  copy  editors  sought  for 
Spanish  language  publication  in  New 
Jersey-New  Yont  metro  area.  Candi¬ 
dates  must  be  able  to  edit,  write 
headlines  and  design  attractive  pages. 
Opportunity  for  advancement.  Send 
resume  and  tearsheets  to  Box  07157, 
Editor  &  Publisher. 


COPY  EDITOR 

Growing  daily  seeks  copy  editor  with 
newspaper  experience,  good  news 
judgement  ond  languoge  skills.  Pagina¬ 
tion  on  Macintosh.  Send  resume  with 
references  to  Fran  Smith,  The  Island 
Packet,  P.O.  Box  5727,  Hilton  Head 
Island,  SC  29938.  No  calls  please. 

COPY  EDITOR 

The  Press  Democrat  in  Santo  Rosa,  CA., 
has  an  opening  for  o  copy  editor.  The 
Press  Democrat  is  a  100,000- 
circulation  daily  owned  by  the  New 
York  Times  Co.  It  is  located  an  hour 
north  of  Son  Francisco  in  the  heart  of 
Northern  California's  wine  country. 
Applicants  need  at  least  2  years  expe¬ 
rience;  a  flair  for  editing  and  page 
design;  and  knowledge  of  pagination. 
Send  examples,  a  cover  letter  and 
resume  to  Brian  Moe,  Copy  Desk  Chief, 
The  Press  Democrat,  P.O.  Box  569, 
Santa  Rosa,  CA  95402.  EOE 


COPY/LAYOUT  EDITOR 

Versatile,  creative  copy  editor  sought 
for  fast-paced  desk  at  60,000  circula¬ 
tion  New  Jersey-New  York  metro  area 
daily.  A  strong  background  in  handling 
local  news  is  essential.  Applicants  must 
be  able  to  design  attractive  news  and 
feature  pages  and  write  headlines  that 
sparkle.  Salary  around  $37,000. 
Opportunity  for  advancement.  Send 
resume  and  tearsheets  to  Box  07158, 
Editor  &  Publisher. 


EDITORIAL  DIREQOR 
Growing  Cleveland-based  publisher 
seeks  a  seasoned  editor  to  direct  the 
editorial  product  of  eight  current  and 
up  to  eight  future  monmiy  business-to- 
business  newspapers.  Candidates  must 
have  a  minimum  of  5-10  years  pro¬ 
fessional  writing  and  editing  experi¬ 
ence.  Business  journalism  expertise  pre¬ 
ferred.  Duties  include  directing  the 
editorial  tone  and  focus  of  the  news 
organization,  as  well  as  working  one- 
on-one  with  reporting  and  editing  staff 
members  to  target  and  improve  specific 
journalistic  skills. 

Must  be  able  to  work  in  fast-paced,  com¬ 
petitive  environment  with  skilled,  self- 
directed  team.  Send  resume,  3  clips 
and  references  to: 


reporter  to  cover  insurance  (a  major  cover  letter  to:  Box  TP,  7  West  34th 
and  growing  industry  in  the  Des  AAoines  Street,  6th  Floor,  New  York,  NY 
area),  and  the  workplace  beat-issues,  10001.  EOE. 


area),  and  the  workplace  beat-issues, 
trends,  change.  A  minimum  of  three 
years'  reporting  experience  is  pre¬ 
ferred;  business  reporting  experience  is 
a  plus.  Send  cover  letter,  resume  and 
samples  of  work  to;  David  Westphal, 
Managing  Editor,  The  Des  Moines  Reg¬ 
ister,  P.O.  Box  957,  Des  Moines,  Iowa 

50304. _ 

CITY  EDITOR  -  Lead  outstanding  local 
reporting  staff  at  great  1 6,000  AM 
daily  in  beautiful  2-college  town.  Our 
emphasis  is  aggressive  enterprise 
reporting,  imaginative  writing  and  best 
photo  ond  design.  Send  clips,  resume, 
solary  history  to  Bob  Unger,  Editor, 
Journal-Courier,  235  W.  State  Street, 
Jacksonville,  IL  62650. 


Managing  Editor 
PO  Box  16302 
Cleveland,  OH  44116 


WANTED 

TOP  NOTCH  EDITORS/REPORTERS 

Phillips  Business  Information,  Inc.,  the  notion's  lorgest  publisher  of  award-winning 
newsletters,  seeks  skilled  reporters  ond  editors  for  full-time  opportunities.  We're 
looking  for  highly-motivoted,  seasoned  professionals  interested  in  career 
opportunities  with  our  growth-oriented  team.  Experience  reporting  on  the  data 
communications  or  multimedia  industries  is  desired.  If  you  have  the  talent  and  the 
drive  to  serve  our  information-hungry  readers,  send  resume  and  clips  to: 


The  Modesto  Bee  (a  McClatchy  news¬ 
paper)  located  in  Central  California  is 
seeking  a  copy  editor  for  opening  on 
the  copy  desk.  We're  looking  for 
someone  who  is  a  self-starter  and  who 
likes  to  contribute  as  part  of  a  team. 
Candidates  must  hove  a  college  degree 
or  equivalent  professional  experience, 
a  minimum  of  two  years'  daily  news¬ 
paper  copy  desk  experience  including 
copy  editing  of  both  wire  and  local 
copy,  writing  headlines,  performing 
layout  duties,  handling  newswires  and 
moking  story-selection  decisions. 

Must  hove  good  English  language,  edit¬ 
ing  and  communications  skills.  Prefer 
someone  who  has  broad  computer 
experience,  including  pagination, 
knowledge  of  Quark  and/or  Macintosh 
applications  a  plus.  Fluency  in  Spanish 
or  other  languages  which  pertain  to 
readers  in  our  circulation  is  a  plus. 
Nights  and  weekend  work  required. 
Deadline  to  apply  is  Thursday,  Novem¬ 
ber  24,  1994. 

We  offer  a  competitive  salary  and  an 
excellent  benefits  package.  Send 
resume  including  at  least  2  professional 
references  to:  Human  Resources 
Department,  The  Modesto  Bee,  P.O. 
Box  3928,  Modesto,  CA  95352.  FAX 
(209)  578-2095. 


EDITORIAL  PAGE  EDITOR 

We've  extended  our  search  for  an 
Editorial  Page  Editor  who  cares  deeply 
about  community,  who  thinks  that  local 
editorials  are  far  better  than 
Afghanistanism,  who  can  write 
persuasively  and  forcefully,  and  who 
can  work  effectively  as  part  of  our  four- 
person  editorial  board.  Send  resume 
and  cover  letter  to  Robert  Ashley, 
Editor,  Messenger-Inquirer,  POB  1480, 
Owensboro,  KY  42302.  EOE. 


EDITORS  &  WRITERS  WANTED. 
Monthly  bulletin  lists  200-)-  current  open¬ 
ings  nationwide.  Entry/early  career. 
Writer-Edilor-EP,  PO  Box  40550,  5136 
MacArthur,  Woshington,  DC  20016; 
(703)  506-4400. 


EDITORS-REPORTERS 

Leading  African-American  newspaper 
in  Zone  2  seeks  qualified  editors  and 
reporters  to  work  with  an  expanding 
and  growing  semi-weekly  publication. 
Positions  also  availoble  ore  for  mago- 
zine  and  newspaper  management. 
Please  write  to  Box  10,  520-26  S.  16th 
St.,  Philadelphia,  PA  19146. 


Successful  young  alternative 
newsweekly  in  booming  coostal  nrarket 
seeks  dynamic,  'with-it"  editor. 


Exciting,  challenging  position  could  be 
opportunity  of  a  lifetime  for  editor 
reody  to  make  their  mark  on  a  good 
newsweekly  poised  to  become  a  great 


Megan  Sh  John,  Phillips  Business  InfoimaHon,  Inc., 
1201  Seven  Locks  Road,  Potomac,  MD  20854. 


Box  07141,  Editor  &  Publisher. 

ENTRY  TO  SENIOR  JOBS  in  Journal¬ 
ism,  Writing,  Public  Relations  and 
Advertising  open  throughout  the  U.S. 
(all  non-soTes  positions).  Full-time,  tem¬ 
porary,  internships  and  freelance.  For 
free  newsletter  call  (3 1 0)  792- 1313. 
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FINANCIAL  WRITER/EDITOR 

Stratford,  CT-bosed  publisher  seeks 
individual  to  serve  as  the  creative 
genius  behind  its  premiere  product:  a 
monthly  four-color  newsletter  written  for 
an  affluent,  national  audience.  To  con¬ 
tinue  our  high  standard  of  excellence  in 
the  trust  and  private  banking  com¬ 
munity,  you  must  be  able  to  com¬ 
municate  clearly,  deliver  a  clever  sales 
message,  edit  judiciously,  contribute  art 
and  graphics  ideas.  The  successful 
candidate  may  well  have  an  advertising 
or  marketing  background  but  MUST  be 
skillful  enough  to  demystify  investing 
principles,  estate  planning  and  all  mon- 
ner  of  lax  tactics.  Other  writing/editing 
assignments  make  this  position  full-time 
in-office  in  Stratford.  Excellent 
opportunity  to  grow  with  an  expanding 
organization.  Please  send  your  resume, 
writing  samples  and  salary  reg'd  to 
MJF,  P.O.  Box  212,  Stratford,  CT 
06497. 


FOOD  EDITOR 

Food  section  editor  with  eclectic 
interests  sought  by  The  Press-Enterprise, 
a  160,000  paper  in  warm,  growing 
Southern  California.  Knowledge  of  food 
and  wine  is  paramount,  but  also 
interests  in  music  and  popular  culture  a 
plus.  Send  writing/reviewing/editing 
samples  to  Sally  Ann  Maas,  AME/ 
Features  &  Art,  The  Press-Enterprise, 
351 2  1 4th  Street,  Riverside,  CA  92502 


IMMEDIATE  OPENING:  Managing 
Editor  needed  to  supervise  daily 
editorial,  design,  and  production  oper- 
otions  for  Russian  Petroleum  Investor,  a 
rapidly  growing  monthly  publicotion 
serving  a  high-level  international 
audience  and  based  in  the  Los  Angeles 


Responsibilities  will  include  hands-on 
writing  and  editing;  managing  inhouse 
editorial  staff  and  freelancers  in 
Moscaw,  Washington,  London,  and  Los 
Angeles;  and  coardinating  operations 
with  marketing  and  advertising 
departments.  Candidates  should  have 
Strang  capy-editing  experience,  orga- 
nizatianal,  and  management  skills. 
Experience  in  desktop  publishing  and 
business  journalism  preferred.  Send 
cover  letter  and  resume  to  PO  BOX.  1- 
424,  14755  Ventura  Blvd.,  Sherman 
Oaks,  CA  91403. 


MANAGING  EDITOR 
The  San  Mateo  Times,  a  45,000  circula¬ 
tion  PM  daily  in  the  San  Francisco  Boy 
Area,  is  seeking  a  cutting  edge,  com¬ 
munity  oriented  editor  with  a  deep  com¬ 
mitment  to  the  news  product  and  the  com¬ 
munity.  The  successful  candidate  will 
hove  production  and  design  abilities  as 
well  as  training  and  leadership  skills  for 
a  Guild  newsroom  of  40  plus. 

If  interested,  send  resume  to  John 
Clinton,  publisher.  The  Times,  P.O.  Box 
5400,  San  Mateo,  CA,  94402 


Editor-Golf  Journal 

The  United  States  Golf  Association,  the  governing  body  of 
golf,  is  seeking  an  Editor  for  Golf  Journal,  its  official  publ't- 
cation  with  a  circulation  in  excess  of  500,000  per  issue. 

The  qualified  candidate  will  be  responsible  for  the  daily 
management  of  publishing  this  four-color  magazine. 

Duties  include: 

•  Preparing  combined  copy-art-production  schedule 
for  each  issue 

•  Writing  and  editing 

•  Reporting  on  championships  and  other  events 

•  Developing  &  planning  long-range  content  of 
magazine 

ReeponeibiUties  eleo  include: 

•  Evaluating  manuscripts,  photographs,  and  art 

•  Proofreading 

To  be  considered,  you  must  have  a  comprehensive 
knowledge  of  golf,  understanding  of  the  USGA,  its  activi¬ 
ties  and  missions;  writing  and  editing  skills,  knowledge  of 
all  production  processes  including:  layout,  makeup,  type¬ 
setting,  color  separations,  and  printing.  PC  knowledge  is 
essential  as  is  the  ability  to  organize  and  schedule. 
Knowledge  of  photography  is  helpful,  but  not  essential. 

In  return,  we  offer  a  competitive  salary  and  an  outstand¬ 
ing  benefits  package.  Please  send  resume, 
including  salary  history,  in  confidence  to:  ^ 


U9Q& 


Attention:  JS-EP 
PO  Box  708,  Far  Hills,  NJ  07931 

equal  opportunity  employer  •  no  phone  calls  please 
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LAY-OUT/COPY  EDITOR 
SPORTS 

Mid-size  Northwestern  Pennsylvania 
daily  has  an  immediate  need  for  a  lay¬ 
out/copy  editor  in  a  12  person  Sports 
Department.  Our  search  committee  will 
consider  a  wide  range  of  candidates 
from  recent  college  graduates  to  sea¬ 
soned  veterans.  We  will  focus  on  hiring 
a  person  that  is  capable  of  taking  a 
leading  role  in  the  creation  of  our  daily 
Sports  section.  Qualifications  required: 

•Must  demonstrate  solid  news  judgment. 

•Strong  page  lay-out  skills  with 
exceptional  copy  editing  ability. 

•Functional  knowledge  of  Macintosh 
preferred,  as  we  are  moving  towards 
pagination. 

•Bachelors  degree  in  Journalism  or 
English  preferred. 

This  is  an  excellent  opportunity  regard¬ 
less  of  candidate's  experience  level. 
Pasition  offers  competitive  wage,  com¬ 
mensurate  with  experience,  and 
excellent  fringe  benefits.  Send  confiden¬ 
tial  resume  and  clips: 

Times  Publishing  Company 
Attn:  Human  Resources  Manager 
Horbert  Gilroy 
205  West  1 2th  Street 
Erie,  PA  1 6534 
EOE 


MANAGING  EDITOR 

Does  great  hunting  and  fishing  along 
with  spectacular  scenery  appeal  to  you? 
The  Fairbanks,  Alaska  Daily  News- 
Miner  is  looking  for  a  Managing  Editor 
with  a  wide  variety  of  newsroom  man¬ 
agement  experience,  whose  strength  is 
local  news.  If  any  of  this  is  of  interest  to 
you,  send  current  resume  and  several 
references  to  Paul  J.  Massey,  Publisher, 
Fairbanks  Daily  News-Miner,  200  N. 
Cushman  St.,  Fairbanks,  AK  99701 . 


METRO  EDITOR 

Ambitious  but  stuck  behind  a  bunch  of 
baby  boomers  at  a  major  metro?  Eager 
for  greater  responsibility  and  a  chance 
to  advance  to  managing  editor?  We're 
looking  for  you. 

We're  a  midsized,  family-owned  news¬ 
paper  in  a  three-way  competitive 
market  that  needs  a  key  player  for  our 
monagement  team.  We're  looking  for 
big-city  skills  and  sharp  editing,  solid 
news  judgment  on  daily  end 
interpretive  stories,  and  the  ability  ta 
help  a  good  staff  af  nearly  20  reporters 
get  even  better. 

We're  20  minutes  from  major  league 
sparts  and  top-quality  cultural 
amenities,  but  far  enough  away  to 
escape  big-city  prices,  taxes  and  crime. 

Send  clips  and  resume  to  Arnold  Miller, 
Managing  Editor,  The  Chronicle- 
Telegram,  PO  Box  4010,  Elyria,  OH 
44036. 

NATIONAL  SPORTS  JOBS  WEEKLY 
Media^Administration^Marketing 
(800)  339-4345 
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NEWS  EDITOR.  Candidates  must  have 
a  college  degree.  Those  with  journalism 
experience  or  an  internship  are  pre¬ 
ferred.  News  editor  is  in  charge  of  copy 
editing,  page  layout  and  leading 
editorial  staff.  Send  a  resume  and  clips 
ta  Jeff  Ward,  Peru  Tribune,  26  W. 
Third  St.,  Peru,  IN  46970. 


NIGHT  ASSISTANT  CITY  EDITOR 
The  Inland  Valley  Daily  Bulletin,  an 
85,000  daily  newspaper  located  in 
Ontaria/Soutfiern  California,  is  seeking 
to  fill  a  key  Assistant  City  Editor  posi¬ 
tion.  Candidates  must  be  strong  in  news 
judgement,  editing,  management  and 
have  good  people  skills.  The  Assistant 
City  Editor  is  responsible  for  assisting  in 
in  the  direction  of  up  to  25  reporters, 
editing  locally  produced  copy, 
coaching  writers,  and  assigning  stories 
and  photos.  Final  employment  cont¬ 
ingent  upon  drug  screen  results.  Send 
resume  with  writing,  editing  and  layout 
samples  to:  Human  Resources,  Inland 
Valley  Daily  Bulletin,  P.O.  Box  4000, 
Ontario,  CA  91761 . 


NIGHT  EDITOR 

The  Bucks  County  Courier  Times  seeks  a 
night  editor  to  help  take  an  issue  and 
reader-oriented  70,000  doily  to  a  new 
level.  The  night  editor  must  be  a  strong 
leader  who  can  relate  to  editors  and 
reporters  in  a  team  concept.  This  editor 
will  report  directly  to  the  executive 
editor  and  focus  on  quality  control, 
story  selection  and  maintaining  a  sense 
of  urgency  during  our  night  operation. 
Background  in  design  a  plus.  The 
Courier  Times  is  a  suburban  Philadel¬ 
phia  newspaper  located  in  a  scenic,  his- 
taric  area.  Women  and  minorities 
encouraged  to  apply.  Send  a  cover  let¬ 
ter  and  resume  to  Bill  Steinauer,  Execu¬ 
tive  Editor,  Bucks  County  Courier  Times, 
8400  Route  1 3,  Levittown,  PA  1 9057. 


PAGE  DESIGNER 

Seeking  a  creative,  energetic  editor  to 
lay  out  and  edit  our  food,  entertainment 
and  features  sections.  Occasional  news 
page  work.  Must  be  equally  adept  with 
design  and  words:  Need  ability  to 
create  attractive  pages,  write  crisp 
headlines,  edit  stories  to  improve  them 
and  work  with  others.  Depending  on 
experience  and  ability,  job  may  be 
upgraded  to  assistant  features  editor, 
vi/e're  a  30,000  plus  daily  with  high 
standards.  Zone  4.  Tell  us  and  show  us 
how  you  con  help.  Box  07153,  Editor 
&  Publisher. 


PAGE  DESIGNER/COPY  EDITOR 

Creotive  mind  sought  to  design  feature 
covers  with  flair  far  new  weekend  edi¬ 
tion  of  60,000-circulation  New  Jersey 
daily.  Tearsheets  should  jump  out  at  us, 
proving  your  talent  for  grabbing 
readers'  attentian  and  not  letting  go. 
Sophistication  and  savvy  should  com¬ 
pete  with  fun  ond  excitement  in  your 
work.  Candidates  must  also  possess 
top-notch  copy  editing  and  headline 
writing  skills.  Send  resumes/ tearsheets 
to:  Box  071 67,  Editor  &  Publisher. 


The  line  between  success  and  failure 
is  so  fine  that  we  rarely  know  when 
we  have  passed  it;  so  fine  that  we  are 
often  on  the  line  and  do  not  know  it. 

Elbert  Hubbard 
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PAGINATOR 

The  nation's  leading  food  retailing 
trade  newspaper  is  seeking  a  copy 
editor  to  round  out  a  top-flight  staff.  2-3 
years'  experience  on  a  weekly  or 
monthly  publication  is  required.  Know¬ 
ledge  of  QuarkXPress  pagination  is  a 
must.  Please  send  your  resume  and 
cover  letter  to:  Box  TS,  7  West  34th 
Street,  6th  Floor,  New  York,  NY 
10001.  EOE. 


PHOTO-GRAPHICS  EDITOR 

Visual  manager  needed  for  42,000  AM 
In  a  metro  market  with  two  competitive 
daily  newspapers.  Versatile  journalist 
will  work  with  all  sections  to  ensure 
we're  considering  all  options  in  pres¬ 
enting  information  for  daily  stories, 
enterprise  work  and  major  projects. 
Supervise  three  staff  photographers  and 
two  artists.  Experience  with  page 
design,  Photoshop,  Leafdesk  and 
Freehand  a  plus.  Send  letter,  resume 
with  references  and  work  samples  to 
York  Daily  Record,  PO  Box  12015, 
York,  PA  17402.  EOE. 


PHOTO/GRAPHICS  EDITOR:  Cox  Ari¬ 
zona  Publications  is  looking  for  an 
editor  to  lead  a  14-member  team  of 
photographers,  artists  and  digital 
imagers.  We're  a  growing  company  in 
the  Phoenix  Metropolitan  area  with 
daily  circulation  of  over  93,000.  Can¬ 
didates  must  have  the  experience  and 
skills  to  help  us  produce  informative 
and  compelling  images.  Photo  experi¬ 
ence  and  Mac  Titerocy  ore  a  must.  Send 
resumes  and  work  samples  to  Jim 
Ripley,  managing  editor;  Tribune 
Newspapers;  1 20  W.  First  Ave;  Mesa, 
AZ  85210. 


PRODUCTIVE,  community  minded 
Sports  Editor  at  The  St.  Augustine  (FL) 
Record,  7-day,  18,000  circulation  PM. 
Successful  candidate  will  be  a  hands- 
on,  do-all  type  who  can  write,  edit, 
layout,  take  pictures,  relate  to  high 
school  athletes  and  supervise  two-tull 
time  sports  writers.  Would  cover  all 
sports  at  four  local  high  schools  and 
Flagler  College,  plus  new  NFL 
Jacksonville  Jaguars.  Looking  for 
someone  who  can  expand  pages 
beyond  typical  game  '  stuff" .  A  bachelors 
degree  is  preferable,  with  two  years 
experience.  Good  job  for  someone  wan¬ 
ting  editing/management  experience. 
Apply  to  Adrian  Pratt,  Managing 
Editor,  The  St.  Augustine  Record,  P.O. 
Drawer  1 630,  St.  Augustine,  FL  32085. 

REPORTER-'Respected  national  news 
service  seeks  enterprising  reporter  to 
cover  federal  education  progroms.  At 
least  two  years'  daily  hard  news  expe¬ 
rience  0  must.  Salary  in  mid-20s; 
superb  benefits.  Send  resume,  clips  to: 
A.M.  Licitro,  Education  Daily,  1101 
King  St.,  Suite  444,  Alexandria,  VA 
22314. 

Run  your  ad  for  12,  26  or  52 

issues  to  increase  awareness 
while  beneiitting  from  our  low 
contract  rates. 

Call  (212)  675>4380 


_ EDITORIAL _ 

REPORTER/EDITOR,  full-time,  to  write 
monthly  eight-page  newsletter  on  health 
core  capitation  and  contribute  to 
related  publications.  Must  have  back¬ 
ground  in  health  care;  familiarity  with 
managed  care  reimbursement,  risk¬ 
contracting  a  plus.  Minimum  three 
years'  reporting  experience.  We  are  a 
nationally  prominent  publisher  of  health 
care  resources,  located  in  Reston,  VA. 
Send  resume,  writing  samples,  names 
of  references  and  salary  requirements 
to:  Editorial,  PO  Box  3604,  Reston,  VA 
22090.  EOE. 


REPORTERS:  Six-day,  1 2,000  PM  in 
sunny  New  Mexico  is  seeking  general 
assignment  and  city  hall  reporters. 
Experience  required.  Clips  and  resume 
to  Manny  Marquez,  Associate  Editor, 
News-Sun,  201  Thorp,  Hobbs,  NM 
88240. 


SEEKING  AN  AGGRESSIVE  sports 
copy  desk  person  with  strong  language 
skills  and  the  ability  to  work  well  with 
others.  Some  layout  skills  required. 
Three  to  four  years  experience  pre¬ 
ferred.  Send  headline/editing  samples 
and  copies  of  page  layouts  to:  Glen 
Kemery,  Sports  Editor,  The  Indianapolis 
Star,  P.O.  Box  145,  Indianapolis,  IN 
46206-0145. 


SPECIAL  SECTIONS  EDITOR 
Challenging  position  producing  and 
editing  wide  variety  of  special  tabloid 
and  broadsheet  sections.  Must  be  a 
well-organized  self-starter  with  ability 
to  communicate  across  departmental 
lines.  Experience  with  Harris  pagination 
system,  Windows  helpful.  Send  resume, 
clips  to  Dick  Dunkel,  Senior  Managing 
Editor,  News-Journal,  PO  Box  2831, 
Daytona  Beach,  FL  321 20-2831 . 

SPORTS  COPY  EDITOR 
Energetic  desk  person  with  strong 
layout  and  editing  skills  to  produce 
attractive  pages  for  regional  pub¬ 
lications.  Some  agate.  Interest  in 
hometown  sports  features  and  prep 
reports  important.  Experience  with 
Harris  pagination  system,  Windows,  AP 
Leaf  helpful.  Send  resume  and  clips  to 
Dick  Dunkel,  Senior  Managing  Editor, 
News-Journal,  PO  Box  2831,  Daytona 

Beach,  FL  32120-2831.  _ 

SPORTS  COPY  EDITOR 
The  Anchorage  Daily  News  has  a  full¬ 
time  position  open  for  a  sports  copy 
editor.  We  are  looking  for  a  talented 
copy  editor  to  be  leader  in  producing 
our  sports  sections.  This  job  requires 
good  editing  and  headline  writing 
skills,  as  well  as  experience  in  using 
color,  graphic  arnf  design.  A  minimum 
of  five  years  daily  editing  experience  is 
required.  The  Anchorage  Daily  News 
offers  o  competitive  salary  and  an 
excellent  benefits  package.  Please  send 
resume,  wark  samples  and  references 
to: 

Anchorage  Daily  News 
Attn:  Human  Resources 
POBox  149001 
ArKhoroge,  AK  99514-9001 

The  Anchorage  Daily  News  is  on 
Equal  Opportunity  Employer  and 
wwomes  a  diversity  in  applicants. 
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SUNDAY  EDITOR 

100,000-circulation  New  York  Times- 
owned  daily  in  Northern  California. 
Editing  skills  to  deliver  in-depth  Sunday 
stories  adding  dimension  to  the  com¬ 
munity.  Aggressive  news  gathering 
skills  and  ability  to  motivate  talented 
veteran  reporters.  Enthusiasm.  Willing¬ 
ness  to  experiment. 

To  apply,  send  resume  and  clips  by 
Nov.  25  to  Catherine  Barnett,  City 
Editor,  Santa  Rasa  Press  Democrat, 
P.O.  Box  569,  Santa  Rosa,  CA  95402. 


THE  ALBUQUERQUE  JOURNAL,  New 
Mexica's  largest  daily,  is  looking  for  a 
reporter  with  three  years  business 
reporting  experience  to  join  its  seven- 
member  business  staff.  We  want  a 
reporter  who  can  develop  solid  sources 
in  banking  and  finance  as  well  as  turn 
aut  readable  consumer/personal 
finance  pieces.  The  job  will  emphasize 
enterprise.  The  reparter  alsa  will  be 
responsible  for  periodic  coverage  of 
businesses  out-state.  Send  cover  letter, 
resume,  clips  and  references  to  Albu- 
queraue  Journal,  Business  Editor  Steve 
McMillan,  P.O.  Drawer  J,  Albuquerque, 
NM87103. _ 

THE  BAKERSFIELD  CALIFORNIAN,  a 
growing  family-owned  newspaper  in 
California's  southern  San  Joaquin 
Valley,  has  openings  for  two  xey 
newsroom  managers.  We  are  looking 
for  people  who  ore  committed  to  quaP 
ity  and  innovative  journalism  and  aren't 
afraid  to  take  chances.  We  are  a  good 
paper  under  new  leadership  that  is 
determined  to  be  great. 

FEATURES  EDITOR:  We  need  an  expe¬ 
rienced  editor  who  can  produce  a  lively 
and  engaging  section  with  a  heavy 
emphasis  on  art  and  graphics.  We've 
got  the  writers  and  columnists,  now  we 
need  the  creative  leadership. 

METRO  EDITOR:  This  key  newsroom 
position  calls  for  someone  committed  to 
local  coverage  and  finding  new  ways 
of  connecting  the  newspaper  to  our 
readers.  Must  be  willing  to  try  new 
approaches  to  covering  the  news  and 
running  a  department. 

If  you  are  committed  to  excellence,  send 
resume  and  tearsheets  to: 

Richard  Beene,  Executive  Editor  or 
Mike  Jenner,  Manogira  Editor, 

The  Bakersfield  Californian 
PO  Box  440 

Bakersfield,  CA  93302-0440 
FAX  (805)  395-7484 
_ EEO/MF/H _ 

THE  BEAT:  Education,  from  elementary 
to  college  and  university. 

THE  PLACE:  41,000  AM,  Centrol  Louis¬ 
iana 

THE  REQUIREMENT:  Five  years  daily 
newspaper  reporting  experience,  pre¬ 
ferably  covering  education. 

THE  PAY:  $25,000 

THE  CONTACT:  Michael  Burns,  Assis¬ 
tant  Metro  Editor,  Alexandria  Daily 
Town  Talk,  PO  Box  7558,  Alexandria, 
LA  71 306. 

EOE 
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THE  DAILY  IBERIAN,  a  15,000  daily 
located  in  the  heart  of  Cajun  Country, 
is  still  accepting  applications  for  a  busi¬ 
ness  writing  position.  At  least  two  years 
experience,  preferably  on  a  doily,  is 
required.  We  offer  competitive  solary 
and  benefits.  And,  we're  the  Louisiana 
Press  Association's  Newspaper  of  the 
Year.  Contact  Ted  Truby,  editor.  The 
Daily  Iberian,  P.O.  Box  9290,  New 
Iberia,  LA  70562,  or  call  (318)  365- 
6773  after  1 1 :30  a.m.  CST. 


THE  RECORDER,  a  daily  legal  newspa¬ 
per  in  San  FrarKisco  that  is  part  of  The 
American  Lawyer  Media  chain,  is  look¬ 
ing  for  an  associate  editor.  Applicants 
do  not  need  a  legal  degree,  although 
experience  with  legal  reporting  is  a 
plus.  Along  with  line  editing,  this  editor 
would  work  with  reporters  to  develop 
daily  stories,  as  well  as  longer  term 
features.  Applicants  shauld  have  at 
least  two  years  editing  experience. 
Experienced  reporters  who  want  to 
move  into  editing  might  be  considered. 

Please  send  resumes,  references  and 
clips  of  articles  that  you  have  edited  or 
written  to: 

Susan  Beck 
Executive  Editor 
The  Recorder 
625  Polk  Street 

San  Francisco,  CA  94102-3368 


THE  REGISTER-GUARD,  an  80,000 
circulatian  newspaper  in  the  beautiful 
Pacific  Northv/est  is  seeking  a  first-cbss 
features  writer.  We  want  a  reporter 
with  range,  drive  and  blue-chip  writing 
skills.  Full  of  curiosity.  Loaded  with 
ideas.  Big  on  teamwork.  Applicants 
must  hove  a  minimum  of  four-year  col¬ 
lege  degree.  Preference  will  be  given  to 
applicants  with  at  least  one  year  of 
daily  newspaper  experience.  The  suc¬ 
cessful  applicant  will  report  to  the 
features  editor  ond  will  write  for  four 
feature  sections:  Oregon  Life,  Arts  & 
Entertainment,  Entree  and  HomeFront. 
Submit  a  resume  and  no  more  than 
seven  examples  of  your  work  no  later 
than  Friday,  Nov.  25,  1 994,  ta: 

FEATURES  WRITER 
Human  Resources  Department 
The  Register-Guard 
P.O.  Box  10188 
Eugene,  OR  97440-2188 
An  equal  opportunity  employer. 

TOUGH  15,000  daily  seeks  aggressive 
reporter  who  can  find  the  news  that 
counts  and  write  stories  that  sing.  Send 
resume  and  dips  ta  Editor,  Pekin  Daily 
Times,  P.O.  Box  430,  Pekin,  IL  61555. 


WE  HAVE  AN  OPENING  for  a  night 
copy  editor.  Applicants  should  have 
above  overage  skills  in  layout,  editing 
and  headline  writing.  Experience  is  pre¬ 
ferred,  but  we  will  train  the  right  entry- 
level  person.  Mocintash  experience  is  a 
plus.  Applicants  will  be  required  to 
trovel  at  their  expense  to  be  tested. 
Interested  parties  should  contact  Dorsey 
Wilmarth,  Assistant  Managing  Editor, 
Amarillo  Globe-News,  Box  2091, 
Amorillo,  TX  79166.  806-376-4488. 


For  quicker  placement,  you  con  Fox  your  Positions 
Wonted  od  along  with  your  Visa/ Mastercard  number 
and  expiration  date  to  (21 2)  929-1 259. 
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HELP  WANTED 


PRESSROOM 


MARKETING 


WRITER'S  DIGEST,  the  world's  leading 
magazine  for  writers,  has  a  spot  open 
on  the  editorial  staff.  2-3  years  of  solid 
writing/editing  experience,  able  to  jug¬ 
gle  multiple  projects,  computer  literate 
(MAC,  Quark  preferred).  If  you  enjoy 
working  with  words  and  helping  others 
develop  their  talent,  send  o  resume, 
cover  letter,  writing  samples  and  salary 
requirements  to;  Kathy  Schneider,  F&W 
Publications,  Inc.,  1507  Dona  Avenue, 
Cincinnati,  OH  45207. 


Our  client,  a  leading  publisher  of  con¬ 
sumer  books  and  magazines,  is  grow¬ 
ing.  With  ambitious  ^ons  for  '95  and 
beyond,  several  writers  are  needed. 
Must  hove  clear,  engaging  writing  style 
and  strong  reporting  skills  for  this  fast- 
poced,  positive  work  environment. 
Relocate  to  small  town  in  PA.  Send 
resume  with  salory  requirements  to  The 
Howord-Sloon-Koller-Group,  353  Lex¬ 
ington,  1 1th  Floor,  NY,  NY  10016. 


MAILRCK)M 


DAILY  SOUTH  CAROLINA  McClatchy 
Newspaper  is  looking  for  experienced 
setup  operator.  Harris  848  knowledge 
a  plus.  Must  be  dependable,  prompt 
and  energetic.  Newspoper  25  minutes 
from  Chonotte,  NC.  nease  send  resume 
to  The  Herald,  c/o  Hal  Palmer,  P.O. 
Box  1 1 707,  Rock  Hill,  SC  29731 . 


MARKETING 


CREATIVE  MANAGER 


This  newly  created  position  will  work 
closely  with  our  promotion  manager 
and  report  to  our  director  of  marketing 
services  as  part  of  our  in-house  agency 
team,  devising  and  implementing 
creative  platforms  for  positioning  the 
compony  in  various  soles,  marketing, 
promotion  and  communications  pro¬ 
jects.  The  qualified  candidate  will 
supervise  the  marketing  division's  artists 
and  layout  persons  achieving  high 
levels  of  creativity,  consistency  and 
customer  sensitivity  in  oil  graphic 
design  execution. 

The  qualified  candidate  will  have  signifi¬ 
cant  ad  agency  or  printing  media  expe¬ 
rience;  extensive  knowledge  of  graphic 
design  hardware  and  softwore,  applica¬ 
tions  and  capabilities;  knowledge  of  oil 
phases  of  production  through  printing; 
award-winning  creative  ability;  strong 
team  building  and  leadership  skills; 
knowledge  of  pre-press  production 
processes  ond  the  ability  to  trouble 
shoot  and  restructure  work  flow 
systems.  Proven  ability  to  grosp  client 
marketing  and  promotion  objectives 
and  execute  effective  creative 
strategies. 

Candidates  should  apply  by  November 
1 8,  1 994  to:  The  Portland  Newspopers, 
Human  Resources,  Job  #  9330, 390  Con¬ 
gress  Street,  Portland,  ME  041 04. 


PROMOTION  MANAGER 
This  newly  created  position  will  work 
closely  with  our  creative  manager  and 
report  to  our  director  of  marketing  ser¬ 
vices  as  part  of  our  in-house  agency 
team  devising  and  implementing 
creative  platforms  for  positioning  the 
company  in  various  sales,  marketing, 
promotional  and  communication  pro¬ 
jects.  Also,  serve  as  a  senior  copy 
writer  and  editor,  overseeing  the  work 
of  staff  writers  and  assigning  and  edit¬ 
ing  freelance  work.  Achieve  high-levels 
of  creativity,  consistency  and  customer 
sensitivity  in  oil  copy  execution. 

The  qualified  candidate  will  have 
excellent  written  and  verbal  communi¬ 
cation  skills,  extensive  creative  experi¬ 
ence  in  oil  media;  knowledge  of  key 
aspects  of  media-buying;  strong 
odvertising  copywriting  skills;  experi¬ 
ence  as  part  of  a  creative  team; 
exposure  to  event  marketing;  strong 
team  orientation  and  leadership  skills. 

Candidates  should  apply  by  November 
1 8,  1 994  to:  The  Portland  Newspapers, 
Human  Resources,  Job  #  9331 , 390  Con¬ 
gress  Street,  Portland,  ME  04104. 

MARKETING  SERVICES  DIREQOR 


GANNEH  CO.,  INC.,  a  Fortune  200 
Company,  is  accepting  resumes  from 
candidates  interested  in  working  as  a 
marketing  services  director  for  one  of 
our  doily  newspapers  located  in  Port 
Huron,  Michigan.  Applicants  should 
have  experience  in  market  segmenta¬ 
tion,  research,  creative  targeting 
strategies,  sales  development,  and 
coordinating  marketing  programs. 

Please  send  your  resume  with  cover  let¬ 
ter  including  salary  history  and  names 
of  references  to: 

HUMAN  RESOURCES  DIREQOR, 

P.O.  Box  5009, 

Port  Huron,  Ml  48061-5009 

Gannett  is  an  equal  opportunity 
employer.  We  recognize  and 
appreciate  the  benefits  of  diversity  in 
the  workplace.  People  who  share  this 
belief  or  reflect  a  diverse  background 
are  encouraged  to  apply. 

PRESSRCX)M 

DAILY  SOUTH  CAROLINA  McClatchy 
Newspaper  is  searching  for  hands  on 
night  press  foreman  to  run  1 1  -unit  Goss 
Urbanite  Press  and  assist  Camera/ 
Plate/Press  Manager.  Supervisory 
experience  required.  Good  pay  and 
benefit  package.  25  minutes  from 
Charlotte,  NC.  Please  send  resume  to 
The  Herald,  c/o  Tony  Couto,  P.O.  Box 
11707,  Rock  Hill,  SC  29731. 

FIRST  PRESSMAN  for  12  unit  Goss  Sub- 
ruban.  Must  be  experienced  in  Com¬ 
munity/Suburban  press  in  operation 
and  color  setting.  Must  be  capable  in 
managing  press  crew  and  capable  of 
quality  production.  Excellent  company 
benefits  including  medical,  profit  shar¬ 
ing  and  poid  vocations.  Must  be  able  to 
work  weekends  and  nights.  Send 
resume  to  Production  Director,  St. 
Augustine  Record,  P.O.  Box  1630,  St. 
Augustine,  FL  32085.  EOE. 


PRESS  OPERATOR/SUPERVISOR  for 
our  commercial  1 2  and  9  unit  Goss  Com¬ 
munity  presses.  4  color  experience 
required.  Competitive  benefits/ 
compensation.  EOE/AA.  Mail  or  fax 
resume  and  cover  letter  to: 

Fricke-Parks  Press 
37428  Centralmont  Place, 

Fremont,  CA  94536 
Attention:  Ken  Valentine. 

Fax  510-793-0091 

PRESS  OPERATOR 

THE  AKRON  BEACON  JOURNAL  is 
seeking  an  experienced  Press  Operator 
with  the  following  qualifications:  5  or 
more  years  experience  (supervisory 
experience  preferred)  producing  a 
quality  produd  on  double  width  Hoelet- 
terpress  (flexo  experience  helpful),  and 
operational  trouble  shooting  skills.  In 
addition  be  self-motivated,  flexible  and 
be  a  team  player  with  an  interest  in 
advancement.  Must  be  able  to  work  oil 
shifts  as  well  as  weekends  and  holi¬ 
days.  Excellent  salary  and  benefits. 
Interested  candidates  should  submit 
their  resume  and/or  letter  detailing 
qualifications  to; 

Akron  Beacon  Journal 
Human  Resources  Department 

44  E.  Exchange  Street 
P.O.  Box  640 
Akron,  Ohio  44309-0640 
E.O.E. 


STRONG  AM-PM  paper  in  growing 
market  has  opportunity  for  Pressroom 
Superintendent.  Ideal  candidate  will 
hove  proven  aptitude  for  operating  and 
maintaining  mechanical  equipment  and 
machinery,  experience  in  daily  news¬ 
paper  and  double  width  offset  press¬ 
room,  and  strong  supervisory  back¬ 
ground.  Responsibilities  include  man¬ 
agement  of  pressroom,  personnel, 
equipment  and  commodities,  the  train¬ 
ing  of  press  operators  and  supervisors, 
os  well  as  the  overall  performance  of 
the  pressroom. 

Must  be  able  to  work  day,  night  and 
weekend  hours.  Salary  in  $40's,  based 
on  ability  and  experience  with  good 
benefit  package  available.  Send 
resume  to  Production  Director,  Amarillo 
Globe-News,  Box  2091,  Amarillo,  TX 
79166. 

PRODUaiON/TECH 

PRODUCTION  MANAGER  — 
Immediate  opportunity  to  manage  our 
production  divisions  (comero/plate, 
pressroom  &  packaging).  Prefer  college 
degree  or  related  experience  &  5-10 
years  experience  as  a  production  man- 
oger  for  a  doily  newspaper.  Should 
have  in  depth  knowledge  of  budgeting, 
printing  processes,  purchasing,  person¬ 
nel  evaluation,  scheduling,  quality  con¬ 
trol,  inserting  processes,  maintenance 
management,  analytical  skills  and 
performance  management.  Reports  to 
Circulation/Production  Director. 
Excellent  benefits,  including  ESOP. 
Please  send  resume  with  salary  history 
to  The  Daily  Press,  Inc.,  Attn:  HR,  7505 
Warwick  Blvd.,  Newport  News,  VA 
23607.  FAX  (804)  247-7884. 

Equal  Opportunity  Employer. 

Courage  mounteth  with  occasion. 

William  Shakespeare 


PRODUCnON/TECH 


PRODUQION  SYSTEMS  SPECIAUST 

Our  client,  Lee  Enterprises,  Inc.,  a 
diversified  medio  company  based  in 
Davenport,  Iowa,  has  an  immediate 
opening  for  a  Production  Systems 
Specialist. 

This  position  is  part  of  the  I.S.  Manoge- 
ment  team  and  has  responsibility  for 
project  budgeting,  planning,  manage¬ 
ment,  and  implementation.  Requires 
maintaining  Lee  vendor  relationships 
and  researching  alternative  solutions. 
Candidate  must  possess  4-t-  years  in  the 
newspaper  industry,  have  professional 
presentation  skills  and  extensive  know¬ 
ledge  of  newspaper  production 
systems. 

Mike  Worden 

Manogement  Resource  Group 
400  Main  St.,  Suite  206 
Davenport,  I A  52801 
(319)  323-3333 
(319)  323-0767  FAX 


RESEARCH 


NEWSPAPER  RESEARCH  ANALYST; 
Worldwide  communicotions  research 
and  consultation  firm  seeking  experi¬ 
enced  newspaper  research  analyst  to 
join  growing  publishing  division. 
Perfect  for  strong  number  two  wanting 
to  be  number  one.  Send  resumes  in  con¬ 
fidence  to:  Box  07093,  Editor  &  Pub¬ 
lisher. 


siiPii^reftisiiPii^re 


R  JUST  LOOKING?  OR  JUST  LOOK 
NG?  BUYING?  BUYING?  BUYING 
JELLING?  SELLING?  SELLING?  SE 
RING?  HIRING?  HIRING?  HIRING? 
ING?  OR  JUST  LOOMNG?  OR 
NG?  BUYING?  BUYING?  BUYING? 
LUNG?  SELLING?  SELLING?  SELLIN 
RING?  HIRING?  HIRING?  HIRING? 

Use  the  Classified 
Ad  Pages  of  E&PI 

E&P's  Classified  Section  is 
where  you'll  find  the  used 
equipment  you  need,  sell  the 
used  equipment  you  want  to 
sell,  discover  new  employment 
opportunities  and  hire  the  key 
people  who  will  make  your 
newspaper  run. 

E&P  Classified  contains  up  to  9 
pages  of  new,  fresh  and  up-to- 
date  classified  listings  every 
week  I 

Rates  and  order  form  are  in  this 
section.  To  place  your  classified  ad. 
Fax  us  at  (212)  929-1259,  or  mail  it 
to:  E&P  Classified  Department,  1 1 
West  19th  St..  New  York.  NY  10011. 

PLACE  YOUR  AD 
TODAYI 


I 
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CLASSIFIED  ADVERTISING  RATES 


Payment  nxjst  accompany  all  Positions  Wanted  ads. 
Effective  November  12, 1994 


POSITIONS  WANTED 


LINE  ADS 

1  week-$7.86  per  line 

2  weel(s-S6.95  per  line,  per  Issue. 

3  weeks-S6.05  per  line,  per  issue. 

4  weeks-S5.20  per  line,  per  Issue. 


POSITIONS  WANTED 

1  week-S4. 10  per  line 

2  weeks-S3.40  per  line,  per  issue. 

3  weeks-S2.86  per  line,  per  issue. 

4  weeks-  $2.66  per  line,  per  issue. 


Add  S8.00  per  insertion  for  box  sen/ice.  Add  $4.50  per  inserlion  for  box  service. 
Count  os  an  additional  line  in  copy.  Count  os  an  additional  line  in  copy. 

Count  approximately  34  characters  and/or  spaces  per  line. 

3  lines  minimum.  NO  ABBREVIATIONS. 

Deadline:  Every  Tuesday,  12  noon  (ET)  for  Saturday's  issue. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface,  illustrations,  logos,  etc.,  on  classified  ads  charged 
the  following  rates  per  column  inch,  per  insertion:  1  time.  $96;  2  to  6  times.  $90 
6  to  13  times.  $85;  14  to  26  times  $80;  27  to  52  times  $76. 

DEADLINE:  8  days  prior  to  publication  date. 
Contract  rates  available  upon  request. 

Box  number  responses  ore  mailed  each  day  os  they  are  received. 


Company_ 


Classification 


Authorized  Signature_ 


Credit  Card  # 


No.  of  insertions: _ Amount  Enclosed:  $  _ 

EditorS’Piiblisher 

1 1  West  19th  street,  NY,  NY  1001 1 .  (212)  675-4380,  FAX  (212)  929-1259. 


MICHAEL  J.  GCXDDMAN,  a  contribut¬ 
ing  editor  to  the  Los  Angeles  Times 
Magazine,  seeks  a  full-time,  college 
level  teaching  position  in  Southern  Cali¬ 
fornio.  Bachelor  orKl  master  degrees  in 
journalism  from  Univ.  of  Nevada  and 
UCLA.  Two  years  teaching  news  writing 
and  investigative  reporting  part  time  at 
UCLA.  Two  years,  Milor/wriler  Associ¬ 
ated  Press.  Fourteen  years,  investigative 
reporter,  LA  Times.  Four  years  maga¬ 
zine  writing  for  local  and  national  pub¬ 
lications.  (310)  202-1907. 


ADVERTISING 


AD  AGENCY  MEDIA  PRO 
Consultation  on  competitive  media  & 
buyer's  perspective  (201 )  379-2334 


SALES  DIRECTOR,  proficient  in  maga¬ 
zine  and  newspaper  ad  sales,  staff 
management.  Zone  5.  Call  Larry  (219) 
322-4817  or  (21 9)  322-7674. 


SALES  MANAGER  with  ability  to 
increase  revenue  in  tough  markets  seek¬ 
ing  a  challenge  in  a  newspaper  or 
magazine.  Excellent  record.  Top  notch 
salesman  will  relocate.  John  (201 )  991  - 
5496. 


COLUMNIST 


INNOVATIVE  COMMENTATOR  of  20 
something  perspective  seeks  broader 
audience.  Butch  (412)  266-4046. 


CUPS  AHOY 

I  hove  three  years  of  editing,  reporting 
ond  layout  experience.  I  speak  fluent 
Hebrew  and  am  willing  to  relocate.  All  I 
need  is  a  job.  Call  Amos  at  (404)  261- 
1986. 


'COPY  EDITOR,  Sports,  Entertainment  or 
Main  Desk.  Seasoned  pro.  Will 
relocate.  ROB:  (818)  506-1872.' 


DESIGNER/COPY  EDITOR  seeks  posi¬ 
tion  in  New  York  area.  Excellent  fact- 
checker,  headline  writer.  Mac-fluent 
(416)  928-0219 


SEND  E&P  BOXREPUESTO: 

Editor  &  Publisher 
Classified  Ad  Dept. 

11  West  19th  St. 
New  York,  NY  10011 


EDITORIAL 


DO  YOUR  daily  or  weekly  newspaper 
readers  value  in-depth  magazine- 
quality  reporting?  Gifted  reporter  at 
regional  daily  willing  to  relocate,  early 
1995.  Five  years  of  excellence  in: 
political  affairs  -  including  investigative 
-  crime,  environment,  business,  human 
interest,  fine  arts,  religion,  breaking 
news.  Seeking  regular  in-depth  work. 
(316)  665-6163. 


ELEGANT  Feature  Writer/TV  Critic  with 
sparkle  to  spare  seeks  staff  position  in 
either  capacity  with  newspaper  or 
mogazine.  Call  (914)  632-1305. 


EXPERIENCED  DAILY  REPORTER, 
weekly  editor,  multiple  awards,  seeks 
position  within  driving  distance  of 
major  university.  (Wife  wants  a  PHd.) 
Con  do  it  all.  Call  91 3-628-1206. 


FEATURE/ENTERTAINMENT  writing 
star  in  search  of  beat  to  shine  on.  Zone 
2  preferred  but  will  relocote.  Call  Scott 
at  (212)  353-2211. 


TRIAL  ATTORNEY,  now  versatile  staff 
writer  for  respected  Europe-based 
weekly,  seeks  reporting  position  in 
Zones  7,  8  or  9.  Available  January. 
Fox  Ross  Crockford  at  The  Prague  Post. 
42  (2)  2487  5050 

VETERAN  Courthouse  reporter  with 
copy  editing  experience  seeking  com¬ 
munity-minded  newspoper.  Reply  to 
Box  071 66,  Editor  &  Publisher. 


PRESSROOM 


15  YEARS  EXPERIENCE  Operating  and 
Maintaining  Goss  Metro,  Metroliner 
and  Colorliner.  Excellent  Work  Ethic. 
Zone  3+4.  (813)546-6507 


PROOFREADING 


FREELANCE  EXPERIENCED  proofreader 
seeking  assignments  in  Zone  2.  Call 
Kira  (201)  447-8924  Fax  (201)  447- 
8996. 


PROVEN  AND  RESPECTED  Publisher 
seeks  new  challenge;  Knows  all 
departments  and  bottom  line  responsi¬ 
bility.  Box  07161 ,  Editor  &  Publish^. 


TRAVEL  WRITERS  WANTED 


TRAVEL  PHOTOGRAPHER  with  travel 
industry  connections  seeks  writers!  FREE 
travel/cruises!  Jeff  (201)  773-7966 


\  E&P  EMPLOYMENT  ZONE  CHART 

\  Use  zone  number  to  indicate  location  without  specitic  identitication 
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ShoDTalkatThirt 


by  Alexander  Eliot 


A  CURE  FOR  SKEPTICISM 
ABOUT  TRAVEL  JOURNALISM 


I  SPILL  NO  secrets  when  I  say  that  the 
Society  of  American  Travel  Writers, 
the  oldest  and  largest  grouping  of  its 
kind,  is  presently  torn  by  suicidal  im¬ 
pulses. 

The  legal  issues  are  by  no  means  of 
consuming  interest.  However,  it  is  high 
time  to  address  the  underlying  prob¬ 
lem.  At  present,  travel  journalism  is 
sick. 

It’s  true  that  when  considered  quan- 
titavely,  both  in  terms  of  commercial 
impact  and  as  an  information  service, 
the  profession  stands  tall,  offering 
reams  of  heady  reading  along  with 
practical  information  to  millions  of 
magazine,  newspaper  and  guidebook 
readers  every  day. 

Quality  is  another  story.  I  don’t  refer 
to  style;  I’m  addressing  content.  And, 
still  more  to  the  point,  integrity. 

The  materialistic  tilt  of  today’s  travel 
journalism  is  evident;  so  is  its  breath¬ 
lessly  upbeat  tone.  Slickness  beats  in¬ 
tellect.  Polish  supplants  passion. 
There’s  not  much  variety  of  viewpoint, 
very  little  genuine  feeling,  and  almost 
no  critical  acumen  around.  To  be 

Eliot  is  an  author,  critic  and  historian 
now  living  in  Venice,  Calif. 


Get  your  copy  of 

AdNews 

Ad  News  is  Australia's  top  selling  marketing,  advertising  and 
media  magazine. 

Each  fortnight  you'll  benefit  from  Ad  News'  unique  insights 
into  trends,  new  developments  and  successful  strategies. 
Special  reports  cover  breakthrough  campaigns,  topical  issues 
affecting  marketers  as  well  as  TV,  magazines,  direct  marketing, 
top  sales  promotion,  advertisers  and  media  outlets. 

It's  your  essential  source  of  information  and  trends  from 
Downunder _ 

Post  to:  Ad  News,  GPO  Box  606, 

Sydney,  NSW,  2001 ,  Australia. 
YpC  I  Please  send  me  26  issues  (1  year)  of  Ad 
I  LO 1  News  for  A$200.  I  enclose  my  cheque/ 
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blunt,  the  distinctions  drawn  between 
“editorial”  and  “advertorial”  content 
appear  all  but  invisible. 

In-depth  or  investigative  journalism 
can  reveal  the  soul  of  a  place.  But  that 
costs  more  than  the  travel  media  are 
prepared  to  underwrite.  Free-lance 
journalists  can’t  afford  it  either,  obvi¬ 
ously. 

So  serious  research  and  leisurely  in¬ 
vestigation  don’t  happen.  The  status  of 
the  profession  suffers  accordingly,  with 
no  solution  in  sight. 

Savvy  travellers  scratch  their  heads 
in  wonder  as  they  gaze  askance  at 
rushing  waves  of  travel  raves.  Not  a  few 
suspect,  wrongly  in  my  opinion,  that 
travel  writers  are  a  breed  who  can  be 
bought.  This  notion  troubles  many 


ments,  letting  the  reader  see  just  who 
provided  what  amenities  to  the  author. 

Such  acknowledgements  should  be 
proud  and  unashamed,  like  the  ones 
that  scholars  make  to  helpful  col¬ 
leagues  and  institutions.  To  be  listed 
thus  would  garner  valuable  publicity 
for  the  sponsors  involved.  Plus,  it 
would  provide  a  reality-check  for  read¬ 
ers  to  apply.  Has  the  author  provided 
kid-glove  treatment  to  certain  spon¬ 
sors,  or  not? 

My  Uniform  Disclosure  Rule  would 
give  the  whole  profession  a  bright  new 
visage  of  sincerity.  It  should  also  en¬ 
courage  the  travel  industry  to  under¬ 
write  a  renaissance  in  travel  journalism 
by  actively  pursuing  independent- 
minded,  passionately  concerned  com¬ 


To  be  blunt,  the  distinctions  drawn  between 
“editorial”  and  “advertorial”  content  appear  all 
but  invisible. 


publishers  as  well,  leading  them  to  re¬ 
ject  writers  who  accept  free  trips.  That 
restriction  is  understandable  but 
wrong,  and  it  hurts  everyone  con¬ 
cerned. 

During  my  travel-writing  days,  I  got 
lots  of  help  from  cultural  foundations, 
the  travel  industry  and  publishers,  all 
three.  Yet  never  was  I  asked  to  soften 
or  sweeten  anything  I  wrote,  nor  did 
any  sponsor  ask  me  for  special  treat¬ 
ment. 

So  I’m  satisfied  that  corruption  is 
not  the  problem.  That’s  a  red  herring 
which  has  led  the  whole  debate  astray. 
But  the  image  of  corruption  —  the  en¬ 
vious  belief  that  travel  writers  prosti¬ 
tute  their  talents  —  must  now  be  laid 
to  rest. 

How?  Simply  by  establishing  a  Uni¬ 
form  Disclosure  Rule.  Not  through  leg¬ 
islation  of  course,  but  as  a  norm  of  edi¬ 
torial  practice. 

Every  published  travel  piece  should 
carry  a  prominent  list  of  acknowledge¬ 


municators  with  offers  of  free  trips.  For 
example: 

•  Poets.  If  I  served  on  the  tourism 
board  in  any  one  of  these  United 
States,  I’d  certainly  ask  Rita  Dove,  our 
present  Poet  Laureate,  to  visit. 

If  I  worked  for  British  Air,  on  the 
other  hand,  I’d  invite  Richard  Wilbur 
to  come  see  the  Lake  District,  with  its 
haunting  memories  of  Wordsworth  and 
Coleridge. 

And  if  I  worked  for  desperate  Euro- 
Disney,  I’d  contact  European  poets 
from  Moscow  to  Madrid  with  trip  of¬ 
fers.  If  most  of  them  took  a  satiric  view, 
that  would  be  interesting  too. 

•  Environmentalists.  Formerly  pris¬ 
tine  tourist  destinations,  such  as 
Athens,  the  Norwegian  Fiords,  and  our 
own  Grand  Canyon,  are  disgustingly 
polluted  now.  This  can’t  be  swept  un¬ 
der  the  rug.  Instead,  why  not  ask  envi¬ 
ronmentalists  to  come,  look  things 
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“/I  rose  by  any  other  name 
u'onld  smell  as  sweet,  ’’ 
soid  Shakespeare. 


Trademarks  and  the  Press  will  include  articles 
written  by  some  of  the  foremost  trademark 
experts  to  help  clarify  trademark  issues. 
And  your  advertising  will  help  define  and 
distinguish  your  trademarks  specifically. 

Editor  &  Publisher  blankets  the  newspaper 
industry  ...  reaching  an  essential  target 
audience  for  your  message;  readers  who  are  in 
a  unique  position  to  “use,  bruise  and  abuse” 
your  intellectual  property  rights. 

Call  your  local  E&P  advertising 
representative,  or  call  Advertising  Director 
Steve  Townsley  at  (212)  675-4380,  to  make 
your  space  reservation  today.  Your  ad  in  the 
#1  publication  of  the  newspaper  industry 
will  also  serve  as  evidence  of  your  efforts 
to  protect  your  trademark. 


Space  Deadline . November  23 

Copy  Deadline . November  28 


But  taking  poetic  license  with  Kleenex® 
is  nothing  to  sneeze  at,  and  misuse  of 
the  word  mace®  is  enough  to  make  trademark 
lawyers  tear.  With  brand  names  integrated  in 
our  everyday  language,  it’s  easy  to  understand 
how  writers  and  editors  can  err. 
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New  York  .  212-675-4380 

Chicago  . 312-641-0041 
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Los  Angeles .  310-373-3731 
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SCRIPPS  HOWARD  FOUNDATION 

1994  NATIONAL 

JOURNALISM 

AWARDS 

for  Newspapers 


Call  for  Entries 


Since  1953,  the  Scripps  Howard  Foundation  annually  has  honored  journalism’s  most  outstanding  work. 

Join  the  best  in  your  field  by  entering  the  Scripps  Howard  Foundation  National  Journalism  Awards 
competition,  open  to  daily  newspapers  in  the  U.S.  for  work  done  in  1994. 


ENVIRONMENTAL  REPORTING 


Edward  J.  Meeman  Awards 

To  recognize  outstanding  environmental  reporting.  $20(X)  in 
two  categories:  newspapers  over  100,000  circulation  and 
under  100,000  circulation. 

Deadline;  1/30/95 


HUMAN  INTEREST  REPORTING 


Ernie  Pyle  Award 

To  commemorate  the  human  interest  and  warmth  exemplify¬ 
ing  the  style  and  craftsmanship  of  the  late  Scripps  Howard 
correspondent,  Ernie  Pyle.  $2500  prize. 

Deadline:  1/16/95 


SERVICE  TO  THE  FIRST  AMENDMENT  M 


Edward  Willis  Scripps  Award 

To  honor  a  newspaper  that  contributes  significantly  to  the 
cause  of  the  First  Amendment  guarantee  of  a  free  press. 
$2500  prize. 

Deadline;  2/13/95 


LITERACY 


Charles  E.  Scripps  Award 

To  recognize  outstanding  work  by  a  daily  newspaper  to  over¬ 
come  illiteracy  in  its  community.  $2500  prize  and  $5000 
donation  to  a  literacy  group  in  the  winner’s  community. 

Deadline:  2/8/95 


EDITORIAL  WRITING 


COLLEGE  CARTOONIST 


Charles  M.  Schulz  Award 

To  honor  an  outstanding  college  cartoonist,  strip  or  editorial, 
whose  work  was  published  in  1994  in  a  college  newspaper  or 
magazine.  $2000  prize. 

Deadline;  1/13/95 


PUBLIC  SERVICE  REPORTING 


Roy  W.  Howard  Awards 

To  recognize  outstanding  public  service  or  investigative 
reporting.  $2500  prize  in  two  categories:  newspapers  over 
100,000  in  circulation  and  under  100,000  in  circulation. 

Deadline;  2/6/95 


Walker  Stone  Award 

To  honor  outstanding  achievement  in  editorial  writing. 
$2000  prize. 

Deadline;  1/23/95 


SCRIPPS  HOWARD 
FOUNDATION 


For  complete  rules  and  entry  forms 
please  cedi  I  '800'888'3000  or  write  to; 
Scripps  Howard  Foundation 
P.O.  Box  5380 
Cincinnati,  Ohio  45201-5380 


